This label is your guarantee 





SANDALY OM 


W. J. BUSH & CO. 


(INCORPORATED) 


from selected Mysore heartwood [Santalum Album Linné] 





NET WEIGHT 25 POUNDS 





Genuine Mysore Sandalwood Oil distilled from 
selected Mysore heartwood is recognized as the 
standard of quality by leading Perfumers the 


world over. 


Sole Agents for ’ : y 
the United States The delightful effect imparted by genuine Mysore 
W. J. BUSH & CO., Inc. ‘ ° ‘ ° 
New York oil cannot be satisfactorily duplicated by natural 
= 

Sole Agents 

for Canada 

W. J. BUSH & CO. (In original sealed and serially numbered 


(Canada) Ltd. - 
Montreal, Canada containers only.) 


“Y* Ofdefte Sffence Piftilftrs:” 


W. J. BUSH & CO. 


INCORPORATED 


or synthetic material from any source. 


Essential Oils .. Aromatic Chemicals .. Natural Floral Products 


1! EAST 38TH STREET, NEW YORK, N. Y. 


Linden, N. J. National City, Calif. 
London Mitcham Widnes 
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OUR BROOKLYN FACTORY 


OILS 


PRODUCED AT 


CLOVE 
NUTMEG 
ORRIS LIQUID, Conc. 


BALSAM PERU 
CELERY 
GERANIOL 
CITRONELLOL 


OPOPONAX 
PIMENTO 
OLIBANUM 
SANDALWOOD 


STYRAX 


CASCARILLA PATCHOULY 


also 


CITRAL EUGENOL 


RHODINOL 


LINALOOL 

















RESIN LIQUIDS 


STYRAX 





OLIBANUM 


LABDANUM BALSAM PERU 


OPOPONAX BALSAM TOLU 


ORRIS TONKA 


Essential Oils ¢ Aromatic Chemicals ¢ Perfume Materials ¢ Colors 
' 


OFFERING ROSE ABSOLUTE 


GEORGE LUEDERS & CO 


' 427 WASHINGTON STREET, NEW YORK 13, .N. Y. 
CHICAGO - SAN FRANCISCO + MONTREAL + ST.“*LOUIS + PHILADELPHIA - LOS ANGELES - TORONTO 
Bees eat a ESTABLISHED 1885 





Ina selling period, of all times, you 
need to be sure you have exactly the 
right sales package. 

Bottles—Every one of the more than 
1400 stock-mold containers in our 
Duraglas drug, chemical and toiletry 
line is sturdy, low in original cost and 


Bottle No. A-7314, ideal for hand lotion. The Empress closure, 
available in white, pastel shades and black, adds the finishing touch. 


Now its time to SELL 


designed for sales appeal plus filling 
line dependability. 

Labels— Duraglas containers quickly 
focus attention on your label. And our 


experts stand ready to design a strik- 


ing label that will smartly accent your 
brand’s individuality. 


Complete Packa Service—All 
your needs, from bottles to closures 
and shipping cartons can be filled at 
this one dependable source. And you 
are assured of uniform quality, prompt 
service and the continuing benefits of 
Packaging Research. 


Las Containers are Protectors of Quality 


OWENS-ILLINOIS GLASS 
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TOLEDO 1, OHIO e 


BRANCHES IN 


PRINCIPAL CITIES 
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Li KE TH E FLAVOR Lemon Oil delivers flavor .. . clarity 


and uniformity not found in any other 


OF & FRESH-CUT Lemon Oil. 
LE MON eeee Always specify it by the brand name 


when you order — Exchange Oil of 


Lemon. And to insure your satisfac- 
When it’s lemon you want, Exchange is 


the Oil! 


tion, accept no other brand. 


; Distributed in the United States exclusively by 
More than 80% of all the lemon oil used FRITZSCHE BROTHERS, INC. 
76 Ninth Avenue, New York 11, N. Y. 


‘ 5 ; DODGE & OLCOTT, INC. 
Oil. This overwhelming endorsement by 180 Varick Street, New York 14, N. Y, 
Distributors for: 


CALIFORNIA FRUIT GROWERS EXCHANGE 
PRODUCTS DEPARTMENT, ONTARIO, CALIF. 


in the United States is Exchange Lemon 


the trade is your assurance that Exchange 


Producing Plant: 
EXCHANGE LEMON PRODUCTS CO., CORONA, CALIF, 
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Best selling brands in 
leading stores have 
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COVIKLIZMADE 


A PRODUCT OF SCOVILL 






















ow you can solve that 
tough container problem 


of yours! 


.-» And we hope that you’ve really got 


a tough one—something new and challenging 





Drug, cosmetic and pharmaceutical 
manufacturers are constantly giving us 
problems to solve in container design and 


production, and we can usually find the answer. 


There are many easy and inexpensive solutions 

in our stock items—an exceptionally large 

selection of bottle caps and containers in 

plain, satin and highly finished metals, now available 
in quantities. If that doesn’t do the trick, Scovill 
“know-how” in design effects and mechanical 
production methods is equipped to help you. 


That’s why we’re anxious for something difficult. 


So send along your problem . . . mail coupon below, 

checking the item or items which parallel your 
needs, and we’ll go to work. SCOVILL 
MANUFACTURING COMPANY, 


Drug and Cosmetic Container 








Division, Waterbury, Conn. 


' SCOVILL MANUFACTURING COMPANY 
! Drug and Cosmetic Container Division 

1 62 Mill Street, Waterbury 91, Conn. i 
1 Please send full details concerning your design and manufacturing i 
| facilities. I am interested particularly in the production of 4 
1 0) Chemical Containers 0 Face Powder Box A 
i O Cream Jar Cap and Base O Wick Perfume Container i 
1 © Lip Shape Perfume Holder O Round Perfume Bottle [ 

O Drawn Shell for Cap Holder 

1 Combination Cap and Dispenser 0 Cap on Perfume Bottle ; 
My problem is none of the above, but .............--eeeeeeeeeee i 
D UkedvenenensieransiencannadeieneminkertsiGientekeeeenenel i 
DOIN ios oi siwedas pkdnnen wanudivenvuweceonueneuasasaeeeeeeas i 
1 GREE ANE 6 6 6k we Foe ce heh OHSS EHS HE SHEE CCE TE KCK CHE EOS 
BR. 6 hee co eS CHEETOS OHS OSH OSES SETHE SC HCO OSEREECES i 
i Gee N eo cdeveteocncceceneeteevadcecees Rs bc ceeds STATE. ccccce i 
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LIKE THE PROVERBIAL OAK, Avon Allied Products, 
Inc. has its roots deep-down... nourished in the basic 
traditions of our industry. Firmly foundationed on 
the founder’s ideals of integrity, sincerity and crafts- 
manship, the Company has flourished and matured 
into the largest manufactory of Private Brand Cos- 


metics in the world. 


Today, Avon Allied’s branches extend from coast to 
coast and into Canada to serve you more efficiently. 
Yet, its efficiency is never dissipated by over-eager 
attempts to serve a vast number of clients, lest the 
results fall short of the Company’s purpose: To pro- 


duce and assemble products built to the highest 


A GREAT OAK «++ 
















standard known to the American cosmetic industry. 


When you are considering improving a product or 
creating a new one, it is good to know these things 
about Avon Allied. Take advantage of the opportu- 
nity to use the superior facilities and knowledge 
which Avon Allied’s technical staff puts at your dis- 
posal: Men with a wealth of experience and special- 
ized skills and the most modern scientific equipment 


that can be bought or developed. 


By utilizing Avon Allied’s highly specialized service. 
developed during more than sixty years of successful 
operation, you too may confidently look forward to 


the fulfillment of your own long line of “Great Oaks?” 


Gon Hed Podtich INC. 


Makers of the World’s Finest Cosmetics « Private Brand Specialists 
30 ROCKEFELLER PLAZA. NEW YORK 20. N.Y. 
Plant and Laboratories: SUFFERN, N.Y. + PASADENA, CALIFORNIA « MONTREAL, CANADA 
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“PUTTING YOU ON THE 


“Bel Scent 


When the raw materials you buy for your products are 


produced by VERONA... 


You Get — 


@ Pure chemicals, carefully manufactured 


Sound economic value 


Stability 


The accent of new, attractive odor notes made possible 


by VERONA research 


A compound — if that’s what you’re buying — with the 
fragrance appeal and finished quality that win customer 
approval 


@ In short, you get products that will add tone and quality to 
your products and endow them with the customer appeal 
that breaks down sales resistance. You get a scent that is as 
attractive when it reaches the point-of-sale as when it leaves 
your plant. 
That’s how VERONA specializes in putting you on the right scent. Our 
research and manufacturing processes stress the ultimate in quality, yet we 
produce in such volume that our specialties come to you at most reason- 
able prices. 
You'll find VERONA fully equipped to meet 
your requirements whether you select . 
CYCLAMAL © ROSE 131 © AMUSKAL © RESEDALIA 
ROSANOL * IONONES or any other VERONA speciality 
Write for our complete price-list 
v 


>6 


—Z 


CE Today’ Research Leads to Tomorrow’ Success 


26 VERONA AVENUE, NEWARK 4, 
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NEW JERSEY 
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Plot a successful sales course for YOUR new product. The 
intelligent selection of its perfume has a vital bearing on 


the ultimate consumer acceptance of any perfumed product. 


We suggest the assistance of our PERFUME CHEMISTS 
whose knowledge and creative skill have contributed to 


many of today’s sales successes. 


VAN Amerincen-Haersier, INC. 


ff 


, 


SiS FOURTH AVENUE, NEW YORK 10, N. Y. 










LOOK AT THIS 
AWFUL LOTION! | 


Hardly opened...and already 
it’s drying up and caking 
around the bottle mouth! 















Give your product adequate protection from 
caking ... safeguard its creaminess with 
Kraystay, the versatile vegetable stabilizer Kraft 


makes from carrageenin 



















In hand lotions, the gradual evaporation of moisture 240° F. Kraystay 16-14 combines low viscosity with 


often causes undesirable caking and loss of “‘spread- gel strength. 
ability.” To find out more about Kraystay, call or write 

Don’t let your product dry out! Protect it with Kraft today. Kraft Foods Company, Dept. AP-14, \ 
Kraystay. Besides being an excellent base for lotions, 500 Peshtigo Court, Chicago 90, III. 
Kraystay effectively slows the rate of evaporation. ' 
It forms a film over the top of the product—a film so NEW! NEW! two new additions to the Kraft ' 
thin it’s unnoticeable. But there it is, sealing the line of quality stabilizers: 
product air-tight. Needed moisture is retained, KRAFT BLUE LABEL EDIBLE ALGIN 
creaminess and “‘spreadability” assured. KRAFT BLUE LABEL NON-EDIBLE ALGIN 





GELOSE FROM THE SEA! The clear, 
pure vegetable gelose used in 
making Kraystay comes from these 
minute fronds of edible Lrish moss. 
Taken from the cold ocean floor, 
they form the basis of this con- 
sistently efficient stabilizer whose 
uniform high quality is guarded by | 


A finer stabilizer ... with many uses 
By varying the proportions, Kraystay will show 
unusual stabilizing, emulsifying, thickening, suspend- 
ing or gelling properties in cosmetics and pharma- 
ceuticals of medium or low acidity. 

Kraystay 16-8 is an excellent base for lotions, 
creams or pastes. When you add potassium chloride, 


modern, scientific laboratory 
controls, 


KRAYSTAY 


MADE BY KRAFT 
A NEW DEVELOPMENT IN VEGETABLE STABILIZERS 





it retains high gel strength at temperatures up to 
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practiced 
hand 


insists on 















DREYER SID L0 ELS 





ADy,civet synthetic powder 
v : 
 AMbergris synthetic lumps 


Gy CaStOreuM absolute synthetic 


aMersone a substitute for musk 


So much more than a dash of this or 
that went into these DREYER SYNTHETIC 
ANIMAL SCENTS, any perfumist can 

use them with casual confidence. Dreyer’s 
chemists have achieved a uniformity 

not possible with the natural product. These 
scents are an excellent imitation of the 
original odor. They are stable and easy 
to work with; they act as a fixative; 

and add that important extra body and 
warmth to your final odor. Extremely 
economical, too — cost conscious 
management appreciate their lower 
initial cost and lower long-run cost 

due to their greater strength. 


TE 


WRITE THE DREYER PERFUME STYLIST 
FOR SAMPLES AND PRICES or SEND 
FOR CATALOG B. 


Re ee La 71 
1P. R. DREYER CO., INC 

L117 W. 19th St. New York 11, N. Y. 

We are interested in: [] Civet 


; (J Ambergris [) Castoreum [] Amersone 
| | Please send us Catalog ‘’B”’ 


| Name 


| Company 


P. R. INC.117 w. 19th st., new york 11, ills Zone....... State 
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PRODUCTS 
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ORRIS ROOT PRODUCTS 


Orris Concrete Extra P. R. 










Orris Liquide 100% 
Resinoine Orris Sirupeux 


Resinoine Orris 31 
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The finest natural raw 


materials for your 


Perfumery, Soaps 


and Cosmetics *-* 


FLOWER OILS 

Neroli Bigarade Petales Extra 
Absolute Fleur d’Oranger 
Absolute Rose de Mai 


Absolute Violette Leaves 


P. Robertet Ine. 


THE NEW YORK OFFICE OF P. ROBERTET & CIE. 


ESSENTIAL OILS 











Lavandin Selection 


Lavender 38/40% 


Lavender 40/42% Extra 


Lavender Extra Standard 


GRASSE, 


125 East 23 Street - ORegon 3-7585 


FRANCE 
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Lilas Eternel 


Eternal as the rebirth of Spring is the fragrance of 
Lilac, unchanged since its first bloom countless cen- 
turies ago, ageless in its appeal to man. The achieve- 
ment of a lifetime's study in creative application of 
new aromatics, Lilas Eternel captures the blossom’s 
timeless fragrance — distinguishing this specialty from 


the multitude of conventional Lilacs. 





HICKORY 


A NEW ODOR NEVER FEATURED BEFORE 


PIMENAL 


A COMPLEX BLEND OF SPICY NOTES 


TABAC INVAR 


A FIRST CLASS BASE FOR ORIENTAL PERFUMES 


ROURE-DUPONT, INC. 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES 
GENERAL OFFICES 
366 MADISON AVENUE, NEW YORK 17, N. Y. 


CHICAGO BRANCH LOS ANGELES BRANCH 
510 NORTH DEARBORN ST. 5517 SUNSET BOULEVARD, HOLLYWOOD 


SOLE AGENTS IN UNITED STATES AND CANADA FOR 


ROURE-BERTRAND FILS et JUSTIN DUPONT 
GRASSE (A. M.) FRANCE ARGENTEUIL (S. & ©.) FRANCE 
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where a STANDARD PLASTIC CAP 


Weck 
CLOVER LEAF 


Available in most popu- 
lar sizes and in any color. 
Write for details and 
prices on the size suitable 
for your package. 


adds a touch of distinction 


to your package 


In Seek 
CLASSIC 


In stock from 8 to 38 
mm, in short, medium 
and tall skirt, regular 
finish or made with 
well for applicator or 
hole for dropper. We 
can match any color. 





peryume problem 


Avail yourself of the outstanding 
knowledge and experience 


of our experts in this field 


Oun laboratory 4 
AL your sewice 


schunme}l & CO.. ine. 


601 West 26th Street, New York, 1, N. Y. 
} 


ud 
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4 reasons 

why you should 
specily 
ACETONE 


trom 


CARBIDE 


... Every one is 


a plus value for you. 


OTT TM ms ilal-e es 


In Canada: 


ee me ls ee eee i) 
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Highest specification material, acetone purity over 
99.5%; APHA color less than 10. This uniformity means 
you can standardize on formulations and processes. 





Excellent odor, resulting from high purity, means a 
more desirable denaturant for alcohol formulas, more 
saleable consumer products. 





i 68 convenient warehouse stocks to serve you, with 


fast deliveries. 





Available in the quantities best suited to fit your 


unloading and storage facilities—single drums, drum 
carloads, compartment tank cars or tank cars. And 
you can economize by purchasing acetone in com- 
partment cars with other Carbide products. 





For acetone .... and these plus values 


Call or write the nearest Carbide office 
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Beauty Hints 

H-A Cosmetic Packages 
are designed to suggest 
the fine quality of the 
products they contain. 
True Beauty Aids— 


and Sales Aids too. 





LAUTIER FILS 


WORKS AT GRASSE GRASSE ESTABLISHED 1795 
LONDON 
POWER ROAD. CHISWICK W. 4. 
BEYRUTH 
BOITE POSTALE 135 
PARIS IX, 
21 RUE FONTAINE 
















ESSENTIAL OILS 


nm 


AROMATIC CHEMICALS 


PERFUMERY 
RAW MATERIALS 


CONCENTRATED 
FLORAL PRODUCTS 


em 


FRUIT AND 
FLAVOURING ESSENCES 


em 


SOLE DISTRIBUTORS 
LAUTIER FILS 


INCORPORATED 
321 Fifth Avenue, New York 16, N. Y. 


Vie a ome 
Oot ean to ca etek ae 
PY) hao an vito cide 
In enormous stills 
such as this 


i. 


continuously distills 
raw materials from 
all origins 
yielding a wide variety 
of essences 
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ALDINE NO. 1946: a heady specialty base for creating the aldehyde-type fragrance found 
in the most precious perfumes. A smooth, powerful base with great adaptability. 


If you want your perfumes and perfumed products to be described as “exotic”. . 


. “spell- 
binding” . . . “dramatic” 


... try this potent specialty base. We'll be glad to send you work- 
ing samples of ALDINE NO. 1946, at no charge, of course. 


EM tlilse-sime t-te allan 


NEW YORK « ATLANTA « CHICAGO « DALLAS «+ PITTSBURGH + MEMPHIS « SAN FRANCISCO + LOS ANGELES 
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A Bornyl ester, long-lasting and refined of odor for 


new and better Pine Needle effects. Bornyl Propio- 
nate, long known and used by master perfumers, 
now, because of its new low price and ready avail- 
ability, recommends itself to the attention of per- 


fume compounders in every price field. 
MANUFACTURERS 
OF FLAVORS 
ESSENTIAL OLS 
AND AROMATIC 
CHEMICALS 


FRI TT CHEMICAL COMPANY, INC. 
Q N 599 Johnson Avenue, Brooklyn 6, N. Y. 
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In each of these great centers of the Soap, Perfumery and Cosmetics industries there 
is a Chiris company, with a complete production and distribution service. These com- 
panies pool all the experience and technical resources which nearly 
in the World’s Essential Oil and 


available to the House of CHIRIS. 


200 years of outstanding leadership 
Aromatic industries have made 





ANTOINE CHIRIS Co., inc. 


119 WEST 57th STREET, NEW YORK 19, N. Y. 


ESTABLISSEMENTS ANTOINE CHIRIS ANTOINE CHIRIS, LTD 
GRASSE - PARIS LONDON 
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SELLS Better! 


=» if 
z TA Uniform size and brilliant 


3% sparkle in each crystal 


—) 



















Want your bath crystal product to look better, give finer 
performance . . . create greater demand? 


Readily absorbs dyes Try using Solvay SNOWFLAKE CRYSTALS! 


Takes perfume easily The uniform size and glistening sparkle of every crystal give 
Solvay SNOWFLAKE CRYSTALS a breath-taking beauty 


Dissolves instantly all its own. And the numerous “extra” performance 


Non-caking es help this superior product achieve results unequaled 


Low cost 
No wonder, then, that Solvay SNOWFLAKE CRYSTALS 


Softens water promptly and effectively looks better . . . is better—sells better! Put your label on a 
container of these gleaming, glowing crystals and see 


Mild and non-irritating to the skin for yourself. 


Special detergent properties 


SOLVAY SALES DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 
BRANCH SALES OFFICES: 


help soap lather better 


Will not change physically or 
chemically in the package 


Boston © Charlote © Chicago ¢ Cincinnati ¢ Cleveland 
Detroit ° Houston ° New Orleans ° New York 
Philadelphia ° Pittsburgh ° St. Louis ° Syracuse 


*Reg U.S. Pat Ort 
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ORBIS 


SERIES No. 300 
PERFUME CONCENTRATES 


are fulfilling the requirements for manufacturers of 
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inexpensive perfumes, colognes and cosmetics. ey, " 
Available in the following odors Ne 
Bouquet CH Gardenia Lilac 
Bouquet TB Heliotrope Millefleurs 
Carnation Honeysuckle Narcisse 
Chypre Jasmin Rose 
Cologne Jockey Club Sweet Pea 
Divinia Lavender Violet 
Florida Wistaria ' { 
: " 
Li f 
Uniformly priced ~ sg 


$3.00 per pound (25 or 50 Ib. lots) 
| $3.25 per trial pound 


Samples available to manufacturers only. 





Write us concerning your requirements. 


PRODUCTS 
CORPORATION 


215 PEARL STREET, NEW YORK 


FACTORY AND LABORATORY: NEWARK. WN. J. 
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Because each customer’s needs are likely to 

be different in some way and to involve factors 

peculiar to his particular business the element 

of Service enters into the supply of aromatic 

{ chemicals in a more personal way than 


in most other businesses. 


Years of experience, skill, judgment 

and a study of each customer’s requirements are all 
important factors. Our organization built from a 
thorough appreciation of this viewpoint 

enables us to render service that is most likely 


to be helpful to each individual customer. 


| —SyntleurScientitic Laboratories he Monticello VY, 


FOUNDED 1669 BY ALOIS VON IGAKOVICS 


ATLANTA - DETROIT + HAVANA - RIO DE JANEIRO - MEXICO, D.&, 


CHICAGO e MELBOURNE * BURMA * HONG KONG * BOGOTA e SAN JOSE 
CIUDAD TRUJILLO e GUAYAQUIL * GUATEMALA CITY = CALCUTTA * WELLINGTON 
MANAGUA * PANAMA + ASUNCION MANILA * SAN SALVADOR ° MONTEVIDEO 
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YUCCAFOAM 


(BREVIFOLINE) 


The new and improved foam producer 


for Shampoos and Detergents. ( 
From California’s flowering Yucca Brevifolia 
comes the remarkable new Yuccafoam Brevifo- 
line. Developed and perfected in our laboratories 
and now ready for immediate delivery, this natu- 
ral foam producer will meet your every require- 
ment. 
NO ARTIFICIAL SAPONINE IS ADDED TO 


YUCCAFOAM BREVIFOLINE. 


Full information and sample on request. 


Dr. ALEXANDER KATZ & Co. Division of 


F. RITTER & CO. 


Los Angeles 27 New Orleans 13 New York 6 Pittsburgh 22 
Seattle 4 Dallas 1 San Francisco 3 Atlanta 3 
Salt Lake City Vancouver, B. C. Mexico, D. F. 


Our catalog contains valuable information for you ... ask for free copy. 


WieZ Se 
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Editorial 


Comment 


Medicine and 
Cosmetics 


Certain firms recognize the fact 
that a small fraction of the cosmetic- 
buying public is allergic to one or 
more of the ingredients commonly 
used in the manufacture of these 
products. They turn out lines pos- 
sessing hypo allergenic properties 
and suggest that they be bought on 
the recommendation of physicians. 
It is logical that these special firms 
seek their clients through doctors 
and to impress upon the latter the 
validity of their claims, a seal from 
the American Medical Association 
could be of real value. 

For the average manufacturer it 
would be of no value whatsoever. He 
is operating under Federal regula- 
tions which the buying public real- 
izes insure purity of product and ab- 
sence of harmful ingredients. Under 
these circumstances, the public 
might look upon an AMA seal as 
being what might be described as 
smacking of pseudo-science. Such an 
implication does not reflect to the 
advantage of either the American 
Medical Association or the Toilet 
Goods Industry. 


The Public Can 
Be Educated 


The campaign for finding out 
what has been wrong with the sale of 
perfumes and toilet waters, and what 
can be done about it, which has been 
operating for a comparatively short 
length of time under the able direc- 
tion of J. S. Wiedhopf, is already be- 
ginning to bear fruit. From widely 
separated sections of the country 
come reports that these sales are be- 
ginning to edge up. What is per- 
haps even more important than the 
reeducation of the public is the fact 
that retailers are falling into line 
with the Fragrance Foundation in 
sensibly promoting fragrances in a 
way that pays off in dollars and 
cents. The program is just begin- 
ning to roll. With continued action 
along the same line, the outlook for 
manufacturers and distributors of 
perfumes is very bright indeed. 
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PERFUMERY 
MATERIALS 


D & O can supply either the finest 

in raw materials or in perfume compounds, 
depending on the particular requirements 
of the creative perfumer. 


uguet—rose bouquet, always popular. 
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<4#Modified honeysuckle odor. 
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COFFEE SMELL 

The recent announcement of the 
availability of alpha furfuryl mer- 
captan, one of the essential constitu- 
ents of the aroma of roasted coffee, 
has probably been read by everyone. 
Its obvious application to coffee 
flavors in concentrations of 1:1,000,- 
000 is not news either. Its applica- 
tion for perfuming cold waving solu- 
tions, however, has some possibili- 
ties and makes it a worthy field of 
application. Few people resent the 
fragrance of coffee. Other efforts in 
perfuming cold waving solutions 
have had at best only fair success. 
So that producing a coffee flavor 
based on this new aromatic chemical 
is not as crazy as it sounds, Certainly 
it is worth trying. 


CHEMISTS’ SALARIES 


The subject of chemists’ salaries 
has come up on a number of occa- 
sions and was studied at some length 
by the American Chemical Society 
two or three years ago. The income 
of men fresh out of school alongside 
of 5, 10, 15 and 20 year men were 
charted on graphs and compared in 
various ways. The data was extrapo- 
lated in various ways and numerous 
conclusions were drawn the time the 
study was made. 

Some of these data show that the 
mean starting salary in 1947 was 
$247.00 per month, Chemists with 
five years experience were getting a 
bit over $300.00 per month. Ten 
year old chemists got $389.00 and 
twenty year old chemists got $491.00. 
All this refers to the college gradu- 
ate, Bachelor of Science, or its equiv- 
alent in chemistry. 
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More recently the subject was dis- 
cussed at length in “The Chemist” 
February 1949, by Baeza and also by 
Coffer. Baeza reported that begin- 
ning salaries for recent graduates are 
equivalent to $250.00 per month for 
B.S. and $275.00 per month for the 
M.S. or chemical engineer, with a 
raise of 10 per cent in the first year 
in the larger companies. Nothing 
was said about the rates paid to 
Ph.D.’s. 

Coffer (who runs an employment 
service) based his statements on sala- 
ries requested and paid presumably 
to his clients. Applicants with aca- 
demic qualifications with little or 
no expel lence requested $50.00 per 
week and the prevailing wage paid 
was $45.00 per week. A B.S. with- 
out experience asked for $275.00 
per month and was paid an average 
of $260.00 per month. Bachelors 
with working experience asked for 
$300.00 per month and were actu- 
ally paid an average of $325.00 per 
month. Women on the whole re- 
quested less compensation than the 
man by approximately $50.00 per 
month. 

Applicants with Master’s degrees 
with no experience asked for an av- 
erage of $300.00 per month and were 
hired for an average of $350.00 per 
month. The same group with ex- 
perience asked for $375.00 per 
month and were hired for an aver- 
age of $380.00 per month. 

Ph.D.’s with no experience asked 
for $5000.00 per year. Those with 
five or more years of experience asked 
for $8000.00 per year, but were 
hired for approximately $6500.00 
per year. However, a considerable 
number of them apparently were 





M. G. DeNavarre at work in his laboratory 


placed at figures in excess of this av- 
erage. 

These facts are all reviewed only 
because questions are received in 
this department periodically about 
the subject of chemists’ salaries. It is 
the writer’s experience that on the 
average chemists in the toilet goods 
industry with experience get at least 
20 per cent more for their skill than 
do other chemists of equal training. 
Ihe reason is apparently due to the 
requirement by the industry for 
men with not only technical skill 
but for artistic ability and imagina- 
tion. As a result, those who continue 
to be successfully employed in the 
toilet goods trades invariably get 
salaries in excess of the figures above 
mentioned. 

In any event, the data given are 
interesting because they give a basis 
of comparison. 


DESICCANT 

One supplier is now offering a des- 
iccant in packages which vary in 
size, depending upon the dehydrat- 
ing job that has to be done. The des- 
iccant is packaged in paper enve- 
lopes laminated with foil. The 
amount of moisture absorbed varies 
considerably with the relative hu- 
midity of the surrounding air. Thus, 
in one series of tests where the rela- 
tive humidity was 80, 26.2 per cent 
of the moisture was actually ab- 
sorbed. 

These packages of desiccant are 
used to keep hard candy from 
clumping together and in manyother 
food packages where the presence of 
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Competition Demands... 


Collapsible tubes are tops in convenience— 
easiest of containers to handle, carry, or 
pack ...completely safe and sanitary and 
extremely durable. Consequently consumers 
prefer tube-packaged products, buy billions 


of them. 


The skilled efforts that produce this prefer- 
ence is a matter of teamwork. Hundreds of 
leading firms have always insisted on Shef- 
field Process Tubes for their products. ae 
know from experience that the teamwor 


*THE SHEFFIELD TUBE CORPORATION 
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Teamwork 


extended by all Sheffield representatives in 
every phase of tube packaging means that 
they will field the best possible package 
for their product and their market. 


Whether your problem is to increase sales 
by re-packaging, or to develop new pack- 
ages, draw upon Sheffield’s manufacturing 
and merchandising know-how. It’s know- 
how that adds up to profits insurance, long- 
term economy, qualified counsel, and speedy 
dependable service. 


D SHEFFIELD PROCESS 


TUBE Ss, 


T. C. SHEFFIELD 
38. CAL., 7024 MELROSE AVE 


NEW YORK 
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moisture is found to be undesirable. 
If you have a desiccating job 
where you want dehydration inside 
of your consumer container, it is 
worth investigating this product. 


BODY DEODORANT 


An interesting body deodorant, 
described by Darnell in Archives of 
Dermatology, 58, 451 (1941) consists 
of 0.12 per cent potassium mercuric 
iodide, 4 per cent sodium hydrox- 
ide and 0.02 per cent potassium io- 
dide in distilled water. The product 
was tested in a penal institution and 
found to be an excellent deodorant, 
inmates requesting refills for general 
body use. 

While it is true that the deodorant 
was devised to be used in conjunc- 
tion with supurating wounds and in 
post-operative procedures, neverthe- 
less it was being used as a straight 
deodorant. One cannot help but 


wonder about the safety of the prod- 
uct used so promiscuously for what 
appears to be a cosmetic purpose. 
The physician in charge of the insti- 
tution was apparently not at all dis- 
turbed. 


RANCIDITY INHIBITORS 


The use of ethylene diamine tet- 
racetic as a sequestering agent is now 
old stuff, but a recent British Patent 
(574,504) covers its use as is, or in 
the form of an alkali metal salt, as a 
rancidity retardant in soaps and syn- 
thetic detergents based on fats. 

A U.S. Patent (2,448,207) dis- 
cusses the use of 5-pentadecyl] resor- 
cinol in concentrations of 0.01 per 
cent or more, depending upon the 
animal or vegetable fat, to reduce 
rancidity in such fats. 

Here then are two antioxidants, 
both commercially available, even 
though patented. 


Questions AND ANSWERS 


749. CREAM FORMULA 

Q: I would like to have you dupli- 
cate a cream, the formula of which 
has been lost. It has a pH of 8.3, no 
karaya, quince, lanolin, carbowax, 
propylene glycol or glycerin. It goes 
on smoothly and rubs in well. It 


contains stearic acid. 
W.W.—Rhode Island 


A: It is doubtful if we can give you 
an exact duplication of your for- 
mula but we suggest the following 
which, we believe, will give you a 
workable product: 


Propylene Glycol Stearate ... 5 Ibs. 
oe, ee 25 Ibs. 
Lanolin (anhydrous) ...... 34 Ibs. 
Mineral Oil (white) ..... 57 lbs. 
lriethanolamine 9.5 lbs. 
Propylene Glycol .... 50 Ibs. 
RE 5 aK eee 15 lbs. 


WE es cot Nae ede’ 315 lbs. 
lerpineol ile slack tire alt ie 5 0.35 Ibs. 
Preservative-Perfume q.s. 

Preparation-Melt the stearic acid in 
the mineral oil, add the lanolin, 
Propylene glycol stearate and terpin- 
ol and bring the temperature of 
this oil solution to 70 deg. C. Add it 
to the solution of Triethanolamine 


and water which has been brought 
to the boiling point in a separate 
container. Stir vigorously until a 
good emulsion is formed. Add the 
perfume to the Propylene glycol and 
Carbitol and stir this slowly into the 
cream. The stirring should be fast 
enough to keep the cream well 
mixed but not aerate it. If the stir- 
ring is not continued until the 
cream is cold, it thickens upon 
standing. 


750. ANTI-PERSPIRANT 
Q: If we forward our formula to you 
would you be in a position to add 
the best NON-perspirant agent to 
same so that we could then manu- 
facture a non-perspirant deodorant 
to our line? Our present product is 
merely an under-arm deodorant now 
and we feel the need for the new 
produc A 

H.P—New York 


A: Upon seeing a copy of your for- 
mula, we will be in a position to tell 
you whether an antiperspirant in- 
gredient can be added without 
breaking up your formula. Gener- 
ally speaking, straight deodorant 
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creams are not compatible with 
stringent ingredients needed in anti- 
perspirants. 


751. HAIR TONIC 
Q: Would you be good enough to 
send us a formula for the manufac- 
ture of a creme oil hair tonic. 
E.G.—ILLINoIS 


A: The following is a formula for 
the type of hair tonic you request— 


[ RORNMINNOR 5 25. 5s 0 cx. 7.5% 
| Mineral Oil 65/75 ...... 37.5% 
A ? Lanolin (anhyd.) ....... 3.0% 
Sorbitol Sesquioleate ... 3.0% 
Beeswax (white) ....... 2.0% 
B CN carcrakeveawaned 0.5% 
PWOONOE Kaswadccdinceves 46.5% 
GC I a a ctv ecw nsnne qs. 


Preparation—Bring (A) to 75°C. 
Bring (B) to 75°C. Add (B) to (A) 
slowly with moderate, but thorough 
agitation. Perfume at 45°C. 


752. SUN LOTION 

Q: Do you know of any concern that 
makes ingredients that will stop or 
greatly retard the formation of tan 
and freckles due to wind and sun- 
light? We have in mind a lotion, 
rather simple to make, that can be 
used on the arms, neck and face un- 
der make-up, as a preventative, to 
be used in conjunction with a bleach 
cream. 


M.]J.—Ohio 


A: The names of manufacturers of 
menthyl anthranilate and salicylate, 
isobutyl p-aminobenzoate, salol and 
some proprietary sunscreens have 
been sent to you under separate 
cover. Each is used in a different 
concentration for protection. 


753. ETHYL CELLULOSE 
Q: Can you please send us any 
information regarding the use of 
Ethyl Cellulose? We are wondering 
if this substance can, under any cir- 
cumstances, be toxic or harmful to 
the skin or mucous membrane. 
S.M.L.—AuSTRALIA 


A: Replying to your letter of re- 
cent date, ethyl cellulose is insoluble 
in water, but is soluble in alcohol 
and other volatile solvents. It has 
been used as a skin varnish, carry- 
ing medicinal agents and, in one 
case, forms the basis of a liquid lip- 
stick. We are not aware of any tox- 
icity data on the material, but 
would expect it to be less toxic than 
methyl cellulose. The latter has 
been tested and found to be safe. 
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You sell a smell, so 


use good scents 


Nora cam helf you get business 


Your best-smellers are your best-sellers. Make all of your 


products smell better and sell faster. 


Call Norda in to work with you now. We have been giving 
good products like yours more sales scents for many years. 


Don’t forget: good scents mean good profits. 


Give your customers more for their money .. . give them 
Norda quality. It does not increase your production costs... it 


does add to your products’ appeal. 


Tell Norda your problems. Let us team up with you on 
your plans. You'll be under no obligation. Get in touch 


with Norda today. 


Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


601 West 26th Street, New York 1, N. Y. 


CHICAGO * LOS ANGELES * ST. PAUL * MONTREAL * TORONTO * HAVANA * MEXICO CITY * LONDON °* PARIS 
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Reactions of Aromatic Aldehydes 


The more important reactions of aromatic aldehydes are here presented 


and discussed . . . These aromatic compounds are widely used in the 


pharmaceutical, dye, insecticide, flavor and perfumery industries. 


DR. KURT 


ROMATIC aldehydes are widely used as raw mate- 

rials in the pharmaceutical, dye and insecticide in- 
dustries. ‘Their use in flavor compositions is well estab- 
lished and such names as benzaldehyde, anisaldehyde, 
piperonal, cuminaldehyde and vanillin bring to mind 
their usefulness in perfuming ingredients. The following 
pages describe the more important reactions which are 
common to the aromatic aldehydes, which share with all 
other aldehydes the property of being very highly reac- 
tive. 


AUTOXIDATION 


Aromatic aldehydes are easily oxidized in the presence 
of air. This reaction can be characterized as an autoxida- 
tion and is interpreted as a chain reaction. In the case of 
benzaldehyde, which is particularly susceptible to auto- 
oxidation, | mol. combines with oxygen to form the un- 
stable benzoicperoxide, C,H,.CO.O,H, which rapidly 
decomposes to benzoic acid with liberation of active oxy- 
gen, which is used again for oxidation; impurities and 
traces of metals are supposed to act as catalysts for the au- 
toxidation of benzaldehyde. (Absolutely pure benzalde- 
hyde is stable.) 

The important factors governing autoxidation were 
compiled in a paper by Milas.' Such oxidations can be 
prevented by applying antioxidants such as certain phe- 
nols or aromatic amines, hydroquinone and diphenyl- 
amine? for example, which are themselves susceptible to 
oxidation. Their power to function as inhibitors is re- 
markable and they are applied in small quantities such as 
lractions of a per cent. Our present knowledge of this 


* Dodge & Olcott Inc., Research Department, Bayonne, N.J. 
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KULKA* 


class of chemicals is based primarily on the work of Mou- 
reu and Dutfraisse.* 


THE CANNIZZARO REACTION 

In the Cannizzaro Reaction‘ the aldehyde is agitated 
with a concentrated aqueous caustic solution until an 
emulsion is formed which is permitted to stand for sev- 
eral hours yielding the respective alcohol and acid ac- 
cording to: 


C,H,.CHO + C,H,.CHO + NaOH + H,O> 
C,H,.COONa + C,H,.CH,.OH. 


Only aldehydes which do not have an active methylene 
group undergo this type of reaction. 

Ortho and para hydroxybenzaldehydes fail to undergo 
the Cannizzaro Reaction under normal conditions. In 
these and similar cases when the reaction cannot be 
brought about by an alkaline condensing agent alone, ac- 
tive silver metal or silver oxide are successfully applied 
as catalysts.° In the silver catalyzed Cannizzaro Reaction, 
vanillin yields equal amounts of vanillic acid and poly- 
merized vanilly] alcohol. 

For production purposes, the Cannizzaro Reaction has 
lost much of its value. By the application of more modern 
and efficient reduction processes, it is possible to convert 
an aldehyde to the respective alcohol with good yields. 
Ihe conversion of aromatic aldehydes to the acids will be 
economical in very few cases only. 


CROSSED CANNIZZARO REACTION 
Of greater importance than its parent reaction, became 
the so called Crossed Cannizzaro Reaction, which is car- 
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ried out in the presence of formaldehyde, yielding the 
aromatic alcohol and formic acid: 


Ar-CHO + HCHO + H,O + NaOH > 
Ar-CH,.0H + HCOONa. 


According to Davidson and Bogert, anisyl alcohol, 
piperonyl alcohol and veratryl alcohol are obtained in 
yields of 85-90 per cent in the following manner:® A 
mixture of 1 mol. of the aromatic aldehyde, 200 cc. meth- 
anol and 100 cc. (1.3 mol.) formaldehyde, is heated to 65 
deg. C. The reaction flask is then surrounded by cold wa- 
ter and 120 g. (3 mol.) NaOH or 168 g. KOH dissolved in 
120 cc water as added rapidly under agitation. During 
this operation the temperature is maintained at 65-75 
deg. C. The temperature is then raised to 70 deg. C. for 
40 minutes and the mixture finally refluxed for 20 min- 
utes. 

By a somewhat similar procedure’ other aromatic alco- 
hols are prepared from the aldehydes, for example: p- 
tolyl carbinol and benzyl] alcohol: 760 g.KOH (89 per cent) 
are dissolved in 750 cc. absolute methanol and placed 
in the reaction flask. The reaction temperature is 
brought up to 60 deg. C. and a mixture of 360 g. (3 mol.) 
p-tolyl aldehyde, 300 cc. formalin (3.9 mol.) and 300 cc. 
methanol are added under agitation. To complete the re- 
action, the mixture is kept for 3 hours at a temperature of 
60-70 deg. C. A yield of 90 per cent p-tolyl carbinol and 
80 per cent benzyl! alcohol is obtained. 

The advantage of the last described procedure will be 
found in easier temperature control during the addition 
of the reactants. The crossed Cannizzaro Reaction can be 
promoted by small amounts of aluminum ethoxide.* 

A modification of the crossed Cannizzaro Reaction de- 
scribed by Pearl® consists in applying a large excess of 
formaldehyde and active silver metal or silver oxide. 
This version can be successfully applied to convert ortho 
and para hydroxybenzaldehydes into the corresponding 
alcohols. For example, vanillyl alcohol with a yield of 
82.5 per cent is formed by reacting a mixture of: 21.6 g. 
(0.2 atom) active silver, 100 cc. water and 24 g. (0.6 mol.) 
NaOH with 15.2 g. (0.1 mol.) vanillin and 50 cc. (0.5 
mol.) of 37 per cent formalin. 


THE TITSCHENKO REACTION 


Assuming that in the Cannizzaro Reaction an inter- 
mediate ester is formed, which under the influence of 
caustic is saponified to the alcohol and acid, the Tit- 
schenko Reaction stops when the ester is formed. By us- 
ing milder condensing agents than sodium or potassium 
hydroxide, in particular aluminum ethoxide or other 
aluminum alcoholtes, the reaction proceeds as follows: 


Ar-CHO + Ar-CHO = Ar-COOCH.,-Ar 


In contrast to the Cannizzaro Reaction, the Titschenko 
Reaction is applicable to practically all aldehydes. 

Child and Adkins,"! in studying the mechanism and 
conditions of the Titschenko Reaction, found that alu- 
minum ethoxide exists in 2 allotropic forms, which have 
the same catalytic activity, but are soluble in xylene in 
different proportions. Seven per cent solid aluminum 
ethoxide or 2.85 per cent, if applied as a concentrated 
xylene solution, are the proper amounts to be used. How- 
ever, aluminum butoxide or aluminum isopropoxide 
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proved to be superior to the ethoxide, because they speed 
up the reaction considerably and better results were ob 
tained in the final conversion. 

Solvents are noticed to have a negative effect—the least 
harmful being carbon tetrachloride. The yield of este: 
is usually 90-95 per cent when absolutely pure starting 
materials are used. 

According to Bios report 1725'* benzyl benzoate is pro- 
duced in the following manner: Aluminum benzoate is 
prepared from 600 kg. benzyl alcohol, 30 kg. aluminum 
foil and 0.6 kg. mercuric chloride. It is then added at a 
temperature of 120 deg. to 3000 kg. benzaldehyde. The 
reaction takes place while the mass is vigorously agitated. 
When the temperature of the reaction starts to fall, it is 
raised to 145 deg. C. and agitation is continued for | 
hour. After cooling, the aluminum is removed with di- 
lute sulphuric acid. The mixture is neutralized with a 
sodium carbonate solution and the benzyl benzoate re- 
covered by fractionation. 

Previous to Titschenko’s procedure, benzyl benzoate 
was prepared by Claisen in 1887'* by heating benzalde- 
hyde with a small amount of sodium benzylate. By this 
method, which has been favored for many years, benzy] 
benzoate is prepared, for example, in the following man- 
ner:'* 454 g. (4.3 mol.) benzaldehyde C.P. are added 
gradually under agitation to: 3 g. metallic sodium (0.13 
atom) dissolved in 70 g. pure benzyl alcohol (0.65 mol.) 

During this operation and the following 14 hour, the 
temperature of the reaction should be kept below 50-60 
deg. C. and then the reaction mixture heated on a steam 
bath for 1-2 hours. After cooling and washing with water, 
the ester is recovered with a yield of 90-93 per cent. 

Pure starting materials, the order of mixing the reac- 
tants, and the appropriate temperature are important 
factors in avoiding side reactions, for example the forma- 
tion of dibenzyl ether. 


THE MEERWEIN-PONNDORF REACTION 


Aluminum isopropylate and other aluminum alcohol- 
ates are used successfully for the reduction of carbonyl 
compounds where other methods are difficult to carry 
out. The procedure is specifically suited for the reduc- 
tion of the carbonyl groups in ethylenic compounds. 
This method, unlike the catalytic hydrogenation, leaves 
the carbon—carbon unsaturated linkage intact. 

This type of reduction was used first by Meerwein and 
Schmid.'® They added aluminum ethoxide to a solution 
of an aldehyde in ethyl alcohol and obtained benzy! al- 
cohol and anisyl alcohol by permitting the reaction mix- 
ture to stand for several days at room temperature. 

The reaction which proceeds according to: 


3 Ar-CHO + Al (OCH,CH,), > 
Al (Ar.CH,.O), + ,CH,.CHO 


gave, in the above mentioned examples, a yield of 82-92 
per cent. Another example is 6-bromo-3-methoxybenzyl- 
alcohol, which was prepared by Gardner and McDon- 
ald'* in the following manner: 25 g. 3-methoxy-6-bromo- 
benzaldehyde and 4 g. aluminum ethoxide were dis- 
solved in 100 cc. anhydrous alcohol and left at room 
temperature for 10 days. Thereafter the volatile prod- 
ucts were removed by distillation, the residue treated 
with diluted HC], extracted with ether, and the alcohol 
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recovered from the ether solution, by distillation, with 
a yield of 81-100 per cent. 

Ponndorf'? applied aluminum isopropylate success- 
fully, primarily for the reduction of ketones. Using this 
alcoholate, the reaction proceeds with aldehydes accord- 
ing to: 

Cig 
g-Ar-GHO+3(0CH )Al ——9(R.CHgO)3Al+ 3UHg.CO.CHg 


CHs 


Usually an excess of 50-100 per cent over the necessary 
theoretical amount of this alcoholate, dissolved in iso- 
propyl alcohol, is added to the carbonyl compound and 
the acetone is removed as soon as it is formed, with part 
of the isopropyl alcohol, by a slow distillation. The re- 
action is assumed to be complete when a negative test 
for acetone with 2,4-dinitrophenylhydrazine'® is reached. 
The isopropyl! alcohol is removed by distillation and the 
desired crude alcohol obtained by hydrolysing the re- 
maining reaction product with diluted HCI. 

In comparative experiments using aluminum ethox- 
ide, aluminum isopropylate and chloromagnesium-eth- 
oxide, Young, Hartung, and Crossley'® established the 
superiority of aluminum isopropylate as the reducing 
agent. Aluminum ethoxide in benzol solution reduced 
benzaldehyde in a yield of 28 per cent whereas with 
aluminum isopropoxide, under the same conditions, 55 
per cent yield resulted. As was to be expected, some ben- 
zoic acid and benzyl benzoate were also formed. 

An efficient way to reduce aromatic aldehydes, for ex- 
ample piperonal, with 0.5 equivalent of aluminum iso- 
propylate is based on the procedure of Schoepf and Sal- 
zer.*° According to A. L. Wilde,*! benzaldehyde is re- 
duced in the following manner: 21 g. (0.2 mol.) benzal- 
dehyde are mixed with 7 g. (0.34 mol.) aluminum isopro- 
pylate dissolved in 450 cc. anhydrous isopropyl! alcohol. 
A slow distillation (2-6 drops per minute) is maintained 
until completion of the reaction is accomplished. The 
yield of benzyl alcohol is 89 per cent. The fact that in 
these cases an amount of 0.5 equivalent or less of alumi- 
num isopropylate is effective and sufficient might be ex- 
plained with an exchange reaction of isopropyl alcohol 
with the aluminum derivative of the reduction product, 
regenerating the aluminum isopropylate. By using a 
higher amount of aluminum isopropylate, the Tit- 
schenko Reaction would be favored to take place. 


CATALYTIC HYDROGENATION OF AROMATIC 
ALDEHYDES 


Hydrogenation of the aldehydes according to: 
Ar-CHO + H, > Ar-CH,.OH 


proceeds smoothly in most cases and the primary alco- 
hols are formed readily. Mild conditions such as rela- 
tively low pressure and room or only slightly elevated 
temperatures are commonly applied. 

A solvent is used to dissolve solid material or to dis- 
perse or suspend the catalyst. 

The catalysts used in the reduction of organic com- 
pounds can be divided into 3 main groups, namely: a) 
nickel catalysts, b) platinum or palladium catalysts, c) 
copper chromium-oxide. 

Probably today the most conveniently used nickel cata- 
lyst is “Raney” Nickel. It was applied by Covert and Ad- 
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kins** at a ratio of 1:15 to the organic compound at a 
temperature of 25 deg. and a pressure of 110 atmosphere 
for the reduction of benzaldehyde. L. Palfray?* obtained 
the best results in the hydrogenation of benzaldehyde at 
60 deg. C. and 19 Kg. pressure and similar conditions 
were employed for the reduction of other aromatic alde- 
hydes. 565 g. anisic aldehyde was hydrogenated with 4 g. 
Raney nickel catalyst at a pressure of 19 Kg. The reac- 
tion temperature was permitted to rise from 30 deg. to 
90 deg. C. during the 2 hour reaction period which re- 
suljed in a yield of 97 per cent of the alcohol. 

The application of platinum oxide (Adams platinum 
catalyst) as catalyst for the preparation of primary alco- 
hols from aldehydes was studied by Carothers and R. 
Adams**, and Adams and Garvey*®. The carbonyl group 
often acts as a poison to platinum satalysts, which there- 
fore should be protected by a small amount of an iron 
salt. 

Different solvents influence the reaction-velocity in 
the following decreasing order: 95 per cent ethyl alcohol, 
acetone, acetic acid, ethyl acetate, petroleum ether, pyri- 
dine, and benzene. When methanol was used, acetal for- 
mation could be observed. With absolute ethyl alcohol 
the tendency of the reaction to proceed past the desired 
stage, leading to the formation of hydrocarbons, such as 
toluene, etc. became apparent. In the reduction of aro- 
matic aldehydes, the alcohols were obtained in yields 
varying from 92-96 per cent, for example saligenin from 
salicylic aldehyde, vanillyl alcohol from vanillin, anisic 
alcohol from anisic aldehyde etc. The hydrogenation was 
conducted at 3 atmospheres pressure and normal temper- 
atures, whereby for 2/10 of a mole of the aldehyde, dis- 
solved in 95 per cent alcohol, 0.1725 g. platinum oxide 
catalyst was applied, which was protected by 0.5 cc. of a 
().2 m ferrous chloride solution. 

Various palladium catalysts are well known for their 
efficiency, for example palladium on charcoal. 

The reaction of hydrogen with organic compounds 
over copper chromium oxide was explained and dis- 
cussed in detail by Homer Adkins”*. This catalyst is ac- 
tive at temperatures above 100 deg. C.**, and only seldom 
used for the reduction of aromatic aldehydes. It is very 
difficult to obtain a good yield of benzyl-alcohol by the 
reduction of the aldehyde, because hydro-genolysis pre- 
dominates and hydrocarbons and water result.** 
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PEAKING before the Fourteenth An- 

nual Convention of the Toilet Goods 
Association, held at the Waldorf-Astoria 
Hotel, New York, N.Y., May 17, 18 and 
19, S. L. Mayham, executive vice-presi- 
dent, warned his listeners on how the es- 
tablishment of the Committee on Cos- 
metics by the American Medical Associa- 
tion might affect them. He stated: “The 
slight commercial advantages which 
might accrue to a company from having 
its preparations recommended to doctors 
through the pages of the medical press 
would, I feel, certainly be offset by the 
control over the nature of its business 
which the company securing the seal a 
would suffer. The sort of cooperation 
which the AMA apparently proposes 1s 
so one-sided that it could not, in my opinion, assist the 
manufacturer or the consumer of the cosmtic products. I 
am afraid that all that will be accomplished under the 
present program will be the further glorification of the 
Chicago headquarters of the AMA and some additional 
revenue to the journals under its control, of little or no 
value to the medical profession and the public, and of 
great capacity of harm to the manufacturers. 
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Warning Voiced on A.M.A. Plan 


Charles A. Pennock, president of Hud- 
nut Sales Co., Inc., and president of the 
Toilet Goods Association could see no 
saturation of the toilet goods market in 
sight. He did, however, point out that de- 
spite good sales, earnings were at a dan- 
gerously low point, with some firms op- 
erating in the red. Mr. Pennock expressed 
deep concern over the 20 per cent excise 
tax, which “unfairly labels the toilet 
goods industry as a luxury industry.” 

Hugo Mock, counsel for the Association, 
in speaking of the trade practice code, ad- 
vised his listeners not to “wait for the code 
to be announced. You are not going to 
renee, find any unexpected salvation there. Do 
not wait until threats of governmental ac- 
tion force you to improvise too hastily 
some changes in your distribution policies.” 

Manufacturing members took increased advantage of 
the advisory section of the Association on advertising 
copy and labeling, according to H. D. Goulden, director 
of Scientific Research and Standards. The Scientific Ad- 
visory Committee has issued new standards on lanolin, 
methylcellulose, and thioglycolic acid. It has also revised 
standards on mineral oil, glycerin, borax, boric acid, pet- 
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rolatum, petroleum wax, crystallin petroleum wax, 
micro-crystalline, precipitated chalk, propylene glycol 
and magnesium carbonate. 

Members of the Scientific Advisory Committee are: L. 
D. Apperson, Frederick J. Austin, Henri Coutinho, Dan 
Dahle, Leo DeCosta Louis B. Dobie, W. W. Edman, 
Chandler Holt, H. G. Lundin, Jean R. Martin, E. G. Mc- 
Donough, E. L. Rougny, Mark W. Tapley, Walter 
Taylor and John M. Williams. 

The activity of a committee, spearheaded by Miriam 
Gibson French, and without a tie-up with the TGA, has 
been so successful in its effort to effect the repeal of the 
20 per cent excise tax that currently 30 bills have been 
introduced for the reduction or repeal of the tax. The ef- 
forts of the trade press, general and women’s magazines, 
newspapers, syndicates, radio and television systems have 
been coordinated to this end. 

J. S. Wiedhopf reported on the activity of the Com- 
mittee on the Use and Marketing of Perfume Products 
Mr. Wiedhopf said, “Since the time has come for the 
work of the Committee to have the support of every 
manufacture of perfume products instead of the handful 
of men who have been working on it up to now, we will 
drop the limiting and cumbersome title of Committee on 
the Use and Marketing of Perfume Products, calling the 
organization instead, The Fragrance Foundation.” Mr. 
Wiedhopf stated further that Miriam Gibson French 
would act as coordinator of all activities. 

In making his report on the past year’s activities of the 
Committee, Mr. Wiedhopf outlined the program of the 
Foundation for the remainder of this year. A Sales Pro- 
motion Department will be set up to supply educational 
information and selling ideas to all types of outlests in- 
cluding stores, manufacturers who are members of the 
Foundation, schools, women’s clubs, advertising agencies, 
and the like. In addition, a publicity program of wide 
scope will be carried out, coordinated with the informa- 
tion sent to the foregoing outlets. Another important 
part of the Foundations program will be the publishing 
of an authoritative sales manual, to effectively teach sales 
people the presentation and selling of all perfume prod- 





ucts. (A further development on Mr. Wiedhopt’s ideas 
will be found in the Guest Editorial, published elsewhere 
in this issue—Ed.). 

Harry Singer, in outlining “What Makes Women 
Buy,” predicted that within the next five years, the ap- 
pearance of advertising will undergo the greatest change 
in the history of the business. 

In opening his address, Mr. Singer said: “A few days 
ago a little one-inch paragraph appeared in the New York 
World Telegram. Listen to what it says. The National 
Association of Purchasing Agents says, “The mortality 
rate among sales executives over the past few months is 
the highest in history.” On the same day in the New York 
limes, this announcement appeared, ‘1600 salesmen yes- 
terday called at the Goldblatt buying offices.’ There is 
the latest proof that the most savage, all-out economic 
war in the history of the world has begun.” Fighting for 
consumers will grow hotter and hotter. 

According to Mr. Singer, “The sale of any product can 
be easily increased, in some cases, doubled or trebled by 
the application of extremely simple but well known prin- 
ciples.” He went on to cite a number of examples that 
have worked. 

In talking on labor relations, John P. Currie indicated 
that we may expect a good deal of labor trouble this 
Summer and Fall, and that we are not apt to have much 
change in the way of legislation on labor. The goal of the 
unions will be job security rather than wage increases. 

Trade practice rules will be approximately those 
which have been released, according to Wallace Werble. 
Regardless of how individual congressmen might feel 
about it, removal of excise taxes would result in a loss of 
$1.5 billion dollars to our economy. Even though 
communications and transportation rank above cosmet- 
ics, there is a good chance of a 10 per cent tax going 
through on the latter. Consumer income is expected to 


drop 6 per cent by the end of the year. Much of it will be 
tied to farm income. 

Politically Washington is on dead center. President 
Truman will get what he wants in the way of defence and 
foreign aid, but compromise will be the word for his 
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social program. Economically, everybody is waiting for 
something to happen. 

Frazer V. Sinclair, in “A Reporter and Friend Reviews 
the Industry and Its Future,” suggested that the manu- 
facturer set his sights for distribution not only to popu- 
lation and trading centers but from the viewpoint of our 
new distribution of wealth. He called for a more consci- 
entious outlook on the part of sales personnel. 


CHARLES WELCH AWARD 


The Charles S. Welch award, in the form of a bronze 
plaque, was awarded to Roy Titus, general manager of 
Gourielli, Inc., by Pierre Harang, chairman of the selec- 
tion committee, for the best package marketed during 
1948. The award was based on the line ‘Five O’Clock 
and Here’s How.” Honorable mention went to Mem, 
Inc., for Mem of Vienna Guest Pack. 

Mr. Titus, in his speech of acceptance, gave acknowl- 
edgement to manufacturers for their cooperation. They 
are: I. C. Wheaton for the bottles, Majestic Metal for the 
cap, Lord Baltimore Press, A-Kay Printing Company and 
Karl Voss. 


ELECTION OF OFFICERS 


Charles A. Pennock, president of Hudnut Sales Co., 
Inc., was re-elected president of the Toilet Goods Asso- 
ciation. Vice-presidents re-elected were: Joseph Keho, 
J. A. Ewald, Davis Factor and H. J. Lehman. William F. 
Denney, Jr., was re-elected secretary. Ralph P. Lewis was 
elected treasurer, succeeding Richard Stern. The Board 
of Directors is made up of: Lessing Kole, C. W. Gode- 
froy, P. L. Blazer, Martin Revson, Philip Smith and Jo- 
seph P. Hardie (for a three-year term); Pierre Harang 
and Oscar Kolin (for a two-year term—to fill vacancies); 
and L. B. Whitehouse, Sr., and Guy P. Rocherolle (fora 
one-year term—to fill vacancies). A. C. Burgund and Ger- 
ard J. Danco were elected to one-year terms, representing 
associate members. S. L. Mayham is executive vice-presi- 
dent. 

Phe Convention Committee, under the chairmanship 
of Karl Voss, consisted of A. R. Lodlow, Jr., Paul E. Fors- 
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man, Edward D. Russell, P. E. Haebler, Lamson M. Sco- 
vill, M. Lemmermeyer, J. W. Thayer, Walter S. Nuck 
ols and K. W. Tracy. 


ABSTRACTS FROM SCIENTIFIC PAPERS 


COSMETICS AS DRUGS, By Erwin Di Cyan, Ph.D., 
Di Cyan & Brown. 

Although cosmetics could hardly be mistaken for drugs 
since their functions differ, there is a likelihood that 
through an inadvertence they may be subjected to the 
drug provisions of the Federal Food, Drug & Cosmetic 
Act. The choice of a name, or a claim, among other in- 
cidents, may make a cosmetic a drug, due to the defini- 
tion of these commodities in the Act. Certain salient as- 
pects are discussed and cautions suggested to avoid the 
unwitting transformation of a cosmetic into a drug. The 
importance of the decision whether a product is a drug 
or a cosmetic, lies in the labeling provisions in the Act, 
which differ for these two commodities, and which may 
make a product violative, unless properly constructed. 


PERFUME INGREDIENTS WHICH CAUSE DIS- 
COLORATION IN COSMETICS AND SOAP, By Roy 
J. Huttleston, Schimmel & Co., Inc. 

The danger of discoloration from perfume ingredients 
is largely confined to those cosmetic products which are 
slightly alkaline. A trace of alkali acts as a catalyst fon 
condensation reactions and the products are likely to be 
dark colored. The aldehydes, a class of compounds which 
includes some of the most valuable perfume materials, 
are perhaps the greatest trouble-makers. Among the alde- 
hydes which frequently cause discoloration may be men- 
tioned cinnamic aldehyde, citral, heliotropin and vanil- 
lin. 

Carnation perfumes, which are based on the phenols 
eugenol and isoeugenol, can be used only in colored 
soaps. Jasmine and neroli perfumes contain methyl! an- 
thranilate which condenses with aldehydes and ketones 
to form stable but highly colored products. 

Most of the alcohols are resistant to alkali and they 
often make up the bulk of a perfume compound. The 
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substances which do cause discoloration may not be harm- 
ful if they constitute only a minor proportion of the mix- 
ture. 


THE IDENTIFICATION OF CERTAIN COAL- 
TAR COLORS USED IN COSMETICS, By Kenneth A. 
Freeman, Chief, Color Certification Branch, Division of 
Cosmetics, Food and Drug Administration. 

A procedure is described for the identification of cer- 
tain certifiable coal-tar colors, and their lakes, commonly 
employed in cosmetics. The procedure involves three 
steps: (a) dissolution of the cosmetic ingredients in or- 
ganic solvents leaving a residue of color and inorganic 
material, (b) separation of the colors from each other by 
an immiscible solvents procedure, and (c) identification 
of the colors spectrophotometrically. The procedure is 
shown to be applicable to lipsticks, cream rouge, paste 
rouge, dry rouge, cosmetic powders and nail enamel. 


ODOR AND OLFACTION, By Paul G. Lauffer, 
Ph.D., Chief Chemist, The George W. Luft Co. 

Modern advertising has so flooded eye and ear that 
new approaches are needed. Appeal via the nose has been 
studied only superficially, and there is little real knowl- 
edge of the principles of odor and olfaction. Adequate 
understanding must be based on fundamental data of 
four types: (1) molecular structure and its relation to 
odor; (2) classification and measurement of odors; (3) 
olfaction, the physiological mechanism of odor percep- 
tion; (4) psychological effects of odor. In each of these 
fields, complete clarification of the odor problem awaits 
further development of the fundamental science, but 
much progress can be made by adequate application of 
principles already established. Recent advances in re- 
lated sciences suggest promising points where the odor 
problem may be attacked, to fill in some of the vast gaps 
now existing. 

We need a modern Von Helmholtz to develop the 
physical and physiological experiment and theory which 
will give us a science of olfaction comparable with that 
of vision. Odors operate directly, to produce moods and 
emotions, with little interference from the highly in- 
hibited thought centers. An understanding of their use 
as sales aids offers such rewards that intensive research 
is certain to be focussed on the odor problem. 


BENEFICIAL AND ADVERSE EFFECTS OF 
SOAPS ON SKIN AS DETERMINED BY REPEATED 
EXPOSURE TESTS, By John A. Killian, Ph.D. and M. 
Elizabeth Marsh, Ph.D. Killian Research Laboratories. 

During the meeting of this section of the Toilet Goods 
Association in 1948, the authors presented a summary 
of their experiences, over a period of 13 years, in assay- 
ing irritant properties of soaps by a method of patch 
testing on skins of human subjects. Patch testing by a 
standardized procedure and on an adequate number of 
subjects may yield information of practical value to the 
manufacturer of detergents concerning the primary ir- 
ritant and eczematizing properties either of a finished 
product as a whole or of each of the raw materials which 
are utilized in the preparation of a product. 

However, the patch test procedure is circumscribed by 
serious limitations in its applications to problems of 
determining the potentially adverse or, conversely, the 
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beneficent actions of detergents upon human skin. 
Notable among these limitations is the fact that patch 
testing affords no indications of cumulative cutaneous 
effects resulting from frequent daily contacts with a 
product. 

For more than a decade, the authors have utilized a 
technique for the differentiation of the stimulant from 
the irritant effects of detergents on skin. This procedure 
has been adopted not as a substitute for but, rather, as a 
supplement to the method of patch testing. It was de- 
veloped primarily for purposes of demonstrating and 
quantitating the summation of effects, either beneficent 
or adverse, arising from repeated exposures of the skin 
to one or more detergents. The procedure involves the 
use of objective physical measurements in addition to 
gross inspection of the skin. 


OLFACTORY EVALUATION OF AROMATIC 
RAW MATERIALS, By Samuel Klein, Div. Aromatic 
Products Research, Van Dyk & Co., Inc. 

This paper suggests that most persons, contrary to 
general belief, possess a keen odor sense, and are poten- 
tially capable of undertaking aromatic material evalua- 
tion. The main requirements being an active interest 
and an accumulation of experience. 

A test is proposed for screening those with deficient 
olfactory acuity. 

The experience required is detailed and considered. 

The odor characteristics of aromatic substances are 
touched upon with the advancement of a scale of value 
for Brightness and Persistence. 

Blotter testing and some points relative to the evalua- 
tion of commonly used aromatics are discussed. 


BY-PRODUCT DISTILLED CITRUS OIL, By Saul 
A. Bell, Pharm. D., Research Project Leader, Evans Re- 
search & Development Corporation. 

The intelligent and imaginative utilization of by- 
products is of benefit to both the consumer and the pro- 
ducer. In order that uses and markets for new by-prod- 
ucts may be developed and exploited the consumer must 
assume his share of the responsibility in the investigation 
of their properties and applications. By-product distilled 
citrus oil obtained from citrus canning residues has not 
received the attention due a new by-product potentially 
available in substantial quantities. It cannot replace the 
normal expressed citrus oils of commerce and only 
limited quantities have been accepted thus far by the 
trade. However, it can be an excellent low-cost source of 
pure d-limonene. New chemical and other uses for d- 
limonene should be investigated because of this promis- 
ing new source. 

A DISCUSSION OF CONTROL SYSTEMS, By P. G. 
Wieseman, Chief, Pharmaceutical Division, Laboratories 
of The Norwich Pharmacal Company. 

A general discussion is given on the various phases of 
laboratory control of manufacturing. A suggested system 
is outlined to provide adequate control of the various 
manufacturing divisions. This covers identification 
methods for raw materials, manufacturing lots or 
batches, and finished packages. Auxiliary phases, as label 
control and plant sanitation are briefly covered. The 
presentation is general and may be adapted to various 
types of manufacturing. 
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An unusually fine coverage of various factors in the field 
of detergency was presented at the semi-annual technical 
meeting of the Society of Cosmetic Chemists, meeting at 
the Hotel Biltmore, May 20. Abstracts of these, and other 
talks, are presented below. 


MEASUREMENT OF ODORS IN THE COsS- 
METIC INDUSTRY, By Dr. Louis C. Barail. 


The author describes the difficulties that were encoun- 
tered in the past in the accurate measurement of odors. 
There were too many variables, which made accurate 
readings impossible. It was necessary to create an appara- 
tus which would eliminate most of these variables. The 
Osmometer was built for this very purpose. 

The principal of the apparatus is the elimination of 
variables such as humidity, impurities, parasitic odors, 
and the control of the air flow and pressure of the air cir- 
culating in the apparatus. 

The odor threshold number gives the concentration 
of the odor in the air dilution which will just barely 
cause the sensation of odor. 

The precision of odor measurements with the Osmom- 
eter by experienced personel is such that if trained 
technicians are switched during one odor measurement, 
their findings do not show more than 4 or 5 per cent dif- 
ference. 

One of the principal uses of the Osmometer in the cos- 
metic industry is the measurement of the efficacy of deo- 
dorants. 

For quite some time the perfume and cosmetic indus- 
try has been using the Osmometer for the measurement 
of the intensity of scents, to run comparative tests on the 
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fresh products, as well as after various periods of ageing 
or shelf life, and also to compare the intensity of odor of 
their products with competitive brands, and the lasting 
qualities of these products at the different stages of the 
purification processes. 

Another interesting use of the Osmometer is the evalu- 
ation of the protection of various packaging materials in 
preventing foreign odors from entering the package. 


SURFACE-ACTIVE AGENTS IN THE COSMET- 
ICS INDUSTRY, By Foster Dee Snell & Irving Reich. 


Surface Chemistry embraces the physical and chemical 
changes which occur at phase boundaries. Classical col- 
loid chemistry is one division of surface chemistry. In 
general in suspensions, emulsions, powders, foams, and 
mists, the significance of surface chemistry bears a direct 
relation to the area of interface, becomes increasingly im- 
portant as fine subdivision is promoted. 

Because of interfacial tension, any dispersed system 
tends to separate. Most cosmetic products are disperse 
systems of two or more phases. A major problem is usu- 
ally to obtain a sufficiently stable dispersion. Surface-ac- 
tive agents, by concentration and orientation at inter- 
faces, reduce interfacial tension, create barrier layers and 
thus stabilize disperse systems. 

Soaps are the oldest such agents. Anion-active agents 
such as lauryl sulfates and alkyl aryl sulfonates are more 
recent. Currently, non-ionic agents are of great interest. 
Because the polar sections of their molecules can be 
added in small increments, many variations in molecular 
design are possible. Modern synthetic emulsifiers permit 
formulation of emulsions which could not have been 
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made before. Water-soluble non-ionics can also solubilize 
essential oils in water, so that alcohol need not be used. 

A wide variety of devices is used to obtain cosmetic 
dispersions. It is essential that the cosmetic system be so 
formulated that the dispersion can be maintained. Other- 
wise, efficient machines will be useless or may actually do 
harm. Proper formulation can permit satisfactory results 
with only mild agitation. The mechanical and physico- 
chemical factors must be correlated to avoid highly un- 
economic practices. 


THE DEODORANT PROPERTIES OF AN ALKYL 
ARYL SODIUM SULFONATE, By Lawrence Flett. 


Recent work on deodorants has been directed toward 
the prevention of odors by destroying causative organ- 
isms. Nacconol serves as a deodorant because it can con- 
trol organisms which develop odors and because it is a 
true deodorant, reducing and eliminating odors of sub- 
stances which are mixed with it. Although these proper- 
ties are valuable from the standpoint of cosmetic prepara- 
tions, care must be taken in the perfuming of prepara- 
tions containing such products. Every effort should be 
made to choose perfumes which are not deodorized. 


COSMETIC FUNCTION OF SYNTHETIC DE- 
TERGENTS, By Anthony M. Schwartz. 

The synthetic chemistry of detergents has advanced to 
a point where numerous different types and their various 
generic properties are well recognized. Hundreds of in- 
dividual products, representing over twenty distinct 
types are now produced commercially, and the possibil- 
ity exists for synthesizing innumerable others whose 
properties can be predicted with confidence. The newer 
depilatory creams, anti-perspirant creams, and shampoos, 
are all based on synthetic detergents to which their im- 
proved properties may be ascribed. ‘These successes have 
been achieved largely by empirical methods, i.e. by trying 
out each new detergent, as it became available, in various 
practical formulas. This was necessary because the theory 
of detergency, wetting, and emulsification lagged consid- 
erably behind the rapid advances in synthesis and pre- 
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parative methods. Within recent years, however, this the- 
oretical background has been greatly expanded. 

In the theory of detergency great importance is at- 
tached to the nature of the substrate or material to be 
cleaned. For the cosmetic chemist this material is the hu- 
man hair and skin, a highly complex, sensitive and con- 
stantly changing material. In spite of these difficulties 
which concern the dermatologist as well as the chemist, 
an application of detergency theory to cosmetic problems 
would doubtless result in the more effective utilization of 
available detergents. It might also point to the synthesis 
of special detergents designed to perform various specific 
cosmetic functions. Various examples of this approach 
are discussed in connection with skin cleansers, sham- 
poos, creams and dentifrices. 


COSMETICS FROM A MEDICAL VIEWPOINT, 
By Austin Smith, M.D. 


Cosmetics have a useful place in the practice of medi- 
cine. They are widely employed to affect morale, to pro- 
vide mental encouragement that so often is helpful dur- 
ing convalescence and during prolonged illnesses. Obvi- 
ously, cosmetic practices are of more interest to women 
than to men. And yet, men use cosmetics and depend on 
them more than is generally realized. For example, a man 
who is ill certainly feels better after he has bathed witha 
clean smelling soap; after he has shaved, and has used a 
skin tingling after-shave lotion. The morale building 
role of cosmetics in the average woman’s life is obvious. 

But there are other ways in which cosmetics are of in- 
terest to the medical profession. Cosmetics can be used to 
cover disfigurements, to combat certain objectionable 
odors otherwise uncontrollable, and even to serve as a 
means of permitting application of many drug-like sub- 
stances to the skin. 

Of primary importance to the physician, then, is the 
safety of cosmetics as he may prescribe their use or as his 
patients use them. Allergy and sensitivity to irritants are 
of everyday concern, but fortunately these are problems 
that usually can be disposed of with some care. 

Because of some confusion that exists concerning the 
use of cosmetics, largely because of the inclusion of some 
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questionable ingredients and the prevention of question- 
able claims, the American Medical Association’s Com- 
mittee on Cosmetics was formed to assist the physician 
and his patients in understanding what can be expected 
of cosmetics and what cannot be expected. Thus, the 
Committee has set forth its objectives: 

1. A study and classification of currently widely used 
cosmetics. 

2. A study of the claims made for these various prepa- 
rations. 

3. The determination of the safety or harmfulness of 
cosmetic preparations. 

4. The preparation of an outline of cosmetics accept- 
able to the Committee. 

5. The preparation of a series of informative articles 
for the medical profession and the general population. 

Already the Committee is considering cosmetics with a 
view to determining their acceptability under Committee 
rules. If they meet the rules the manufacturers will be en- 
titled to the use of the Committee seal. 


PRACTICAL ASPECTS OF EMULSION FORMU- 
LATION, By I. R. Hollenberg. 


The cosmetic chemist, when first confronted with the 


task of emulsion formulation, finds himself sailing 


strange uncharted seas. Like a good scientist, he goes to 
the literature and then his troubles really begin. There 
is no lack of material, but it is largely of a highly theo- 
retical nature and the theories are often conflicting. The 
concept of the very nature of an emulsion, for example, 
is subject to dispute. The technician who is merely try- 
ing to develop a cleansing cream or make-up base, might 


find himself bogged down in a treatise on the effects of 
the Zeta Potential, or the Helmoltz Double Layer. 

After failing to find inspiration along this line of ap- 
proach, he might be tempted to try a short cut by con- 
sulting formulas which have been published in the vari- 
ous compilations from time to time. Unfortunately, for 
varied obvious reasons, the answer does not lie here. Al- 
though they might furnish a clue as to the general make- 
up of the preparation the cosmetic chemist is working on, 
they contribute little to his fundamental understanding 


Dr. E. L. Saul, Dr. J. Wetterhahn, Dr. W. 
Taylor and H. W. Zussman talk cosmetics. 
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of the subject. It is therefore the purpose of this paper to 
indicated a practical approach to the problems involved 
in cosmetic emulsion formulation. 

The foregoing paragraphs should not be intended to 
imply that the literature on the subject should be ignored. 
On the contrary, a basic understanding of the theory of 
emulsification is of the utmost importance. 


THE EFFECT OF SOME AROMATIC CHEMI- 
CALS AND ESSENTIAL OILS UPON THE STABIL- 
ITY OF COSMETIC EMULSIONS, By S. A. Karas. 


In literature on emulsions, no one to the author’s 
knowledge has pointed out sufficiently the action of per- 
fume upon the stability of emulsions. In view of this fact, 
the necessity was realized of performing several experi- 
ments in order to prove the importance of exercising care 
with regard to the addition of perfuming agents to the 
emulsion. Five different types of emulsions were made, 
and the effects upon these of 11 aromatic chemicals and 
10 essential oils were studied. These emulsifiers were as 
follows: Triethanolamine stearate, castile soap pow- 
dered, Duponol ME (sodium lauryl! sulfate), lecithin soy 
beans (phospholipid), gum arabic (pentosan colloid). 

The oils used were mineral and sesame. To the five 
above emulsions the aromatic chemicals and essential oils 
were added separately. In so doing, 115 experiments were 
performed (21 perfuming ingredients added separately 
to each of the five emulsions thus resulting in 105 experi- 
ments and 10 controls not perfumed). 

The following is a discussion based upon the results 
obtained by the experiments: 

In common practice, the compound for perfuming the 
emulsions is always a mixture of 50 per cent-75 per cent 
aromatic chemicals and 25 per cent-50 per cent essential 
oils. However, sometimes only one or a few aromatic 
chemicals or essential oils are used. Because of the variety 
of the character of the perfuming ingredients, one ingre- 
dient may disturb the emulsion; the other may tend to 
stabilize it with the result being an emulsion whose sta- 
bility has not been affected. The safest recommendation 


should be to study the ingredients of the perfume used 
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The experiments performed resulted in the establish- 
ment of the following conclusions: 

1. It can be stated that in most of the experiments both 
aromatic chemicals and essential oils had a varied effect 
on all five types of emulsions by often shortening but 
less frequently lengthening their life. 

2. It seems that the rose character of both aromatic 
chemicals and essential oils was destructive to the tri- 
ethanolamine emulsions. 

3. Hydroxycitronellal is most destructive to the three 
types of emulsions. 


A SIMPLIFIED METHOD FOR DETERMINING 
THE APPROXIMATE BACTERIOSTATIC PO- 
PFENCY OF CHEMICALS, By Arthur R. Cade, Ph.D. 


In this paper the writer presents material (1) to show 
how the useful phenomena of bacteriostasis works, (2) to 
clarify the situation as to the somewhat confused associ- 
ated nomenclature, (3) to explain how bacteria are born, 
live, and die as correlated to bacteriostatic activities, (4) 
to describe the various methods as used for determining 
baceteriostatic potency, and (5) to suggest a new simpli- 
fied method for accomplishing the same results. 


SHAMPOO FORMULATION, By H. Zussman. 


Many surface active agents now rejected for shampoo 
use might be utilized if properly formulated or purified. 
The drying and defatting effects of many surface active 
agents may be explained in terms of adsorption phe- 
nomenon and protein-surface active complex formation. 
Anionic agents absorbed strongly on the skin at neutral 
and acid pHs may be removed by rinsing with dilute al- 
kali. Cationic agents adsorbed strongly at neutral or alka- 
line pHs may be removed by rinsing with dilute acid. In 
either case, the normal feel of the skin may be readily 
restored, Associated effects such as slow rinsing and 
harshening and matting of the hair are also explainable 
in terms of adsorption. 

Soap shampoos, if properly formulated, may be used 

hard water. This may be accomplished by combina- 
tion with sufficient organic sequestering agent to pro- 
tect the later and sufhcient lime soap dispersant to retard 
precipitation of calcium soap during dilution and rins- 
ing. 


Toilet Preparations—1947 


Manufacturers in the Toilet Preparations Industry 
shipped products valued at $371.9 million during 1947, 
according to preliminary figures released by the Bureau 
of the Census, Department of Commerce. This is an in- 
crease of 152 per cent over the $147.5 million value of 
products reported by this industry in 1939, when the last 
Census of Manufactures was taken. Value added by 
manufacture in the industry during 1947 amounted to 
5226.9 million, an increase of 155 per cent over the $89.0 
million value added in 1939. Value added by manufac- 
ture is calculated by subtracting cost of materials, sup- 
plies, containers, fuel, purchased electric energy, and con- 
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tract work from the value of products. For some purposes, 
particularly for comparing one industry or group of in- 
dustries with another, it is the most satisfactory Census 
measure of the economic importance of an industry. 

Average employment in the industry amounted to 26,- 
023 in 1947 as compared with 15,614 in 1939. Salaries and 
wages paid to all employees increased 202 per cent, from 
$21.7 million in 1939 to $65.6 million in 1947. The indus- 
try’s expenditures for new plant and equipment during 
1947 totaled $9.2 million as compared with $1.5 million 
for 1939. 

These statistics are derived from a preliminary tabula- 
tion of manufacturers’ reports in the 1947 Census of 
Manufactures. Final and more detailed figures will ap- 
pear in the Census publication, “Miscellaneous Chemical 
Products,” which will be published and offered for sale 
by the Superintendent of Documents in the near future. 
Similar preliminary and final releases will be issued for 
other manufacturing industries during May and June. 
Preliminary totals for the United States and for each of 
the States will be issued shortly, to be followed by de- 
tailed statistics for States, metropolitan areas, counties, 
and cities. 


GENERAL STATISTICS FOR THE TOILET PREPARATIONS INDUSTRY, 
UNITED STATES TOTALS: 1947 AND 1948 


(Money figures and man-hours in millions) 


ITEM 1947 1939 
Number of establishments .................. 718 539 
All employees: 
Number (average for the year) ............. 26,023 15,614 
Salaries and wages (total) ................ $65.6 $21.7 


Production and related workers: 


Number (average for the year) ............ 18,186 10,363 

PE os Cad eanenedenacenans 36.5 n.a. 

COE a cinens cavaws de eneaeemn es $36.7 $9.6 
Value added by manufacture! $226.9 $89.0 
Cost of materials, fuel, electricity, and contract 

IN 8-7 <1 ht cal Greta a cr oiiea Weta main ek racio O0 $145.0 $58.5 
Value of shipments” ‘5 $371.9 $147.5 
Expenditures for new plant and ‘equipment :9.2 $1.5 


n.a.—Not available. 

1. For 1947, value of shipments less cost of materials, fuel, electricity, and 
contract work. For 1939, value of production less cost of materials, fuel, electricity, 
and contract work. 

2. Value of production for 1939. 


Prepared by Bureau of the Census, Industry Division, Chemicals Unit. Re- 
leased through the Toilet Goods Association, Inc. 


Cosmetic Excise Tax Collections 
Tax collections for the twelve months ending April 
1949 are: 
1949 1948 1947 
9,648,063 10,371,512 
12,984,776 12,290,714 


January 
February 


March 6,796,181 6,927,991 
April 6,913,884 6,927,991 
May 6,660,851 ) cm 188 
June 7,238,509 6,5: 35,008 
July 7,332,070 813,611 
August 7,506,518 





6,890,757 
6,335,804 
6,872,541 
8,079,746 


September 
October 

November 
December 


7,048,093 
5,386,690 
8,545,762 
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YEAR ago I was honored by being asked by the Per- 
fumery Importers Association to organize a group of 
men to act as a Committee to work on developing a 
greater consciousness of fragrance in the minds of con- 
sumers. The decision to form such a Committee stemmed 
from the fact that we felt there was a serious need for 
better selling ideas, a need for the education of the con- 
sumer, and not from the realization that the fragrance 
industry was experiencing a period of recession. 

To give us necessary, practical knowledge, the Com- 
mittee engaged the Psychological Corporation to make 
a preliminary survey. It was discovered that our products 
are found in a surprisingly large number of homes. It 
indicates that our problem is NOT a need for more in- 
dividual customers. Rather, our road to future expansion 
lies in “increased consumption.”” The answer is a pro- 
gram of consumer-education. 

It is necessary to undo some of the mistakes we have 
made in the past. Let us consider our advertising. We 
have succeeded too well in implanting in the minds of all 
who saw our ads the false idea that perfume products 
were created for use on “special occasions” only. We do 
not want to take the glamour and romance out of our 
appeal. But it is obvious our approach must be more 
realistic. Our hope for success lies in educating the con- 
sumer to look upon fragrance as an essential part of her 
daily grooming. 

Another important finding of the Survey is that we 
have worked ourselves into the position of being in the 
“Gift Business.” It was rather appalling to find that 71 
per cent of toilet waters and colognes and 84 per cent of 
perfumes were in the hands of women only as gifts. Of 
course, we do not want to undermine this appeal. But 
these statistics show a startling evidence of almost com- 
plete neglect on our part to stress the idea of using our 
products every day. The theory that perfume products 
are an expensive luxury can and must be disproved by 
intelligent advertising and selling on our part. 

It was found through the survey that there is too much 
confusion on the part of women as to the true definition 
of perfume, toilet water and/or cologne. 
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A Coordinated Program Can Up 


How perfume houses have learned they must turn to the re-education of the consuming 





And there’s another matter on which re-education is 


necessary. There are all too many misconceptions on the 
part of consumers about the lasting qualities of perfumes, 
toilet waters and colognes. Now is the time to inform 
women that fragrance should be applied repeatedly, in 
fact as often as lipstick and powder. 

It might be well to talk about the plausibility of under- 
taking the task of re-educating the consumer. Can we 
sell the idea? Can it be effective? Definitely yes! Other 
industries have succeeded in doing it through well- 
thought-out programs. Consider the Citrus Fruit Indus- 
try, the Banana Industry and the Coffee Industry. 

I would like to outline the specific program that has 
been planned for the remainder of the year. 

The time has come to have the support of every manu- 
facturer of perfume products instead of the handful of 
men who have been working on it up to now. We will 
drop the limiting title of Committee on the Use and 
Marketing of Perfume Products, calling the organization 
instead, The Fragrance Foundation. 

The Foundation will set up an efficient Sales Promo- 
tion Department as a Sales Service to supply educational 
information and selling ideas in the following outlets: 

1. Stores: Top executives, merchandise manager, and 
buyers of department, specialty and drug stores. Our 
sub-committee on Trade Relations had a series of meet- 
ings with important store groups this Spring. Our store 
program envisions a constant flow of ideas to every de- 
partment of retail management as well as every salesgirl 
who is in direct contact with the consumer. 

2. The second step is to supply information to all who 
are members of the Foundation. This information would 
include all kinds of helpful selling ideas which would 
be gathered as a result of research done by the Founda- 
tion. 

3. At the request of Foundation members, informative 
assistance will be extended to their respective advertising 
agencies and promotion directors. 

4. Educational material will be supplied to such out- 
lets as schools, women’s clubs, motion picture companies, 
Cic. 
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Perfume Sales 


mublic, and what they are doing about it. 
I ; a 


5. The fifth step is the relation with the press. Leaving 
this to the last must not be interpreted as underesti- 
mating its importance. The press includes trade, con- 
sumer magazines, syndicates, daily newspapers, radio 
and television. A publicity program of wide scope will 
be carried out, coordinated with the foregoing steps. 
This publicity operation will act as more than just a 
“space getter.” It will act as an information service de- 
partment to every branch of the press. 

We must publish an authoritative sales manual. Car- 
rying the authority of the industry as a whole, such a 
manual would eliminate all the unsound sales ap- 
proaches that have been practices up to now because ol 
mis-information and, perhaps, ignorance. Suc ha manual, 
with complete and correct information about perfume 
products, will have many uses. We know that the retail- 
ers throughout the country would incorporate the in- 
formation in their training programs. It would prove 
of inestimable value to students, women’s clubs, teachers, 
professional and business girls. 

And how will the work of the Foundation affect the 
individual manufacturer? It will lay a foundation for 
company promotion work. It will condition the mind of 
potential customers. It will break down the over-all, gen- 
eral resistance to everyday use of products, and will thus 
open the door to individual efforts in advertising, pub- 
licity, promotion at point of sale. It will create in the 
minds of the women of America the idea that they have 
not yet begun to know the pleasure and benefits to be 
derived from perfume products. 

It will do one more thing. And this is an important 
point. When the Federal Trade Commission makes its 
ruling final this Fall, an individual manufacturer will 
no longer be able to carry out many of the ideas of the 
past in the promotion of our products. It is imperative, 
therefore, to find a plan for selling the consumer. What 
is going to keep us in the limelight? What is going to 
create more desire, more usage, of perfume products? 
The program of the Fragrance Foundation is the answer 


to increasing our business . . . for the manufacturer, for 


the essential oil companies, for the suppliers. 
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] 4 Wiedhopf 


]. 8. Wiedhopf entered the perfume field in 1907, work- 
ing for Alfred H. Smith, importers of Djer Kiss Perfumes. 
He started selling in 1908 and continued covering the 
various parts of the country until 1920 when he and Guy 
T. Gibson, of the same firm, went into business together. 
They first represented Parfums Caron in this country 
and were in a large measure responsible for its initial 
success. They also imported a line of beauty preparations 
known as the Institute de Beauté. The rapid growth of 
the perfume business necessitated the abandonment of 
the cosmetic line but in 1923 Caron opened its own 
branch so that the firm’s interest turned to the marketing 
of the new Ciro French line. Mr. Wiedhopf personally 
obtained the initial distribution of the line in all major 
cities of the country, west of Chicago and south of the 
Mason-Dixon line. At one time or other he has sold per- 
fume in every state in the union. In 1939, Mr Gibson 
severed his connection with the business, and the firm 
name was changed to Parfums Ciro, Inc., at which time 
Mr. Wiedhopf assumed the Presidency and General Man- 
agership of the Company. He was on the Industry Ad- 
visory Committee of the War Production Board during 
the war,and was chairman of the Spurious Products Com- 
mittee of the Toilet Goods Association and is the Chair- 
man of the Committee on the Use and Marketing of Per- 
fume Products, as well as a member of the Emergency 
Council of the Industry. This completes a record of 42 
years in the industry. 

His outside activities center around the sea. He is a 
member of the Board of Trustees and Acting Mayor of 
Saltaire ire Island, and is a member of the Board of 
Governors of the Saltaire Yacht Club. 
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Fragrance Foundation Program 


- is CLICKING 


Fragrance sales increasing, notably in Chicago and L.A. .. . Summer items 


selling well . . . Stores emphasize training . . . Smart promotions pay off 


CHICAGO 


Perfume Volume 
Going Up 


ERFU MES are the backbone of today’s cosmetic sales. 

The greater opportunity offered the public to pur- 
chase fragrances in bulk has increased the sale of drams 
to a new high. It has produced a volume of new business. 

As a gift item, perfumes were not only large for Moth- 
er’s Day gifting, as in other years, but Father came in for 
a good share of sweet smelling lotions, shaving creams, 
etc., in stores that have made this department important. 
Displays and advertising did much to speed up their 
sale, and deodorants were given an important place in 
the men’s section and equally so in that of the women’s 
division. Perfumes are expected to reach their largest 
volume of Summer sales this year, 


ADVERTISING PERFUMES 

During this year there has been a marked change in 
perfume advertising which may be one reason for its 
return to higher popularity and sale. Instead of telling 
the public how “SA” it might prove to be here are some 
of the spring versions: “Refreshing, relaxing,” was one 
ad; “Infinitely becoming and truly personal,” read an- 
other; “‘a nice gesture to your host or hostess” or “imagi- 
native way of telling her she’s cherished,” and “for you 
who are in love . . . and you who want to be.” 

Stores that are located in airline office areas, and de- 
partments in the airport offices, all report that more light 
weight travel cases, containers in these and smaller con- 
tainers, especially tubes are wanted. 

Much the same idea is expressed in the popular price 
chain stores where the same idea is presented and there 
is nothing to offer. ‘I don’t see why some smart package 
engineer cannot make a cream good for a week-end use 
packaged in cellophane. That’s light and it won’t be 
costly to discard,” said one buyer. 

One of the smart drug stores that caters to a large 
traveling clientele has found that many sales are lost 
because packages are too large. 

The trade wants a reduction in specials. Confine such 
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events to a change in packaging or contents. Hand lotion 
bottles that fit into the hand are needed. This also holds 
good for cologne bottles. With most perfumes sold in 
small bottles these as well as all bottles are wanted with 
a wide base and definitely of the non-tip type. Intelligent 
demonstrators who can inspire the girls in the depart- 
ment and most stores would prefer those who travel and 
have ideas. A water softener that will not leave a ring 
on the bath tub and not dry the skin. 


WHAT THE TRADE PLANS TO ACCENT FOR SUMMER 


Everything for the hair is the theme at the Boston 
Store, Milwaukee, Goldblatt’s, Wieboldt’s and The Fair, 
Chicago. Several of these will have demonstrators to aid 
women in selecting the right home permanent for them, 
the right tint or rinse, and any ointments to keep the hair 
in good condition. Younkers, Des Moines, features the 
above and includes a Paris hair styles booklet for the one 
who does her own permanent. 

Various types of masques to keep the skin fresh and 
clean. As these all require both a thorough cleansing by 
cream and an astringent followed by a rich cream and a 
good base there is an indication that treatment lines will 
move forward regardless of weather. This is one of the 
basic ideas in St. Louis stores and in Detroit emporiums. 
Hudson's are featuring the importance of the treatment 
line with a good astringent and a fresh fragrance. The 
Minneapolis stores are following much of this program 
with two fragrances sold as a unit making a good style 
program at Maurice L. Rothschild-Young-Quinlan. 
Kansas City includes these ideas but adds friction lotion 
and colognes as Kline’s finds these are cooling for the hot 
days. 

There are several new deodorants on the market and 
each has its backers and its followers. 

The adherence to one particular cream, lotion or spray 
all the time seems to make it less effective. Several stores 
suggest the use of various types and a change every few 
days from one type to another. Chas. A. Stevens & Co., 
Chicago and Hudson’s, Detroit, are sponsoring a new 
deodorant. 

Colognes and friction lotions were in spot demand 
when May weather raced close to the 100-degree mark 
and Marshall Field & Co., Chicago, put in a window fot 
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cooling lotions. During the hot days John W. Thomas & 
Co., Minneapolis, had a three-day sale in which every 
item in the house was reduced automatically 10 per cent, 
and this was an inducement to purchase freely of cos- 
metics and perfume to save on the tax. 

The six-day treatment with 17 different creams spon- 
sored in the Chicago area by Carson Pirie Scott & Co., pro- 
duced tremendous interest and a volume of new business 
was written. Similar was the effect of Hudson’s announce- 
ment of a hand-care clinic. 

Popular priced stores and some chain department 
stores are looking for creams to give richness to necks 
and hands. 

Stevens is trying out a new idea in the sale of colognes 
and perfumes. If it ever has country wide appeal it will 
make all previous sales of these fragrances small in com- 
parison. It is to sell a fragrance for each day in the week. 

—Jean Mowat. 


NEW ORLEANS 


Summer Items 


Sell Well 


OTHER'S Day and Easter are competing for top 

promotion honors as May sales figures are tallied. 
The two largest stores differ, one maintaining that Moth- 
er’s Day reaps the biggest box office, in terms of cosmetic 
sales, with an increase noticeable each year; the other 
finding more benefits from the Easter Bunny. However, 
both stores agree that April and May business was good, 
thanks to these holidays. 

“Business is good—it could be better” seems best to ex- 
press the current ambiguous attitude of department man- 
agers. Actually, they don’t seem to know quite what to 
expect, on a permanent long-term basis. 

The John Powers promotion, introducing this new 
line, was the biggest fanfare staged here for many months 
on behalf of any cosmetic item. Maison Blanche, which 
does not as a rule plug cosmetics heavily, undertook the 
promotion. Style shows, three times a day for two days, 
featuring the Powers models, provided the fashion tie-in. 
Invitations were available to any customer on applica- 
tion. Forty sales girls, most of them especially hired for 
the occasion, were trained in the use of the “cosmoscope” 
~—a mechanical device to analyze skin type. Results of the 
promotion are being watched, not only by the store ex- 
ecutives at Maison Blanche, but by all the competing 
stores. There is a question in everyone’s mind, evidently, 
as to whether the time has come for more promotion ex- 
travaganzas. 

Holmes, always alert for less cosmic cosmetic promo- 
tions, had two good features during the month of May. 
One, staged in co-operation with Life Magazine, featured 
‘life-line’ products. Big front window displays were re- 
served for products carried by Holmes which are regu- 
larly advertised by Life. Among the cosmetics, these 
products included Old Spice, Ammens’ Heat Powder, 
Etiquet, Coty’s (Muguet de Bois), Courtley Preparations, 
Bourjois’ Evening in Paris. 

“Sun Sea and Frolic” products were also given a big 
play in windows and ads during the month. Bathing suits 
and suntime cosmetics were featured together, the cos- 
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metics including: Lentheric Sun Lotion, Oil and Nutan; 
Jan sun oil, Rubinstein sun oil, Ardena Sun Oil and Pro- 
tecta Cream. Since the climate here makes May swim- 
ming and sunning possible (in fact imperative for com- 
fort), this promotion got immediate returns. 

Cosmetics also got attention from Holmes in their an- 
nual ‘I'wo-Weeks-With-Pay style show, presented in co- 
operation with Charm magazine. Guests at the show re- 
ceived samples of Imogene Shepherd’s Baby Skin Oil and 
soap, and Yardley’s Lotus cologne, as giveaways. 

Hot weather, which sets in here earlier than in other 
parts of the country, has already begun to affect sales. 
Not the volume, but the type of merchandise sold, is 
most influenced. Creams begin to slump, for the tropical 
heat makes even dry skins self-lubricating here in the 
Summer. Night and tissue creams are hardest hit. As- 
tringents and tonics, on the other hand, begin to boom. 
So do all the colognes, while perfumes find few buyers. 
Depilatories soar: bare legs are almost universal here 
during the hot months. Leg makeup of course comes into 
its own, although many Southern women depend on the 
sun for natural leg color. Deodorants, always good sell- 
ers, get better, with more men buying. Darker shades of 
powder and lipstick are preferred. The new Dial deodor- 
ant soap has already established itself here; customers 
who bought one cake to try have come back for more. 
The new complexion soap, “Beauty in the Morning,” is 
promoted by Holmes and beginning to catch on. How- 
ever, in general, expensive scented or imported soaps do 
not do well here. More soap is sold during the Summer, 
not better soap. Holmes reports that year in and year out, 
Wrisley takes the cake (soap, that is.) 

Spring brought a flurry of interest in all types of hair 
preparations. General reconditioning of weary Winter 
hair seems popular with most cosmetic customers. Home 
permanents continue to move up and up and UP in 
sales reports. Hudnut has begun to top Toni in one of 
the biggest stores which always, until recently, gave Toni 
the biggest play. Buyers feel that this trend will continue 
until Toni copies the best feature of Hudnut, shorter 
curling time, or improves on it. The market for home 
waves and allied products seems to have no limit in the 
immediate future.—Glendy Culligan. 


DALLAS 


Concentration of 
Training Program 


ESPITE the talk of a downward trend in the sales 
picture nationally, the Dallas market, at least in cos- 
metics, is consistently above last year. Department stores 
and chain drugs report both volume and profits are up. 
Sales personnel say that they believe customers are 
somewhat more dollar conscious, but that this attitude 
is not constant. “Why,” said one clerk, ‘“‘just a moment 
ago I sold one man two $27 and a $50 bottle of perfume.” 
Department managers, however, are not asleep and 
perhaps it is their preparedness that has caused the in- 
crease rather than decrease in sales. Already they have 
cut down the number of lines carried and are concen- 
trating on training sales persons. 
At Sanger Bros. particularly, is such a sales training 
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program evident. Clerks in this department meet two 
mornings every week to discuss their problems, new items 
and ways to increase sales. They make good use of the 
material sent out by national manufacturers 

And they do not stop with a discussion only of mer- 
chandise. Recently the department head asked each clerk 
to write to her congressman asking for a repeal of the cos- 
metics tax . giving him good reasons why it should 
be repealed based on their own experience. 

Members of this cosmetics department are considered 
part of the fashion division and their training includes 
a knowledge of styles, accessories and colors so that they 
can recommend to their customers new powder shades 
in line with new costumes. 

Their indoctrination on the style trend featured by the 
store is proved. Each year after the Amos Parrish Clinic in 
New York the store holds its own clinic. At the end of the 
six weeks session each employee who attended is asked to 
write a paper. For five consecutive years an employee in 
the cosmetics department has won the top award in this 
contest. 

Sanger Bros. reports phenomenal sales on Tussy de- 
odorant which has been featured only in newspaper ad- 
vertising and counter displays. Other fast sellers are 
Barbara Gould cleansing cream and Dorothy Gray’s sum- 
mer cologne. Sales also are very high on the Richard Hud- 
nut home permanent. 

A survey through several stores revealed that although 
some women collect perfume as a sort of hobby, most 
women find one odor they like and stick to it . Sum- 
mer and Winter. Sometimes this leads to complaints, for 
after so long a time the user herself is not able to detect 
the odor and oftentimes comes back to report a lack of 
strength. The only thing to do is to sell her on a new odor, 

Most stores find a definite trend toward purchases of 
dram sizes in perfumes. Toilet waters and colognes still 
hold the spotlight in this town and specials always are 
profitable. The force of national advertising is particu- 
larly evident now since almost any brand is available. 

—Jean Shaffer. 


PITTSBURGH 


Leg Make-Up 


Starts Season 


1 PRING is definitely in the air. Cosmetic departments 

have been proclaiming it concretely, and with rea- 

sonably good results, via bubbling fountains of cologne, 
installed to attract attention. 

Resistance to price continues to be felt, although it is 
not alarming. Expensive items that a woman feels will 
actually DO something for her are well received. 

A recent promotion on how to care for the hair, as well 
as showing women how to brush and arrange their own 
hair, created considerable traffic in one store here. A 
bevy of pretty girls who actually brushed and fixed their 
hair, so customers could stand around and watch, re- 
sulted in increased sales for the products. Although the 
price was not high, neither was it in the bargain class, 
which proves that when sufficient desire is created cus- 
tomers willingly part with their cash. 

Home permanents continue to have good acceptance. 
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The introduction of different brands on the market now 
give women more of a selection from which to choose. 
The recent introduction of the Hudnut permanent, even 
with the added booklet and smart packaging, has not 
been sensational. It is still relatively new, and one store 
which advertised it created considerable interest. 

It has been noted that girls have started early, in this 
city, to wear leg make-up. That may be an indication it 
will be more important than last year. 

The regular Mother’s Day cosmetic buying was not as 
heavy as in the past. Sales of cologne and perfume, usu- 
ally counted on as “naturals” were less heavy than dur- 
ing recent years. One reply often given to salesgirls was, 
“Mother has a lot of cologne on hand. She already has 
perfume.” Either Mothers have been over-supplied with 
gifts of this nature, or it is the quickest excuse that comes 
to the mind of the average customer in search of a gift. 

—Leonore Brundige 


LOS ANGELES 


Big Perfume Promotion 
Pays Dividends 


ROBABLY you saw by the newspapers that depart- 
ment store business in Los Angeles was off 11 per 
cent in April under April, 1948, But you would have for- 
gotten about that statement if you could have seen those 
same stores when the May sales started. ‘Toiletries depart- 
ments, of course, benefited from the traffic which jammed 
the stores as soon as the ads appeared. For even if toilet- 
ries sections don’t seem to offer the bait that drags ready- 
to-wear, budget dresses, housewares and piece goods 
cram jam full, on account of their locations they can ride 
on the wagons of these other departments. Dorothy Gray 
and Houbigant colognes, ‘Tussy Cream Deodorant, all at 
50 per cent off regular prices, were generously displayed 
and moving well. The new introductory Wonderstoen 
at $1.00 added sales, together with Stopette deodorant, 
and other items generally regarded as Summer seasonal 
producers. Gadgets seemed to be neglected from both 
sides of the counter on these May sales. ~ 
General price reductions in soap were reflected in dis- 
plays of boxed, bagged and bulk soaps, but customer re- 
sponse was slow. This inattention was attributed by sev- 
eral buyers to the belief that customers have soap. For 
some time soaps have been receiving much attention, 
with the result that an offer of soap today brings in only 
the business of immediate requirement. The Los Angeles 
public is price conscious. 


WORLD OF BEAUTY 


The campaign for more general use of perfume insti- 
tuted by the committee headed by Ciro president Jack 
Wiedhopf shifted into high speed in San Francisco May 
Ist. Pete Marquard, buyer for the White House, worked 
out with the San Francisco Chronicle a special section in 
the Sunday Mother’s Day edition devoted to perfumes 
and their proper use, and the result was a boom in per- 
fume interest and sales that was nothing short of startling. 
Pete wrote a selected list of perfumers of the plan, invit- 
ing them to participate, and all but one of the recipients 
of the invitation wired or telephoned their acceptance, 
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following with mats, sketches and copy ideas. The sec- 
tion was built around the theme “Perfume is not a ‘some- 
time thing’ to be worn only during great moments. 

In addition to the manufacturer’s advertisements, 
models were photog ‘aphed with the perfumes featured 
in publicity shots, with writeups from the manufacturers 
material adapted by the newspaper staff. Other depart- 
ment stores in San Francisco participated to a certain ex- 
tent, but to Mr. Marquard went the credit for the idea 
and the “carry through,” and to his section in the White 
House went the hearty boost in perfume sales created by 
the tremendous interest engendered by the special section 
of 12 full pages. 

Perfumers participating with the White House were 
Elizabeth Arden with My Love; Matchabelli with 
Stradivari; Lentheric, Floral Bouquets; Lucien Lelong, 
Orgueil; Lanvin, Lanvinettes; Dana, Emir; Harriet Hub- 
bard Ayer, Golden Chance; Faberge, Woodhue and Aph- 
rodisia; Shulton, Desert Flower; and Charbert, Breath- 
less. 

Plans are already being worked out for a repeat per- 
formance, probably in the early Fall, and participation 
by all the department stores and specialty shops of San 
Francisco.—Don Cowling. 


CINCINNATI 


Promotions 


Pay Off 


| garerernigernemngaytetenpanprateas.pr-agiannt: gsr 

plaining about a business slump this month. Their 
cash registers had rung loud and long. There were some 
city-wide promotions and they all paid off. 

Dial soap, the deodorant, clover-scented cake, made its 
debut here with page ads in the newspapers. Some of the 
ads were in color and scented with clover. They went 
over, 

The annual half-price special on ‘Tussy’s cream de- 
odorant is uniformly very successful wherever the line is 
carried here, and the same goes for the Barbara Gould 
sale on cleansing cream. 

Another huge success was the Cody Muguet de Bois, 
with the cologne always selling better because of its 
lower price. There’s the usual constant, and good, mar- 
ket for Faberge, Dana, and other nationally advertised 
scents. 

Only one store reports any success with Helena Ruben- 
stein’s “Colorama.” Not enough advertising is being put 
behind this. 

One surprise success was with the new wrinkle-remov- 
er, Trill. In spite of the fact that it sells for $3.50, a blind 
newspaper story about its properties resulted about 
800 responses and several gross were sold. 

Sales in home permanents are picking up (not that 
they were slow) and women are asking for copper tones 
in make- -up. The early sunny days have produced earlier- 
than-usual tans. One store has had une xpected success 
with leg paint already, and another plans advertisements, 
but most buyers are looking toward virtually no response 
here. Eileen Cortney’s “Aqua-Glow,” a soap substitute, 
is her best seller. In a Mother's Day promotion Ruben- 
stein’s “Apple Blossom” cologne ($1) was terrific, and 
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the same was hoped for with the Sportsmen’s set (shav- 
ing lotion, talc, and cologne in a plastic kit for $2 at 
Alms and Doepke) for Father’s Day. 

The new buyer at the John Shillito Co. scheduled a 
promotion of the new beer shampoo, “Beauty Brew,” for 
89 cents (no tax) and expected a good reaction. (A test at 
the Lazarus store in Columbus, O., had been a big hit.) 
This buyer plans to do a lot of work with cheap packag- 
ing (from 50 cents to $2) for volume sales. He realizes the 
price consciousness here and wants cheap items. He'll 
push anything where he’s given free advertising. 

—Mary Linn White 


BUFFALO 


Men’s Toiletries 
Missing a Good Bet 


) keeping with the gradual monthly increase that be- 
gan to evidence itself the first of this year at L. L. 
Berger, top specialty store, transactions have increased 
considerably over this same period of last year. 

However, since its unit retail sales have reduced to al- 
most half of those of last year—this increase in total over- 
all volume has been accomplished by selling twice the 
amount of merchandise. 

Still heading the list on unit volume at Berger's are 
colognes, the season of the year dictating the type of 
fragrance, but no particular season showing any evident 
increase or decrease in total sales. It simply sells “tops” 
year ‘round. 

Package is primary in the purchase choice made by a 
customer, especially if the purchase is to be a gift for 
someone. In this vein, it was learned that Ann Haviland’s 
dram-sized perfumes doubled in popularity when they 
appeared in tiny boxes to match their petite bottles. 

The same applies to Hattie Carnegie’s Four Winds 
cologne with atomizer. 

One clerk volunteered the information that new items 
are slow to catch in the mind of the customer, and con- 
sequently are difficult to sell. But that once a clerk inti- 
mates that this new item is exclusive with this store, 
among all the Main Street stores, or is available here ex- 
clusively, all the other Main Street stores and “Avenue” 
shops notwithstanding, then the customer goes head- 
over-heels for it immediately. 

It was further noted that when a woman purchases the 
fragrance, or treatment item, of her choice, she neverthe- 
less seems anxious to learn about the other lines. Al- 
though she is unable to do anything about it at the mo- 
ment; she hopes to be able to purchase later on. 

Where gift buying of perfumes and colognes is con- 
cerned, customers don’t seem to care about contents 
nearly as much as they do about “coating.” 

Apparently manufacturers of men’s toiletries are miss- 
ing a good bet in failing to advertise as much as they 
might. 

Perfume and cologne bottle tops should be engineered 
to provide the greatest protection from evaporation. In 
this way a manufacturer not only endears himself to a 
customer but also provides solid substance for invaluable 
word-of-mouth advertising and consequent additional 
customers.—Maggie Flemming. 
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LA ROSE 


June, 1949 


CUTEX: Northam Warren presents “Here's 
Your Cotton.” The unit consists of polish re- 
mover and cotton dispenser, contained in a red 
and white striped wrapper. 


LA ROSE: Marcel Rochas’ La Rose comes in a 
de luxe package covered with fine French chan- 
tilly lace. The bottle is a crystal Greek amphora, 
designed by Lalique. 


PEGGY SAGE: Peggy Sage has introduced 
“Gold Rush.” The box, designed of gold foil, 
contains the Lipstick Convertible and the 
matching shade of manicure polish. 


PEGGY SAGE 
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BEAU-TRIX: Grace Downs has a new cosmetic line under the 
name Beau-Trix. Packaging is in off-white plastic with deep rose 
lettering and decoration. 


HERBEX: Parker Herbex is now offering its popular Herbex Hair 

& Scalp Ointment in a new one-half ounce tube. The design fea- 

tures a circular spot in red, background in blue. Tube supplied by 
5 The Sheffield Tube Corporation. 





GOURIELLI: House of Gourielli has a dis- 
play which may be kept up to date by insert- HERBEX 
ing a card placed between two grooves. Cards 
are supplied for each month of the year. 


1 Merchandise is placed on top of the display. 
The unit is in Lucite, trimmed with blue 
| and gold floral decorations. 


VENIDA: The Rieser Co. is offering Spray- 








Lac for its Venida Hair Laquer. The dis- 
| penser is an easy-grip bottle with a pressure 
, plunger top. Makers state that there is no 
e clogging, evaporation or waste. Label and 

top are in peach. Central panel in black, 

edged in blue. 
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Sweet and bitter tastes. (SPC, 21, 997, 1948.) ‘The 
unwelcome emergence of a bitter after-taste in tooth- 
paste, lipstick and other flavours is a common enough 
phenomenon and one that is sometimes difficult to trace 
to its cause. We are therefore interested to note from 
British Abstracts that “Chemical Prerequisites for the 
Property of Sweetness” were discussed by R. Reinicke in 
Zuckerindustrie, 1943, 1, 79-82. According to the abstract, 
“the representation of certain crystal structures is briefly 
dealt with, and the stereochemistry of the hexoses and 
some simpler CHO compounds possessing a sweet taste is 
discussed, Sweetness is attributed to a special spatial ar- 
rangement of C and O atoms.” 

We shall endeavour to procure a copy of the original 
paper, as what is mentioned in the abstract adds nothing, 
unfortunately, to what is already known or surmised. It 
appears to us that a good deal of carefully contrived ex- 
perimentation is essential to the acquisition of detailed 
knowledge in this direction. Meanwhile readers inter- 
ested in the subject could not do better than refer to the 
appropriate sections of R. W. Moncrieft’s “Chemical 
Senses’’—notably pages 104 to 109 and 270 to 278. 


The composition of wool fat. IV. The sheep skin 
as the biosynthetic organ of triterpene alcohols. Ed- 
gar Lederer and Daniel Mercier (Inst. biol. phys., Paris). 
Biochim. et Biophys. Acta 2, 91-4 (1948) (in French); 
cf. C.A. 40, 48987.—Only the skin of the sheep of all the 
organs examined contains the triterpene alcohols charac- 
teristic of wool grease; namely, lanosterol and agnosterol, 
in comparable amounts. Conclusion: The probable site 
of the biosynthesis of these compounds is the sebaceous 


glands. (C.A., 42, 6137, 1948.) 


Sulphur-cholesterol combination. (Mfg. Chem., 
XIX, 402, 1948.) The combination of sulphur with chol- 
esterol and glycerin to form a product for use in cosmetic 
creams and powders is the subject of U.S. Patent 2,326,- 
936 issued to Fiedler et al. and invested in the Alien Prop- 
erty Custodian. The preparation of a face powder con- 
taining a product of this type is described in French Pat- 
ent 874,437 (Vasenolwerke Dr. Arthur Kopp, 1942). A 
mixture of lanolin (400 gm.), precipitated sulphur (100 
gm.) and glycerin (300 gm.) is heated on a sand bath at 
210 deg. C. for 4 hour and then cooled. After removal 
of the unreacted sulphur by treatment with carbon tetra- 
chloride, the product contains 11.7 per cent sulphur, It 
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Technical Abstracts From 


Scientific Literature 


is incorporated in face powder by grinding with the talc, 
pigments and other ingredients while warming the mix- 
ture. 


Separation of aliphatic alcohols by chromato- 
graphic adsorption of their 3,5-dinitrobenzoates. 
Jonathan W. White, Jr., and Edwin C. Dryden (Analyti- 
cal Chemistry, 20, 853, 1948.) Forty pairs of aliphatic 3, 
5-dinitrobenzoates have been subjected to chromato- 
graphic adsorption by Brockmann’s fluorescence tech- 
nique. In this procedure, ultra-violet radiation shows the 
adsorbed zones as dark bands on a bright fluorescent back- 
ground. Of these 40 pairs, involving 12 aliphatic alcohols 
from methyl to hexyl, 23 yielded two zones, 11 gave a 
single zone of varying composition, and 6 were com- 
pletely inseparable. ‘The normal primary alkyl dinitro- 
benzoates from methyl] to amyl were easily separated from 
one another. 





“Nobody’s sending out any free samples; Here | am, a beauty editor, 


buying lipstick!” 
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Alcohol Tax Relief Possible Soon 


Bill introduced in Congress for F. E. M. A., members are told at Record 40th 


Annual Convention. . . . Association Officers and Business Experts Analyze 


problems Confronting Flavor Products Industry and Predict Good Year Ahead 


ROBLEMS confronting the flavoring products in- 

dustry both general and specific were explained and 
analyzed by experts and means most likely to solve them 
were considered by the members of the Flavoring Ex- 
Manufacturers Association at their Ruby, or 
fortieth, annual convention in the Drake Hotel, Chi- 
cago, Ill., May 15, 16, 17 and 18. 

The program was well planned with business experts 
discussing the general situation and officers of allied as- 
the Essential Oil the 
Vanilla Bean Association, the Grocery Manufacturers 
and the National Retail Grocers dis- 
cussing specific problems. In addition several excellent 
scientific papers were presented on flavor in nutrition 
and on the production and utilization of volatile fruit 
concentrates. A carefully considered report on the likeli- 
hood of alcohol tax relief as well as reports on the 
sugar supply and the transportation problem were othe 
features. 

The convention formally opened May 15 with a meet- 
ing of the Board of Governors. This was followed by a 
cocktail party through the courtesy of Dodge & Olcott 
Inc. who were represented by President Joseph Rudolph, 
Charles Homan, Frank Topper and Kenneth Haller. 


tract 


sociations such as Association, 


Association of 


NEW OFFICERS 

The nominating committee consisting of George 
Armor, Myron Hess and E. J]. Marum presented the 
following slate of officers who were elected: 

President, John N. Curlett 

First Vice President, Frank D. Nowland 

Second Vice President, W. G. Grant 

Third Vice President, William H. Hottinger, Jr. 

Secretary, Leland P. Symmes 

l'reasurer, Lloyd E. Smith 

Executive Committee: Frank Green, L. J]. Woolf, Don 
C. Jenks, and E. N. Heinz. 

Advisory Committee: William B. Durling, chairman; 
George M. Chapman, Leslie S. Beggs and Garret F. 
Meyer. 


HOW THE FEMA WAS ESTABLISHED 


Forty years of useful service to the flavoring products 
industry was reviewed in an interesting way by President 


& Essential Oil Review 


Leslie S. Beggs in his annual report, to the fortieth an- 
nual meeting of the association. 

Back in August 25, 1909 Willoughby M. McCormick 
met a group of manufacturers of flavoring extracts in 
Cincinnati to discuss the advisability of forming an 
association. A committee consisting of Willoughby M. 
McCormick, Simon Ulman, Arthur E. Claus, Clinton T. 
Hendrickson, Samuel H. Baer, Jacob Frank, C. F. Foote, 
L. H. Sherer and C. F. Sauer, then launched the associa- 
tion in October 1909. The only living member of the 
original group is Dr. Samuel H. Baer; and five of the 
original concerns are still members of the association. 
The object of the founders was to promote cooperation 
and protect the business interests of the flavoring ex- 
tract manufacturers; to promote good will and to work 
for just laws affecting the industry. The first meeting 
was held June 8 and 9, 1910 with Willoughby McCor- 
mick as first president. Mr. Beggs expressed the hope 
that the association would never become so large as to 
lose sight of its original objectives. 

Activities of the association and changes that have 
taken place in the past year and the immediate prob- 
lems that confront the industry were discussed in the 
balance of his address. 

“The American consumer has been made flavor con- 
scious through the activities of the association and its 
members by building in the past 40 years a strong and 
solid foundation in the production of high quality ex- 
tracts and flavors.” John S. Hall, executive secretary and 
counsel, stated in his report. “It is common knowledge,” 
he said “that the goodness of most foods is judged by 
flavor be it bakery goods, confectionery, ice cream or 
beverages.” 


ALMOST 10,000 PROPOSED LAWS ANNUALLY 


The important work done by the association in 
keeping the industry promptly informed of legislative 
and other developments was pointed out in a striking 
way. Over 5000 bills were introduced in Congress and 
about the same number in the various state legislatures 
which directly or indirectly affected the flavoring prod- 
ucts industry. The substance of 1336 relevant bills was 
condensed for ready reference and action. 

“If there is a revision of the fair labor standards act 
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ipplause greeted the new officers of F.E.M.A. at they gathered at 


the end of the convention. 


then it ought to establish minimum wages by statute 
rather than by administrative determination and should 
be uniform for all industries rather than be variable as 
between industries on the basis of administrative justice. 
It should be a constant and not a fluctuating minimum 
wage standard for long range use,” Mr. Hall said. Mr. 
Hall also called attention to the large number of revenue 
raising bills introduced in the various state legislatures 
in the form of sales and use taxes. Originally many such 
measures were temporary but now they are being enacted 
as permanent measures. Bottlers and finished and foun- 
tain syprus taxes are among them. “Bills introduced in 
the present Congress and legislatures,” he warned, “are 
forerunners of laws in subsequent sessions.” 


FINANCES IN GOOD SHAPE 


The finances of the association are in good shape ac- 
cording to the report of Treasurer Lloyd E. Smith with 
receipts for the year of $21,102; expenditures of $18,156; 
cash on hand $2,945; and U.S. bonds on deposit, $20,000. 


FLAVOR IN NUTRITION 


The importance of the flavor factor in nutrition was 
pointed out in a carefully prepared study by Dr. N. C. 
Larsen, of the flavor research division of Polak & 
Schwarz. Many children are undernourished because of 
chronic anorexia (loss of appetite) induced by emotional 
stresses associated with food and feeding. Forcing a child 
to eat foods which he finds distasteful is an almost cer- 
tain way to guarantee a conditioned reflex wherein the 
child will grow to adulthood with a permanent hatred 
for the foodstuffs which were forced upon him. Chronic 
anorexia, or a permanent predisposition toward involun- 
tary nausea are frequently the outgrowths of enforced 
feeding. 

There is a part of the system of nutrition which comes 
before or serves as a prelude, to both ingestion and 
digestion. This is the organoleptic or parapsychological 
effect on the subject preparing to consume foodstuffs. 
This is the factor wherein flavor-appeal plays its most 
prominent role. 

The enjoyment with which we partake of certain 
foods is dependent mainly on the effect of such foodstuffs 
on the senses of smell and taste with sight and touch 
partly involved. The sensation of smell constitutes the 
most important factor in influencing our sense of taste. 
Flavor control can practically become acceptance con- 
trol. Food to be most beneficial must be flavorful. This 
fact is made use of by skilled hospital dieticians. 
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The use of mono sodium glutamate in nutrition, he 
pointed out, is due to the catalytic action which this salt 
exerts on the taste buds of the tongue and mouth. Its 
addition to most foods tends to enhance the flavor to 
such a degree that one often feels that he is tasting a well 
known food for the first time. To those whose functional 
ills have reduced them to an insipid diet, mono sodium 
glutamate can be a signal blessing. 

A fairly safe rule for the avoidance of nutritional de- 
ficiencies is to insure as broad and varied a diet as is 
available, avoiding monotonous repetition in food selec- 
tion. For the general improvement of public health an 
effort to eliminate prejudice and encourage widespread 
acceptance of all nutritious food would be desirable. 
But such re-education of the taste and flavor sense will 
not come to pass unless flavor manufacturers give more 
serious consideration to the part they can play in a pro- 
gram so vitally important as the nation’s health which is 
dependent upon the individual's nutrition. 

As the work is still under way Chairman E. N. Heinz 
of the Scientific Research Committee reported that re- 
sults for publication will be withheld. 


WHAT THE CONSUMERS WANT 


Mrs. R. M. Kiefer of the National Association of Retail 
Grocers reported on a survey made among grocers of all 
sizes as to what they had to suggest to flavor manufac- 
turers. Among the specific suggestions received from 
them were: Offer flavors in a bottle with a sturdier base; 
Use stronger shipping cases; Display the net weight 
prominently; Give greater cooperation to the retailer 
on the return of discolored merchandise; Give a better 
assortment of flavors in a lot as some flavors may not be 
called for for as long as two years; Review the practice of 
selling to exclusive wholesalers; Consider the discon- 
tinuance of any deals, discounts, etc.; Offer assistance to 
retailers for building displays on the basis of the average 
sized store; Offer recipes for using the contents—house- 
wives have indicated that they want suggestions; and 
generally, help retailers do a better job in their stores, 
with displays, advertising and other helps. Women be- 
tween 18 and 30 purchase 72 per cent of the food con- 
sumed. Dealers appreciate help in the way of suggestions 
as to how to appeal to them, the brides and young house- 
keepers. 


VOLATILE FRUIT CONCENTRATES 


R. Henry Morris of the Eastern Regional Research 
Laboratory, Department of Agriculture, discussed the 
production and utilization of volatile fruit concentrate. 
He described events which led to the discovery of the 
method for the recovery of volatile fruit concentrates 
and discussed some problems that arose in connection 
with its industrial application. These included nomen- 
clature, commercial scale operation factors, application 
to commercial products, composition, effect of apple 
varieties on quality, the application of the process to 
other fruits, alcohol content, the development of a 
method for high concentrations, and the present com- 
mercial status. Volatile concentrates have been produced 
from apples, grapes, peaches, cherries, strawberries, pine- 
apples, apricots, blackberries, Damson plums, black 
raspberries, blueberries, oranges, rhubarb, Youngberries, 
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quinces, cranberries, tomatoes and maple syrup. The 
first eight have been produced commercially. About 50 
units have been installed. One company has a capacity 
for processing five million gallons of apple juice an- 
nually. 


FOOD FOR 40 MILLION DAILY NEEDED 

Lieut. Col. Clyde C. Simkus called on the association 
members for full cooperation with the government in 
mobilizing the industrial potential of the country in 
the event of an emergency. The Quartermaster’s corps 
is working through six regional districts and is seeking to 
be in readiness by means of advance planning to supply 
as much as 40 million pounds of food daily. 


DR. CLARKE E, DAVIS RETIRES 

The address of Dr. Clarke E. Davis on the flavoring 
products industry, past and future, was in the nature of 
a valedictory, for effective with the close of the meeting 
Dr. Davis announced his retirement from the association 
and from his position as vice president, sales manager 
and chief chemist for the Virginia Dare Extract Co. July 
31 of this year when he will settle down in Vermontville, 
Mich. to become a gentleman farmer. Dr. Davis has been 
engaged in the industry since 1934 and in 1935 he began 
his work in Four later he 
elected president and since then has been a member of 
important committees where his active mind, his charm- 
ing personality and his ability served to further the in- 
terests of the association and the industry in various ways. 


the association. years was 


All told he was probably one of the most colorful figures 
in the association and he will be missed. On the final day 
of the meeting the association voted a resolution of grati- 
tude to him, and various speakers throughout the meet- 
ing, especially the president, took occasion to pay tribute 
to him for his years of useful work on behalf of the as- 
sociation. 

In his brief review of the industry Dr. Davis referred 
to the enactment of the Food Drug and Cosmetic Act of 
1938, to the work of the association in getting an alcohol 
tax drawback, to service during the war in getting allo- 
cation of needed supplies, to getting standards for flavor- 
ing extracts and to the important work done in opposing 
inimical legislation. 

As to the future he pointed out that the members of 
the association are experts in making flavors and that 
their purpose is to make better flavors rather than those 
just good enough to get by. Certain wholesalers who do 
not obtain their flavors from such sources do not make 
flavors of equal quality and in that sense are harmful to 
the industry. In fact there appears to be an epidemic of 
new manufacturers in that category. 

Dr. Davis again emphasized that a $2.25 per gallon 
tax for alcohol is needed again and is worth working for. 
Vanilla made from oleoresin has a place but not in mak- 
ing household extracts. An evil that is creeping into the 
industry is credit extension for undue periods. The as- 
sociation as a whole, is strong financially and otherwise 
with a tide of young blood coming in to carry on. At the 
conclusion of his address a rising vote of thanks was ex- 
tended to Dr. Davis for his service to the association and 
the industry. 


HOW CAN BUSINESS TAKE IT? 
“Business has been sitting on a cushion of advantage,” 
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declared Phil S. Hanna of the Chicago Daily News, in 
his address, the first of several on the general business 
situation, “but is coming out of it. Manufacturers who 
put quality into their products need have no fear of the 
situation. Corrective forces are at work although not 
readily detected. One of the most encouraging things is 
the rising consciousness of the public in the matter of 
taxes. That in turn will result in time to a lessening of 
the enormous number of government employees who in 
the aggregate are less efficient than before. He urged the 
members to get ready for changes that look extreme until 
we get used to them and told them not to be surprised 
to see the states become more independent. He predicted 
no war with Russia, which has a dust bowl larger than 
the state of Texas in the heart of what was one of its prin- 
cipal food producing sections. With all the troubles of 
the day harassing business and the country, business is 
not going to hell,” he said, “it is just passing through it.” 


LOOKING AHEAD IN BUSINESS 


There is an awakening in the United States, Dr. Allen 
A. Stockdale of the National Association of Manufac- 
turers reported, in his address ‘“The Businessman Looks 
Ahead.” Workers want to get nearer to management. 
They are falling away from the racketeer type of leader- 
ship. It is time for management to come in. The National 
Association of Manufacturers has already under way an 
intensive training course for industrial leaders educating 
trained men not afraid to speak on a community level 
about the facts of business. Already it is evident that the 
Taft-Hartley act is not being repealed because the 
workers don’t want to have it repealed. The problem 
today is to get more intelligent voices who can speak for 
business and get the essential facts before the masses of 
the people. 


NO JUSTIFICATION FOR ALCOHOL TAX 

That there is no justification for the payment of an 
excessive federal tax on ethyl alcohol used in the pro- 
duction of medicinal and food products was emphasized 
in an able report by John N. Curlett on the status of the 
federal tax on alcohol for use in medicines and food. The 
consumption of tax paid distilled spirits for beverage 
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purposes is about 125 million proof gallons while tax 
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to approximately 5 million proof gallons. That for tax 
free distilled spirits for denaturization is about 400 mil- 
lion proof gallons and tax free alcohol for federal and 
state hospitals etc. is 15 million proof gallons. ‘Tax paid 
distilled spirits used in the manufacture of medicinal 
and food products therefore amounts to less than one pei 
cent of all the spirits used for beverage or industrial use. 

At the present session of Congress an effort was made 
by the drug industry to obtain tax free alcohol for use in 
the production of medicines by the expedient of a simple 
bill to provide for a $9 drawback on each proof gallon 
of tax paid spirits used for making medicines. ‘The bill 
continues in effect the current rate of tax of $6 per prool 
gallon on tax paid spirits used in flavors or flavoring ex- 
tracts. There is no provision regarding the establishment 
of a permit and bond system, nor a special classification 
for producers of medicines. The bill would continue in 
effect current licensing features of a special tax of $25 
for withdrawal of alcohol not exceeding 25 proof gallons 
per year; $50 for withdrawals not exceeding 50 gallons 
per year; and $100 for withdrawals over that amount. 

This year Mr. Hall went to Washington and had 
Congressman Jones of Illinois introduce a bill, HR 4068, 
which is the same in substance as the Grant bill which 
was considered by the last Congress and died in the 
hands of the Senate finance committee. It is understood 
that the bill has been referred to the Treasury Depart- 
ment for consideration and recommendation. The posi- 
tion taken by the Treasury Department within the next 
two or three months will be of utmost importance to the 
flavoring products industry. It is unlikely that any tax 
relief will come from the first session of the present Con- 
gress. The next session of Congress is expected to revise 
specific inequities in the entire federal tax structure, and 
relief may come then. 


ADEQUATE SUPPLIES OF SUGAR 

The sugar supply will be adequate for the next few 
years, Sievers W. Susmann of the Meinrath Brokerage 
Co. reported. World supplies of sugar have been in- 
creased materially but in the United States this does not 
concern us because the Sugar Act of 1948 allows us to 
draw our supplies only from western hemisphere sources 
and the Philippine Islands. The act in effect has main- 
tained a closed sugar economy in the United States—a 
closed economy in which the Secretary of Agriculture 
sets a limit each year on the total amount of sugar to be 
distributed in this country. And this limit is fixed re- 
gardless of production increases in the western hemis- 
phere or elsewhere. Cuba shipped three million tons or 
40 per cent of our total requirements in 1948 and while 
the Cuban crop will be a little less this year the island 
will have a tremendous surplus beyond our require- 
ments. Home grown production was 25 per cent short of 
the quota allotted to domestic producers under the Sugar 
Act. Crops this year will be short by about the same 
amount. However sugar beet and cane plantings are 
being encouraged. As to prices there is no threat of 
prices that will be excessively high for consumers or 
ruinously low for producers. Prices bid fair to be rela- 
tively constant. The speaker believes that the govern- 
ment is committed to a definitely planned sugar price 
support program and that the price will continue to rise 
until it is sufficiently attractive to encourage full plant- 


496 June, 1949 


ings in the United States. What this means in actual dol- 
lars, the speaker suggested, is that this years maximum 
for cane refined sugar will be at some point near the last 
price established under government control—some point 
between $8.25 and $8.50 basis. The price quoted today is 
$8 basis. 

David R. Clark of the Illinois Manufacturers Associa- 
tion discussed legislative activities. He pointed out the 
trend of the federal government to assume greater au- 
thority in labor legislation than the states, which are 
being crowded out of this field. Social legislation has 
become almost a disease with the alternative if it con- 
tinues of higher taxes or a bigger deficit. He urged greatei 
effort to understand the legislators who are intelligent 
and are eager to know what their constituents are for o1 
against and who want it clearly expressed. For that 
reason he advocated the employment of trained lobby- 
ists, who, incidentally are welcomed by legislators be- 
cause they present cases clearly. 


GOVERNMENT OWNERSHIP OF TRANSPORTATION 


Government ownership of transportation lines ap- 
pears more than a possibility, said A. H. Schwietert, 
trafic director of the Chicago Association of Commerce 
and Industry. If it does so it will be because private in- 
dustry didn’t take care of its defects. Private industry 
must provide financially sound and efficient transporta- 
tion; and if it does not, government ownership is inevi- 
table. The biggest problem today is securing sufficient 
net income. Rate raises have not accomplished this be- 
cause they have invited competing forms of transporta- 
tion such as barges on waterways and trucks on the high- 
ways. The Railway Express Agency lost so much business 
in this way that the net revenue is no better than before, 
and its situation is worse. The proposal to raise rates on 
all shipments of less than carload lots, if it becomes ef- 
fective, may force manufacturers to revamp their distri- 
bution practice, locating their plants near the market 
areas where they can serve them without losing too much 
of their profits in transportation costs. 


THE VANILLA MARKET 


The future market of Madagascar vanilla will be af- 
fected until world stability comes, according to Ray C. 
Schlotterer, secretary of the Vanilla Bean Association. 
The experience of Madagascar in stabilizing its most 
valuable export—vanilla, outlined tersely and 
graphically. Price fixed and licensed and subjected to 
political pressure from the mother country (France), 
the industry suffered. The penetrating analysis given by 
Mr. Schlotterer cannot be satisfactorily abstracted and 
will be published in detail in a later issue. 

The old vanilla cycle as we know it no longer exists 
but in its place will come a semi-controlled market not 
free and open but somewhat regulated. He believed that 
it will be a sounder and a better market and more sensi- 
tive to basic economic laws. As to Mexico the estimate 
for the 1949 crop is about 275,000 Ibs. The present out- 
look is that many of the curers of Mexican vanilla will 
be faced with serious losses on this year’s operations. Con- 
ditions which now exist will probably result in a smaller 
production of vanilla in Mexico until supplies have 
diminished to such an extent that demands for Mexican 
vanilla again force prices to unreasonably high levels. 
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The solutions for both the problems in Mexico and 
Madagascar, Mr. Schlotterer held, is to increase the use 
of vanilla so that larger crops can be produced and fair 
returns be made by growers and curers on a large volume 
of production at moderate prices. 


GOOD YEAR FOR FOOD MANUFACTURERS 


This will be a good year for food manufacturers, ac- 
cording to Paul S. Willis, president of the Grocery Manu- 
facturers of America. Prices have declined and values are 
up; and therefore people are buying without protest. 

Summarizing the business situation as a whole he 
noted these factors on the minus side: Increasing costs 
of operation and declining margins; rising costs of trans- 
portation; and cost of government. On the plus side he 
found: 58 million people employed with 4 million un- 
employed, the same percentage relation as in 1948 when 
61 million were employed; people have money and are 
willing to spend it for good values as distinguished from 
cheap prices; savings are three times above those of 1940; 
there are six million more households since 1940; con- 
sumers’ debt is low; inventories are not large and are in 
good balance; the ECA $5 billion and military $15 bil- 
lion expenditures will stimulate purchasing power and 
business; protection of support prices will prevent farm 
price collapses; more liberalized credit for the purchase 
of household goods; improved labor relations and a 
better general attitude towards business; adjustment is 
proceeding on an orderly basis. 

American business men must sell the free enterprise 
system to the masses of the people and must show what 
profit means to the country. 


FLAVOR INDUSTRY IN. ENVIABLE POSITION 


Lhe flavoring products industry is in an enviable posi- 
tion according to H. P. Weseman president of the Essen- 
tial Oil Association. While manufacturers of flavor 
products may think that prices of raw materials are too 
high the essential oil dealers think they are too low. ‘The 
prospects seem good of retaining present tariff rates with 
a possibility of a slight increase, even though essential 
oil schedules are high. 

As to essential oils used by the flavoring products in- 
dustry Mr. Weseman pointed out that lemon oil prices 
are steady with ample supplies. Florida is now produc- 
ing three million pounds of orange oil per year as a by 
product. There have been shipments of American orange 
and lemon oil to Italy. Low prices offer no incentive for 
picking, packing and shipping oranges. Cold weather in 
California in the Spring affected the orange crop but not 
the lemon crop; oranges fall from the trees during a 
frost, lemons do not. However no shortage of either oil 
is expected. Grapefruit oil of quality is scarce. Mint oil 
prices are weak. Production is being increased in the far 
west and there are ample supplies of peppermint. Politi- 
cal conditions in China overshadow everything and pro- 
duction is pretty much at a standstill. For that reason 
manufacturers are advised to carry stocks of cassia and 
annis oils. Oil of cloves has advanced sharply and there 
is no relief in sight at present. Oil of nutmeg is not plenti- 
ful. Due to a shortage of ginger root, oil of ginger has 
advanced, Attempts to grow coriander in Latin America 
have revealed that the oil produced does not equal that 
of the Russian product. The use of oil of dill is increas- 


& Essential Oil Review 





ing and curiously the heaviest demand for it is just before 
it is produced. 


COMMITTEE REPORTS 


Reports of the Standards Committee and Legislative 
and Raw Materials Committee were given by A. J. Beane 
and William H. Hottinger, Jr., respectively. W. G. Grant 
reported for the Transportation committee; E. J. Marum 
for the Trade Relations committee; F. D. Nowland for 
the Membership Committee and L. J. Woolf for the ad- 
vertising committee. The membership is now 203 com- 
prised of 129 active members, 72 associate members and 
two honorary members. The Advertising committee as- 
sisted by Lloyd Smith and John H. Beach reported sales 
of $4,750 to 106 advertisers. 

Ihe resolutions offered by Chairman Leland P. 
Symmes in addition to the routine ones included one on 
the death of William A. Upham who died April 14 and 
one to Dr. Clarke E. Davis for his distinguished and out- 
standing service to the association. 

The complete success of the meeting was due largely 
to the work of the Convention Committee consisting of 
Dr. Clarke E. Davis, chairman; Chris Christensen, Wil- 
liam B. Durling, J. A. Gauer, William H. Hottinger, Jr. 
and G. F. Pauley. J. A. Gauer was chairman of the regis- 
tration committee and William F. Fischer was vice chair- 
man. William B. Durling was chairman of the golf com- 
mittee and G. D. Kielhofer was vice chairman. 

Winners in the golf tournament announced at the 
annual banquet were: first low gross, Ed Marum; first 
low net, Ken Conwell; first highest score, Frank Micek; 
lowest number of putts, H. P. Weseman; second low net, 
William Durland and F. J. Lueders; second highest 
score, M. E. Teller; highest number of putts, Frank 
Nowland; third low net, Thomas Bennett; fourth low 
net, Frank Green; best poker hand—5 holes, Cy Merrill; 
5 low net, Ray Caulk. Ed Marum of the William J. 
Stange Co. won the third leg of the President’s cup and 
was awarded permanent possession of it by the donor 
Garret F. Meyer. The retiring president, Leslie S. Beggs 
has presented another cup for future competition. 

Preceding the banquet of which, incidentally, Dr. 
Clarke E. Davis was toastmaster, President Leslie S. Beggs 
held a reception which was an enjoyable affair. 





President-elect John N. Curlett chats with A. J. Beane, of the 
Standard Committee, after latter reported on standards. 
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Flavoring Confectionery and Can 


The wide range of candy types makes the 


confectionery industry a consumer of 


every type of flavoring and _ flavor. 


MORRIS B. JACOBS, PH.D.* 


ONFECTIONERY is a rather difficult term to define. 

To some, confectionery implies the entire range of 
saccharine products including not only what we com- 
monly call candy but also bakery products such as cakes, 
fruit products such as jellies and jams, and other food 
products having large amounts of sugar. Jordan and 
Langwill (Confectionery Analysis and Composition) 
define candy as follows: 

“Candy is a food composed of one or more of the fol- 
lowing: Sugar (including all acceptable grades and 
types), syrup of cane juice, honey, maple syrup, molasses, 
refiners’ syrup, starches, corn syrup, other starch syrups, 
dextrose, lactose, levulose, maltose; cacao products; ani- 
mal and vegetable products, such as edible oils and fats, 
eggs and egg products, fruit and fruit products, gelatin, 
milk and milk products, nuts and nut products, and 
other wholesome, nutritive substances; harmless acids, 
harmless coloring, harmless flavoring, harmless preserva- 
tives, natural gums and pectins; and harmless non-nutri- 
tive substances, incidental to good manufacturing prac- 
tice that include resinous glaze, mineral oil, petrolatum, 
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and waxes, provided the total weight of such substance or 
substances does not exceed four-tenths of one per centum 
of the confection weight in which it is found, dry basis; 
and further provided that less than one-half of one per 
centum of alcohol by weight, derived solely from the use 
of flavoring extracts is a permissible ingredient.” 

For the purpose of this discussion it is preferable to 
limit our term to the products commonly called candy 
and confectionery, that is to sugar creams (fondants), 
marshmallow and whips, bon bons and coated candies, 
starch jellies and gum goods, nougat, fudge, caramels 
and toffee, hard candy, Turkish delight, and lozenges 
and pastilles. ‘The confectionery industry is undoubtedly 
one of the largest consumers of nearly every type of flavor- 
ing and flavor. 


FLAVORS 

Source.—In order to have an adequate knowledge of 
the techniques of flavoring confectionery it is necessary 
to have some knowledge of flavors themselves. We gen- 
erally classify flavors into several groups in several ways. 
Thus from the point of view of source, flavors may be 
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considered as (1) natural, (2) fortified, and (3) synthetic 
or artificial. 

Natural flavors are those derived from spices, fruits, 
herbs, buds, flowers, roots, stems, and bark. They were 
the original flavoring materials. Because of the difficulty 
and in the case of confectionery, the inadequacy of their 
use, and, in addition, because of the fact that extraneous 
materials were often incorporated along with the flavor- 
ing desired, it became the custom to extract the essential 
flavoring components. This was done, depending on the 
source, i.e., fruits, nuts, etc., by the processes of (1) mac- 
eration, percolation, and distillation; (2) concentration 
of fruit juices; and (3) expression of flavoring oils. 

A number of natural essential oils, particularly the 
citrus oils obtained by, the processes mentioned contain a 
large amount of substances known as terpenes. These are 
hydrocarbons of the general formula (C,H,),. They are 
readily oxidized and give the oxidized oil a turpentine- 
like odor. They also are only slightly soluble in alcohol 
and are insoluble in water. In order to increase the sta- 
bility and solubility of such oils, the terpenes are removed 
by various processes. Such oils are called terpeneless if 
the terpenes are removed and sesquiterpeneless if both 
the terpenes and sesquiterpenes are removed. 

Fortified flavors are natural flavors to which a potent 
aromatic substance of similar flavor characteristics has 
been added or a natural flavor which has been reinforced 
by a synthetic flavor. 

Synthetic and artificial flavors are mixtures of syn- 
thetic organic compounds or materials which I prefer to 
term flavor ester mixtures. These are mixtures which 
closely resemble the odor and flavor of natural oils and 
flavors and contain no diluent such as alcohol. These ma- 
terials used to be called basic ether, fruit basis, fruit oils, 
and so on. None of the latter names are appropriate since 
the bulk components of many artificial flavors are esters 
in modern chemical nomenclature and not ethers, and 
since they are made from synthetic organic chemicals, the 
word fruit implying a natural source is unjustified. 

Ty pe.—Flavors may also be grouped according to type, 
namely, as (1) flavoring solutions, (2) flavoring emul- 
sions and pa pn (3) flavoring powders, (4) flavor- 
ing pastes, and (5) flavoring tablets. 

‘There are five main types of flavoring solutions. ‘These 
are (a) the flavor ester mixtures or natural oils them- 
selves, (b) flavoring essences and extracts which are solu- 
tions of natural flavors or flavor ester mixtures in alcohol, 
(c) water-alcohol solutions of materials similar to those 
mentioned under flavoring extracts and essences, (d) oil 
solutions of flavors, and (e) solutions of flavors in other 

solvents such as glycerol, propylene glycol, and the like. 
Each of these groupe has special uses in confectionery. 


FLAVOR COMPONENTS 


If we look at a flavor critically, we note that it consists 
of several different types of components, each of which 
has a distinctive role to play. This is true whether the 


flavor is a natural product or one which is the result of a 
chemist’s or flavorist’s imagination and technique. 

Each flavor has a group of major components, gen- 
erally but not always, called esters which form the bulk of 
the flavor and which we have termed for the sake of con- 
venience flavor ester mixtures. These give the flavor its 
characteristic fruit, spice, or natural aroma and serve as 
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the base of the flavor. Then there is a substance or group 
of substances with very powerful flavoring ability which 
we can call intensifiers (like lactones, *thydroxycinna- 
mates, aldehydes, ketones, etc.) These sometimes occur in 
natural flavors but they are most often synthetics of high 
aromatic power which are not found in nature and are 
used to fortify natural flavors and intensify artificial 
aroma. Third, there is a group of substances which serve 
to modify the flavors by blending in with all the compo- 
nents, and thus are known as modifiers. Fourth, there is 
a group which give flavors a floral note and finally, there 
is the group of materials known as fixatives which serve 
to prevent uneven volatilization of the various compo- 
nents we have already mentioned. Fixatives play a very 
important role in the preparation and use of confection- 
ery flavors for they assist in the retention of the flavor 
blend even though it is exposed to fairly high tempera- 
ture or to a long drying step. 

The solvent in the case of solutions or the liquid in 
the case of emulsions, suspensions and pastes, or the pow- 
der in the case of tablets and powders, is the dilutent. 


FLAVOR CHARACTERISTICS 


Flavors for the candy and confectionery industry must 
have certain characteristics if they are to be suitable. For 
instance a primary characteristic of a flavor for use in 
the beverage industry is that of adequate solubility. For 
the confectionery industry solubility, except for certain 
products, is not very important. Again since flavors used 
in the beverage industry are not subjected to heat, heat 
stability is not an important factor whereas in the candy 
industry resistance of the flavor to decomposition when 
exposed to heat treatment is a very important character- 
istic. 

A case in point is that of imitation butter flavors. Such 
flavors containing only diacetyl as the principal flavoring 
component have limitations when used in confectionery 
which has to be heated, particularly to the higher heats of 
hard crack and the like, for diacetyl is a low boiling dike- 
tone and much of the flavor will be lost during process- 
ing for diacetyl will evaporate. Hence it is necessary to 
use flavors which have higher boiling compounds related 
to diacetyl in order to get good retention of the buttery 
flavor. 

One further factor in considering candy flavor charac- 
teristics is they are in contact with the taste buds for a 
much longer time than are beverage flavors so that fidel- 
ity of flavor is much more necessary in confectionery fla- 
vors than in beverage flavors where only transient con- 
tact is predominant. 

Candy flavors must often be concentrated or what we 
commonly call powerful or strong. There are two prin- 
cipal reasons for this. First in certain uses as in the manu- 
facture of hard candy, it is not permissible to dilute the 
product to any extent and therefore it is necessary to use 
a small amount of the stronger flavors for flavoring. Sec- 
ond in the flavoring of coated candy such as chocolate’ 
coated candy, it is necessary to have the flavor of the 
coated portion sufficiently intense so that it can be dis- 
tinguished from that of the coating. Here too, then, pow- 
erful flavorings are helpful. 

In a subsequent article the various types of confection- 
ery flavors and their use in the candy and confectionery 
industry will be discussed. 
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The Patent Picture 


Extrusion Device. Pat. 2,043,682. Patented June 9, 
1936. An extrusion die for extruding semi-liquid ma- 
terial, such as soap, under hydraulic pressure comprising 
an orifice and a rotatable extrusion pin located centrally 
of the orifice. Group 35-59. Reg. No. 8,794. 


Tube Expansion Extrusion Die. Pat. 2,043,683. Pat- 
ented June 9, 1936. A die for extrusion of semi-liquid 
material in a tubular form, comprising an extrusion 
orifice and a spindle rotatable in said orifice terminating 
in an expansion bulb to expand the tube. Group 35—42. 


Reg. No. 8,795. 


Soap Cutter. Pat. 2,043,684. Patented June 9, 1936. 
A device for cutting lengths of fragile tubular soap or 
other material into relatively small pieces in a continu- 
ous manner. Group 33—51. Reg. No. 8,796. 


Container. Pat. 2,/40,/77. Patented Dec. 13, 1938. 
An improved fibrous container, having reinforced end 
edges sealed against capillary attraction of moisture by 
plastic material. Group 26—64. Reg. No. 8,808. 


Paper Can. Pat. 2,/58,/65. Patented May 16, 1939. 
A metal ferrule for securing fibrous end closures to 
fibrous container bodies comprising a flanged band 
having an interlocked seam at its central portion. Group 
26—64. Reg. No. 8,809. 


Container Sealing Method. Pat. 2,158,166. Patented 
May 16, 1939. A method of applying coating material to 
the ends of container bodies involving the step of rotat- 
ing the container while in contact with a moving film of 
coating material. Group 26—64. Reg. No. 8,810. 


Means for Applying Metal Ferrules to Fiber Con- 
tainers. Pat. 2,163,926. Patented June 27, 1939. A de- 
vice for applying a cupped fibrous end to a tubular 
fibrous body involving the crimping of a metallic ferrule 
which is provided with a flange to the outer wall of the 
tubular body. Groups 26—64; 35—12—33. Reg. No. 8,811. 


Container Cover. Pat. 2,202,972. Patented June 4, 
1940. A container cover composed of a single unit com- 
prising a fiber disc and a metallic ring, and adapted for 
handling in a can closing machine. Group 26—64. Reg. 
No. 8,812. 

Strip Forming Means. Pat. 2,358,278. Patented Sept. 
12, 1944. A die forming machine for forming metal strips 
into circular bands and for pressing the bands to provide 
them with a flared portion around one rim. Group 33— 
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Hair Drier with Air Recirculating Means. Pat. 
2,420,251. Patented May 6, 1947. Drier for use with a 
chair having a reclining back and supported thereby is 
designed so that a patron may relax or sleep in comfort 
during the drying operation. Air drawn into the cool air 
inlet of the drier continuously flows over patron’s face. 
An elongated curved housing contains drier and is po- 
sitioned vertically in back of the chair. A hinged top 
section of the drier is provided with a flexible sealing 
band for engaging a patron’s forehead and temples. A 
cushioned neck rest is attached to top of chair. A cool air 
inlet passage and a hot air recirculation passage in paral- 
lel relation extend from top to bottom of drier and ter- 
minate below a combined fan and heater, so that the 
heated air is blown upwardly over scalp. A variable 
amount of recirculated hot air may be mixed with the 
cool air and the rest exhausted to atmosphere. The drier 
and neck rest may be adjustably mounted to accommo- 
date heads of different size. Frank La Foriyes. Address 
correspondence to Andrew F. Wintercorn, 540 Shoreham 
Bldg., Washington, D.C. Group 39—91. Reg. No. 8,215. 


Method of Deodorizing. Pat. 2,/22,029. Patented 
June 28, 1938. A method of deodorizing fluid, which 
comprises causing the preheated fluid to travel in a thin 
film, impinging jets of steam against said film, and im- 
mediately removing steam and volatile gases. Group 20— 
23. Reg. No. 8,552. 


Antioxidant. Pat. 2,095,740. Patented Oct. 12, 1937. 
A method of stabilizing lard, which comprises adding 
thereto a distillate secured by the deodorization of hy- 
drogenated sesame oil. Group 20—11; 28-29. Reg. No. 
8,601. 


Container and Method of Making Same. Pat. 
2,119,730. Patented June 7, 1938. A container for cleans- 
ers, and method of making, having a fibrous end and a 
metal ferrule provided with teeth clenched internally of 
the fibrous portion. Group 26—64. Reg. No. 8,806. 


Applicator. Pat. 2,124,722. Patented July 26, 1938. 
An apparatus for applying a film of congealable material 
to the ends of a tubular body, such as fiber can bodies, 
prior to the application of the ends. Group 26—64. Reg. 
No. 8,807. 


Shaking and Conveying Machine. Pat. 2,380,910. 
Patented July 31, 1945. A mechanism for jarring air 
bubbles out of a viscous material, such as peanut butter, 
while conveying the container. Group 35—51. Reg. No. 
8,629. 
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7 ae sections of the Department of Commerce with 
which the toiletries and allied industries have the 
most intimate relations recently have lost about 25 pei 
The not yet 
reached its most complete terminal; they do not know 
just what may or may not happen until July 1, when 
the Capitol thinks it will know what Congress will do 
about the appropriations now still on the griddle. 


cent of their personnel. reduction has 


Meanwhile, some people well known in the industry 
have either gone, or expect to go. Sidney Picker left the 
Consumers Merchandise Branch of the Office of Inter- 
national Trade, which is headed by T. W. Delehanty; 
and Ben Scher is leaving the Drug Section of the Chemi- 
cals Branch of the Domestic part of the Bureau of For- 
eign and Domestic Commerce. Scher has been in charge 
of the work on essential oils. The uncertainties of the 
situation make it impossible to forecast who may go or 
who may stay. 

On the Hill they fervently hope that the budget can 
be balanced without a tax increase. The prospect of a 
tax increase is a nightmare that particularly plagues 
those who come up for reelection next year. The entire 
membership of the House must come up for reelection, 
for which reason they pray for some miracle that will 
enable them to keep the payrolls as they now exist with- 
out increasing taxes; but the sensible folk on Capitol 
Hill know that it cannot be done without some tax in- 
crease and therefore they have glumly agreed among 
themselves that they must vote some tax increase. One 
phase of the situation should be some satisfaction to the 
toiletries and allied industries: there is a strong senti- 
ment for the elimination of most excise taxes. 

The present discussion focusses on wiping out excises 
on transportation and communications. 

It is generally held here, even among the muddled 
and bewildered members of the Congress, that the chief 
increase in taxes will be minor rises in corporation in- 
come taxes. Meanwhile, the National Independent Busi- 
ness Alliance, guided by George F. Meredith, formerly 
of the Senate Small Business Committee, is fighting 
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vigorously to induce the Congress to change that part 
of the Internal Revenue Act which compels those who 
have a business income between $25,000 and $50,000 to 
pay 53 per cent tax. Above the $50,000 line, the tax is 
only 38 per cent. 

Leonard Weirich, who has been a licensing officer in 
the drugs part of the Delehanty organization in the Con- 
sumers Merchandise Branch of OIT, has been appointed 
Chief of the Drug Section of the Chemical Division of 
the Domestic part of the Bureau of Foreign and Do- 
mestic Commerce. He succeeds Frank Bradley, the 
genial Texan, who has returned to his native State. Wil- 
liam P. Burke, another veteran of the Delehanty outfit, 
is Weirich’s assistant. 

To make perfectly clear the set-up of the unit which 
Delehanty leads it should be reported that it is a branch 
of the Commodities Division of the Office of Interna- 
tional Trade, headed by Loring K. Macy as acting Direc- 
tor. It was originally constituted by 13 branches. These 
are now compressed in six branches. The Chemical 
Branch comes under Chief C. C. Concannon; and the 
Consumers Merchandise Branch, which includes essen- 
tial oils and the stuff of which flavors are made, comes 
under T. W. Delehanty as Chief, with Donald S. Parris 
as Assistant Chief. The latest chart of reorganization 
was issued by Mr. Macy on May 9. The details are re- 
ported again for the reason that Mr. Delehanty was not 
quite satisfied with a previous report. There is much 
less work in connection with export control activities. 
The Export Operations Division has been entirely 
abolished, and most of its functions have been trans- 
ferred to the Delehanty branch. The Enforcement 
Branch, however, still functions as an independent unit. 


F.T.C, NOMINATION FROZEN 

The Presidential nomination to the vacant Federal 
Trade Commissionership is still frozen in the Congress. 
It is understood public hearings will be held by the Sen- 
ate to probe the fitness of the nominee. Apparently an 
effort will be made to present the nomination from being 
confirmed by the Senate. All this spells a tedious use of 
time. And it means that the Fair Trade Practices Rules 
proposed for the Toiletries Industries will be kept on 
ice until some satisfactory nomination is made to fill the 
vacant place on the Commission. It is not likely that the 
present members of the FTC will accept responsibility 
for final judgment on such a controversial proceeding. 
It is human to postpone an unpleasant action until the 
responsibility can be shared as widely as possible. ‘There- 
fore there seems no immediate prospect that the Fair 
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‘Trade Practices Rules will be finally validated for some 
time to come. 

The annual report of the Secretary of the Army con- 
tains an interesting section on the research and develop- 
ment programs evolved the past fiscal year by this part 
of the armed services. Among the five major scientific 
and engineering organizations which cooperated is the 
American Chemical Society. The General Research Of- 
fice of the Army has been established by contract with 
the Johns Hopkins University. The University conducts 
the general research program. Among the research ob- 
jectives is the effort to reduce rations in size, weight and 
numbers always with emphasis on nutritional value and 
acceptability. 

Another interesting phase is the effort to find indi- 
vidual and collective protective equipment and materi- 
als as a protection against all known toxic agents. This 
obviously includes those creams and unguents such as 
were used in the tropics to safeguard soldiers against 
poisonous insects and other bites and stings; also the 
camouflage creams and paints worn by men to make 
themselves invisible, or to confuse the enemy. 

The approach to some of the problems is from the 
standpoint of climate as well as physiology. Special ef- 
forts have been made to discover what they need under 
conditions of wet-cold, wind-chill, and hot-dry. Last year 
the work is reported to have developed a better Arctic 
survival ration, and a better in-flight ration for air com- 
bat crews. Much work is actively in progress; the Army 
people are eager to learn of anything that may be in 
development among private sources which are connected 
with flavors, savors, odors, and coloration. 

Chief C. C. Concannon of the Chemicals Branch of the 
Office of International Trade, Department of Commerce, 
recently issued a report which revealed that in 1948 we 
shipped to foreign countries or received from foreign 
sources chemicals and allied products having a total 
value of $1,134,000,000, being just $71,000,000 less than 
the total of 1947, when our foreign trade in chemicals 
and allied products reached an all-time high. In 1948 the 
exports totalled $858,000,000; imports, $276,000,000. 
The major decreases in exports occurred in toilet prepa- 
rations, soap, and naval stores. The major decreases in 
imports occurred in industrial chemicals, vegetable oils, 
and waxes. The U.S. Tariff Commission reports that in 

1947 we produced 21,000,000 pounds of flavor and per- 
fume materials, as against 19,000,000 in 1946; but that 
sales in 1947 were the same as in 1946; 18,000,000 pounds. 
The value of sales in 1947 however was $26,000,000 as 
compared to $25,000,000 in 1946. 


CITRUS FRUIT PRICES HIGH 


Department of Agriculture reports that the supply of 
fats and oils will be somewhat larger this.year than in 
1948. Citrus fruit prices have naturally been moving up- 
ward by reason of the lower production in 1949. The 
severe cold in California, Arizona, and Texas, and hot 
dry weather in Florida, cut down the citrus fruit crop. 
Texas fruit came on the market two months earlier than 
usual; Florida fruit came on the market earlier; from 
June to October the fruit on the market is expected to 
come from California. Grapefruit which brought 15 
cents a box a year ago, this year cost 63 cents. Oranges 
ran a dollar over the 1948 level. It is estimated citrus 






502 June, 1949 

























































crops this year will total something slightly less than 
157,000,000 boxes, about the same as the 1937-47 level, 

From the American Embassy at Port au Prince, Haiti, 
comes word that essential oils have become a very im- 
portant part of the economy of that area, and it recom 
mends that an annual report on production and com 
mercial transactions should be made in January or 
August. From Benares, India, comes the word that es 
sential oils are among the most important interests of 
the Benares University where the preparation of the oils 
is a major activity. 


LARGE CARDAMON EXPORTS FROM INDIA 


The American Consul General Clare H. Timberlake, 
at Bombay, transmitted to Washington a report on the 
growing and marketing of cardamon in India. There 
are 115,710 acres under cultivation. Most plantations are 
less than 25 acres in extent. The yield is from 50 to 100 
pounds per acre of larger cardamon, and from 40 to 70 
pounds of the smaller cardamon. The estimated produc- 
tion was 51.036 hundredweights for the 1944-45 season. 
Over 10,500 hundredweights were exported. Sweden is 
the largest consumer, with the U.S. second, and Ger- 
many third. The Indians are exploring new overseas 
markets, including the demand for cardamon oil. The 
planters’ associations are conducting research in order to 
improve the quality. 

From China the American Consulates report the ex- 
port of 49,800 pounds menthol; 900 pounds peppermint 
oil valued at $3,610; citronelle oil, 15,200 pounds, valued 
at $13,100; musk, 70 pounds, valued at $9,259. The 
American Embassy at Paris reports the agreement be- 
tween France and Portugal of June 1, 1948, included the 
recent transfer of 50,000,000 francs worth of essential 
oils and aromatic and synthetic perfume materials from 
France to Portugal; and the Portuguese sent to France 
500,000,000 landos of essential oils and aromatic prod- 
ucts. 

The pattern of prosecution planned by the Depart- 
ment of Justice against violators of the antitrust laws is 
becoming clearer in the actions taken against the 
laundry; drycleaning, dyers, linen suppliers, and shoe 
repair people. The fundamental violation is identical 
in each case. They were indicted on the grounds that 
they conspired to suppress and eliminate competition 
in the wholesale field, fixed prices, and agreed to allo- 
cate customers to each other by contracting they would 
not compete for the business of a customer served by any 
member of their organizations. The Philadelphia group 
was fined $23,375, a rather steep tax upon a business of 
limited potentialities. The Association was fined $5,000, 
and some individuals were fined as much as $1,500. The 
incident and the proceedings are important to any busi- 
ness because the Department of Justice is turning an 
X-ray scrutiny upon all businesses which may be capable 
of organizing in a similar manner and which might 
violate the antitrust laws the same way. 

It is the consensus of opinion here that there will be no 
labor legislation in this session of Congress. It is expected 
the new bills will be introduced in the session beginning 
next January. In 1950 all members of the House must 
against stand for election. It is anticipated this situation 
will have considerable bearing on the fight in the next 
session over labor legislation. 
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Hints for Improving Production 


Aim of big organizations in keeping yearly records . . . 


New and improved equipment to expedite production in 


the plant and facilitate operations in the laboratory. 


N the case of large companies the 

results of any one year are largely 
determined by events which affect 
the nation’s economy as a whole. 
Within that framework, and from a 
long term point of view the prob- 
lem each year is to make the most 
of our opportunities to the end that 
we serve more customers and serve 
them better, make the company a 
good place in which to work so as to 
attract and hold an able and effi- 
cient staff and earn for stockholders 
as large a return on their investment 
as may be consistent with their best 
interests over the years.—W. N. En- 
strom. 


New Color Computing Device 


The eye can see about ten million 
colors according to Webster’s New 
International dictionary but two sci- 
entists of the General Aniline & Film 
Corp., it is reported, have created 
an automatic machine so precise 
that it can distinguish more than 
one hundred million colors. The de- 
vice known as the General Aniline- 
Librascope Tristimulus Integrator 
figures out the answer to a series of 
computations involving integral cal- 
culus before a man attempting the 
same job by hand can sharpen his 
pencil. The device integrates con- 
tinuously over all portions of the 
visible spectrum and tells immedi- 
ately whether a given color will 
match another color, and if not, will 
describe the difference between 
them. Although the eye can tell 
whether two colors are the same no 
one can describe color differences in 
words which mean the same thing to 
everybody. Color scientists have de- 
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veloped an internationally accepted 
mathematical procedure for obtain- 
ing numbers which unambiguously 
specify any color. To understand the 
operation of the new computer it is 
necessary to know that color is 
composed of three parts: Light, 
which is energy radiating from the 
sun or a lamp; the dyed, painted or 
naturally colored material observed 
which reflects varying percentages of 
light of different wave lengths; and 
the eye. Internationally accepted 
data on the light and the eye are 
available and reflectance may be 
measured on a spectrophotometer. 
The three factors must be combined 
mathematically. With the new de- 
vice color may not only be measured 
and analyzed in 214 minutes, but 
yield a numerical specification of 
what we see with hitherto unobtain- 
able accuracy. 


Remote Temperature Indicator 


A new electrical thermometer for 
use where remote indications are 
necessary is announced by the Wes- 
ton Electrical Instrument Corp. Ac- 
cording to the company it is already 
in use for continuous remote indi- 
cating of temperatures of baths, oil 
storage tanks, etc. 


Loss of Steam Superheat 


Regardless of the thickness of the 
insulation used a surprisingly large 
loss of steam superheat may occur if 
the diameter of the steam line is too 
large for the desired steam flow con- 
ditions according to the Magnesia 
Insulation Manufacturers Associa- 
tion. Literature on correct proce- 


dure for piping system design, rec- 
ommended pipe sizes, steam veloci- 
ties, flow conditions etc., may be ob- 
tained from piping manufacturers 
or the various engineering hand- 
books. Literature on recommended 
thicknesses of insulation may be ob- 
tained from the Magnesia Insulation 
Manufacturers’ Association, Wash- 
ington, 4, D.C. 


Portable Barrel Stand 


For raising barrels for draining 
purposes so that the contents may be 
emptied into smaller containers the 
Modern Equipment Co. offers the 
Wizard barrel stand. The stand is 
electrically arc welded for added 
strength, has wrought iron toes and 
hardwood handles. It is extendable 





Handles are Pulled Out for Leverage 


for more lifting leverage and steel 
rollettes on top of the stand are pro- 
vided so that the barrel may be lifted 
into any desired position. It is 
equipped with semi-steel or rubber 
tired wheels. The Wizard, accord- 
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ing to the manufacturers, enables 
one man even of comparatively light 
weight, without danger of strain or 
rupture, to lift and put a heavy bar- 
rel or drum in position to be drained 
into cans or buckets. Further, it is 
pointed out, each Wizard is prac- 
tically a barrel rack which can be 
built onto or removed, as occasion 
requires. Being mounted on wheels, 
it may readily be moved from place 
to place. 


Liquid Level Control 


A completely maintenance-free 
level control for the chemical and 
food processing fields is afforded by 
Level Control Series 10 according to 
Photoswitch Inc. Contact with the 
liquid is made only through stain- 
less steel probe rods. The control 
consists of an electrical relay operat- 
ing from a probe circuit through a 
transformer and a rectifier—no vac- 
uum tubes are used. Series 10 Level 
Control is recommended by the 
makers for all electrically conduc- 
tive liquids such as acids, salts, ni- 
trates and sulphates. The equip- 
ment is flexible to serve as a pump- 
up or pump-down control, a high 
or low level safeguard and to pro- 
vide for sequencing of two or more 
pumps. 


Single Phase Motors 


A new line of single phase motors 
in open drip proof; splash proof; to- 
tally enclosed; fan cooled; and ex- 
plosion proof construction is an- 
nounced by the Louis Allis Co. De- 
tailed descriptions of the electric mo- 
tors are given in Bulletin 722 which 
will be sent on request by the manu- 
facturers. 


Heavy Duty Humidifier 


Heavy duty Walton industrial 
humidifiers, supplied in open tank 
and filter protected models, evapo- 
rate approximately one gallon of 
water per hour according to the Ab- 
beon Supply Co. The atomizing 
unit is equipped with a ballbearing 
motor drawing 100 watts. The open 
tank model is intended for use in 
any room or space where the atmos- 
phere is relatively clean. The filter 
type model is for use where the at- 
mosphere has a high content of lint 
or dust. The humidifier is installed 
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by connecting to a water line and 
electrical connection. A control sys- 
tem is available to provide uniform 
humidity within close limits. The 
vapor distributing dome is made of 
copper. A junior model humidifier 
is also available for evaporating ap- 
proximately one-half gallon of wa- 
ter per hour. 


Industrial Vacuum Cleaners 


Industrial vacuum cleaners 
claimed to embody features which 
make them of especial value in fac- 
tories are offered by the Breuer Elec- 
tric Mfg. Co. They are said to be so 
compact and efficient that they may 
be used daily without interfering 
with work or workers. The cleaners 
are easily moved about, as they are 
mounted on wheels. 


Stainless Steel 


Ultimate users will find informa- 
tion on the general characteristics of 
Stainless steel in a 128 page hand- 
book for the fabricator issued by the 
Eastern Stainless Steel Corp. A tech- 
nical service is maintained by the 
company to aid fabricators of stain- 
less steel equipment and also con- 
sumers. 


New Infrared Analyzer 


Continuous automatic analysis of 
as many as six different components 
in a flowing stream of sample in the 
liquid or gas phase is afforded by the 
new infrared analyzer offered by the 
Perkin-Elmer Corp. The cycling 
time for a six component analysis is 
about six minutes. In the process 
plant the instrument is stated to pro- 
vide a permanent, accurate record of 





product concentration and purity as 
well as an immediate indication 
warning of process troubles. The 
Model 12-D infrared analyzer, it is 
pointed out, is particularly time 
saving in the pilot plant in deter- 
mining optimum process conditions. 
Operating variables such as tem- 
perature, contact time, flow rate etc. 
may be varied continuously and 
evaluated immediately from the au- 
tomatic analytical record. In a con- 
tinuous, multi stage process, sam- 
pling may be performed at interme- 
diate stages for independent evalua- 
tion. 


Bag Heat Sealing Machine 


Companies which employ bags 
for packaging their products may be 
interested in the Auto-Feed Speed- 
sealer which is said to dispense en- 
tirely with an operator at the sealing 
machine. It is a rotary type bag heat- 
sealing machine. With this and the 
Pack-Rite moto-belt conveyor, both 
offered by Pack-Rite Machines, bag 
packaging may be almost completely 
automatic. 


Hand Operated Screw Capper 


Model B Whirlwind screw cap- 
per, formerly mounted only with a 
foot lever operated stand to handle 
caps from 45 mm to 120 mm has 
been redesigned for operation by 
way of suspension springs to prov ide 
flexibility for hand operation. ‘The 
new arrangement according to the 
Scientific Filter Co. permits it to 
handle all caps from about 15 mm to 
89 mm. It is claimed that it will 
tighten from 30 to 60 caps per min- 
ute depending on the operator and 
plant conditions. 





Helps determine process conditions 
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Polyethylene Bottle Labels 


A new surface treatment has been 
developed for polyethylene bottles 
by Dr. Werner H. Kreidl, which is 
said to permit multicolor printing 
by any printing method. It can be 
used on bottles, vials, films, etc. Li- 
cense is available on a non-exclusive 


basis. 


Antara Reduces Prices 


Price reductions of three cents a 
pound on non-ionic synthetic deter- 
gents known as Antarox “A”’ 
has been announced by Antara 
Products, General Aniline & Film 
Corp., along with the introduction 
of two new additions to the Antarox 
line, “A-400” and “A-480.” 

The new Antara products are 
aromatic polyethylene glycol ethers 
with similar uses and properties. 


series 


Insecticide Ingredients 


Hydrazine in anhydrous form, 
and small quantities of hydrazine 
sulfate, are now being produced by 
Mathieson Chemical Corp. Poten- 
tially valuable commercial uses are 
being investigated, and patents al- 
ready issued suggest that the prod- 
ucts may find application in the 
manufacture of insecticides, bacte- 
ricides, and plastics, and in textile 


processing. 


Deodorant Oils 


Aromatic Products, Inc., Stam- 
ford, Conn., has introduced new, 
improved, Klenz-Aire Deodorant 
Oils No, 2. The product is available 
in a number of odors and is said not 
to break down or separate. 


Acetophenone Freely Available 


he first large-scale production of 
Acetophenone has been announced 
by Carbide and Carbon Chemicals 
Corp. It had previously been avail- 
able only in small lots. Acetophe- 
none is a good solvent for fats, res- 
ins, Oils, dyestuffs and gums. It is 
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New PRODUCTS AND PROCESSES 


said to have a powerful but pleas- 
ant odor that makes it valuable as 
an odor-masking agent in perfume 
compounding. 

A revised 36-page catalog, No. 
1101-J, has been published by the 
C. J. Tagiabue Corp. 


Rubber Stamp 


\ new idea in rubber stamps is 
introduced by Krengel Manufactur- 
ing Co. in the form of an all-purpose 
stamp. Called Base-Lock, it consists 
of interchangeable precision cast- 
rubber type, available in a wide vari- 
ety of sizes and type faces. The com- 
pany supplies self-inking stamps, as 


A 7 THE TYPE is cast in one piece to 
uniform height. The face of the 

J type is deep and clear cut. All 

letters are in perfect alignment 


ee 


4 THE BASE is also cast from rub. 

. ber in one piece. It con be made 
in any length, width or shape 
All type sizes can easily be 
inserted in this base 


FINGER PRESSURE locks the 
rubber type into the base. Type 
can't slip or move while print 
ing. Changes in type can be 
made easily and quickly 





Base-Lock stamp. 


well as flat, roll, rocker date and peg 
stamps, all with a 
cast-rubber base, especially designed 
to accommodate the interchange- 
able rubber type. 

Finger pressure snaps the type 
into position, where it is automati- 
cally locked into position. One base 
can take all sizes of type from 14 in. 


“corrugated” 


to 3 in. in one set-up. 


Sorbitol Price Reduction 


The Atlas Powder Co., Wilming- 
ton, Del., has announced a reduc- 
tion in the price of Sorbitol as fol- 
lows: Sorbitol, crystalline pellets; 
tons, 33 cents per Ib., carload, 30 
(600 Ib. 
drums); ton lots, 17.75 cents per Ib., 
carload, 16.5 Commercial 


cents: Aqueous solution 


cents: 


drums, 


aqueous solution; 600 Ib. 
25 cents per lb., carload, 23.25 cents 
per Ib. All of the above are priced 
it the works. 


New Catalogs 


Florasynth Laboratories has an- 
nounced a new wholesale price list. 
It consists of a 28-page booklet cov- 
ering the company’s products in the 
flavoring, aromatic chemical and es- 
sential oil fields. Copies may be ob- 
tained without charge. 


The Hinde & Dauch Paper Co. 
has issued a booklet, “Pack to At- 
tract,” showing 
shipping boxes may be adapted to 
unusual display, and how they may 
be used as an adjunct to premium 
selling. Also, how they serve as gift 


how corrugated 


boxes. Copies are available upon re- 
quest. 


Pennsylvania Refining Co. has 
published new literature on Penn 
Drake Petrosuls. These compounds 
are produced in seven grades of vari- 
ous compositions, properties and 
surface tensions. Available in low 
and high molecular weights, they 
possess high oil solubility, surface 
active properties and stability char- 
acteristics. 


\ considerable amount of new in- 
formation on the effectiveness of 
toxaphene insecticides against a 
wide variety of insect pests is in- 
cluded in a new booklet, ‘Facts 
About Toxaphene _ Insecticides,” 
published by Hercules Powder Co. 
The new booklet includes a prog- 
ress report on extensive tests being 
conducted on this compound, which 
may greatly broaden its field of ap- 
plication. 
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NBBMA to Meet in 
Chicago, September 10 


Ira S. Wilson, president, has an- 
nounced that arrangements have 
been completed for the 8th annual 
convention of the National Beauty 
and Barber Manufacturers’ Associa- 
tion to be held at the Palmer House, 
Chicago, Il., Saturday, September 
10. The convention program has 
been arranged so that members will 
not lose a day from business. 


Dr. Clarke E. Davis to be 
Awarded Honorary Degree 


Dr. Clarke E. Davis, former presi- 
dent of the Flavoring Extract Manu- 
facturers Association, who is retiring 
as chief chemist, vice president and 
salesmanager of the Virginia Dare 
Extract Co., Brooklyn, N.Y. July 31 
will be awarded the honorary de- 
gree of Doctor of Science June I] by 
the Michigan State Normal College, 
Ypsilanti, Mich. 

Dr. Davis was graduated from the 
Michigan State Normal College in 
1909 with the degree of B.Pd. and 
in 1912 took the degree of B.S. in 
Chemistry. Subsequently he took his 
M.A. degree in 1913 and his Ph.D. 
degree in 1915 from Columbia Uni- 
versity. 

From 1915 to 1917 he taught 
chemistry in the Utah State College 
and then came east to join the Na- 
tional Biscuit Co. as technical direc- 
tor in 1917. From 1917 to 1920 he 
lectured in chemical engineering at 
Columbia University under the Na- 
tional Biscuit Co. fellowship. For 
the latter company he opened up 
their laboratories and from 1929 to 
1932 was production manager of the 
chain. He joined the Virginia Dare 
Extract Co., Brooklyn, N.Y. in 1934 
as vice president, chief chemist and 
sales manager and has been with the 
company continuously since then. 
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THE ROUND TABLE — 


‘The same year he entered the flavor- 
ing extract business he was married. 
He plans to spend the balance of his 





Dr. Clarke E. Davis 


life as a farmer in Vermontville, 
Mich. after August I. 


William Keeley, Executive 
Vice-President of U.S.I. 


William C. Keeley was recently 
elected executive vice-president of 
U.S. Industrial Chemicals, Inc., New 
York, N.Y., it has been announced 





William C. Keeley 


by William P. Marsh, Jr., president. 
Mr. Keeley was a vice-president of 


Air Reduction Co., Inc., from 1936 
to 1948 and served as chairman ol 
its finance committee during the 
past year. Mr. Keeley is a member of 
the American Society of Mechanical 
Engineers. He is president of the 
Yale Club, and holds membership 
in the University Clubs in New 
York and Chicago. 


N. P. Lanitis Knighted by 
Queen of Netherlands 


N. P. Lanitis of Lanitis Bros. Co. 
Ltd., Limassol, Cyprus, was elevated 
to the rank of Knight of the Order 
of Oranje Nassau, May 2, by order 
of Her Majesty Queen Juliana ol 
the Netherlands. 

Mr. Lanitis is chairman of the 
board of directors of Lanitis Bros. 
Co. Ltd. general manufacturers and 
distillers of essential oils in Cyprus 
which does a world wide business. 
The many friends of the company 
and of Nicholas C, Lanitis, manag- 
ing director of the company, who 
visited the United States late in 
1947, will be delighted to learn of 
this distinction conferred on the 
chairman of this well known com 
pany. 


Innis, Speiden Acquires 
E. S. Browing Co. 


Innis, Speiden & Co., New York, 
N.Y., has acquired E, S. Browning 
Co., Inc., San Francisco, Calif., ac 
cording to an announcement by W. 
H. Shefheld, president. E. S$. Brown- 
ing Co., which represents a large 
number of chemical manufacturers, 
will continue to operate under its 
own name, but will sell in addition 
to its own line, all of Innis, Speiden’s 
products. Edgar Browning continues 
as president of the California firm. 
E. A. Smith, formerly with Innis, 
Speiden, will coordinate the activi 
ties of the two companies. 
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Ifter allending the recent meeting in San 


Francisco of the American Chemical So 
ciety, Dr. Paul Kolachov and Dr. Alexan 
der Katz are shown with their wives as 


they drink a toast. 


T.G.M.A. to Hold Convention 
at Murray Bay, June 16th-2 Ist 


Members and Associate Member's 
of Canada’s Voilet Goods Manutfac- 
turers’ Association will hold then 
twenty-first annual convention at 
the Manoir Richelieu, Murray Bay, 
Quebec, June 16th to 2st. Guest 
speakers from the United States will 
include Charles A. Pennock, presi 
dent, and Steve Mayhem, executive 
vice-president of the 1.G.A. 

Other delegates from the U.S. who 
have sent advance registrations are: 
I). A. Haggerty, J. A. Huisking, and 
Matson G. de Navarre. 

It is expected that a hundred and 
filty delegates and their wives will 
embark from Montreal via the S.S. 
St. Lawrence of Canada Steamship 
Lines, arriving at Murray Bay at one 
o'clock in the afternoon of June 
17th. A business meeting will be held 
the same afternoon when reports of 
the past year’s activities will be 
given by the out-going executive. On 
the following day, the annual meet- 
ing will be held, including the elec 
tion of ollicers. 

F. L. Jackson, retiring president, 
ol L. M. Parker Company Limited 
(distributors in Canada for Lucien 
Lelong, Chanel, Seaforth) states that 
the past year has been a most active 
one for the Canadian Association. 
Last March 23rd, the Government 
granted a reduction of the excise tax 
on toilet goods trom 15 per cent to 
10 per cent, a reward for the 
1.G.M.A.’s efforts oven many 
months. Representations have also 
been made to the Board of Railway 
Commissioners in an attempt to 
achieve lower freight rates and a re- 
Classification of commodities on toi- 
let goods. 

Ihe annual golf tournament will 


be held Saturday, June 18th. The 
winner of the low net will be 


awarded the Rose Bow! donated by 
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Fritzche Brothers and the Fieldei 
trophy donated by the Fielder 
Paper Box Company of ‘Toronto 
will go to the winner of the low 
gross. A putting competition for the 
ladies will also be held on the sporty 
eighteen-hole putting course. 

Lhe line-up of committees for the 
convention is as follows: General 
chairman, Howard Holcomb; East- 
ern assistant, Francois D. Rivard; 
Western assistant, Fred Hodder. 
Registration: Francois D. Rivard, 
Eastern; Eric Hardman, Western. 
Transportation: ‘Tommy Arnold, 
Eastern; Jack Patterson, Western. 
Golf: Jack Middleton and Ken Wel- 
don, Eastern; Dick Roe and Lloyd 
Speck, Western. Ladies: Herb Shell 
and Gordon Young, Eastern; 
Charles Stephens and Frank Demp- 
sey, Western. Dance: Frank Bren- 
nan, Eastern; Fin Wilson, Western. 
Banquet: George Roy, Eastern; Jack 
Quigg, Western. Swimming: Alex. 
Donaldson, Eastern; Dan Hannah, 
Western. Publicity: Norman Vale, 
Eastern; Fred Hodder, Western, As- 
sociate Members Friendship Party: 
Fred Hodder, Lloyd Speck and 
others 

Delegates and their wives are also 
offered the opportunity of a side 
trip up the famous Saguenay River. 
Departure from the Manoir Riche- 
lieu will be via the S.S. St. Lawrence 
(for the Saguenay) or by the S.S. 
Quebec for Montreal. 


Convention Dates for Two Years 


Announced by F.E.M.A. 


Phe Flavoring Extract Manulac- 
turers’ Association will hold its 1950 
convention at the Hotel Traymore, 
\tlantic City, May 7, 8, 9, and 10. Its 
1951 convention will be held at the 
Hotel Statler, New York, May 20, 
21, 22 and 23. The 1952 convention 
will be held at the Drake Hotel, Chi- 
cago, in May. The association as 
usual fixes its convention dates well 
in advance of the annual meeting so 
that other associations reaching the 
same groups can fix their dates so 
that there will be no conflicts. 


Nominating Committee 


Appointed by DCAT 


Robert B. Magnus, chairman ol 
the Drug, Chemical and Allied 
Trades Section of the New York 
Board of ‘Trade, has announced the 
appointment of the following Nomi- 
nating Committee: Fred J. Stock, 
chairman, Carle M. Bigelow, Harold 
M. Altshul, Guy L. Marsters, E. ‘T. 
I. Williams, Lloyd 1. Volckening 
and Mr. Magnus. 





Commercial Chemical 
Development Meeting 


The Commercial Chemical De- 
velopment Association will have an 
open meeting, to which all who are 
interested in its activities are invited, 
at the Niagara Hotel, Niagara Falls, 
N.Y., June 24. Ladies are invited, 
and a special program of activities is 
being arranged for them. 


TGA Attempts to Stop Export 
of “Forbidden” Cosmetics 


The TVoilet Goods Association is 
continuing to seek an amendment to 
the Federal Food, Drug and Cos- 
metic Act to prevent the exportation 
of cosmetics whose sale has been for- 
bidden in the United States. 


William Kammer Wins 
Bowling Trophy 


The Chicago Perfumery Soap and 
Extract Association recently com- 
pleted its bowling season. Final 
Sweepstakes prize winners were 
headed by William Kammer, George 
Lueders & Co., New York, N.Y., who 
won the President's Trophy. 


Guerlain Introduces 
Fleur de Feu 


Guerlain, Inc., New York, N.Y., is 
introducting Fleur de Feu. It is the 
first new perfume brought out by 
the old French house in about a dec- 
ade. Of a jasmin type, it is reputed 
to be a “great” perfume. 





1 group from the New York Athletic Club 
recently gathered at Ft. Lauderdale, Fla., 


for sailfishing. Of the seven sailfish caught, 
E. K. Stoyanoff, Guerlain, Inc., hooked 
two. They weighed in at 49 pounds (7 ft. 
3 in.),and 50 pounds (7 ft. 214 in.). 
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Andre Givaudan Attends 
Spring Party 
Upward of 200 personalities from 


the perfume and cosmetic industry 
of the New York area gathered at the 






Andre Givaudan 


University Club recently as guests of 
Givaudan-Delawanna, Inc., New 
York, N.Y., on the occasion of its an- 
nual Spring cocktail party. 

Greeting the guests was Andre 
Givaudan, who has arrived in this 
country a short time before on a 
brief business trip. Mr. Givaudan 
took advantage of the opportunity 
to renew bale acquaintance with 
many industry leaders and to talk 
with them about the perfumery 
problems here and abroad, as well as 
the present plans of the Givaudan 
organization. 

\ special feature of the gathering 
was the presentation of color slides 
of the Delawanna plant, New York 
ofhce, and Geneva and Lyons plants. 


Williams Becomes Dow’s 
Director of Sales 


Leland I. Doan, newly elected 
president of the Dow Chemical Co., 
Midland, Mich., has announced the 
promotion of Donald Williams from 
general sales manager to director of 
sales. Mr. Williams in turn has an- 
nounced the appointment of Don- 
ald K. Ballman to fill the position of 
general sales manager. 


Menke Promoted 
by Monsanto 


W. Kenneth Menke, of St. Louis, 
has been appointed assistant general 
manager of sales for the Merrimac 
Division of Monsanto Chemical Co. 


New National Paper 
Box Association Officers 


A. S. Daniel, treasurer of W. 
Ritchie and Co. Inc., was elected 
president of the National Paper Box 
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Manutfacturer’s Association at the 
3lst annual convention of the Asso- 
ciation in New York. For vice-presi- 
dent, the members named Douglas 
I’. Neale, president of E. J. Schoet- 
tle Co., Henry J. Aemisegger, presi- 
dent of G. A. Bisler, Inc., was elected 
treasurer and William R. Kreeger 
elected secretary. 

The last meeting of the associa- 
tion was held at The Drake in 
Chicago, May 14-17. 


Socialized Medicine Discussion 


Slated for DCAT Meeting 


John W. McPherrin, editor of the 
American Druggist, is to speak on 
Socialized Medicine As I Saw It in 
England, at the DCAT Spring 
Luncheon Meeting to be held June 
23, at the Hotel Astor. 


Wiegand Director of 
Purchases for Avon Allied 


C. Monroe Wiegand, who recently 
became director of purchases for 
Avon Allied Products, Inc., is now 
located in the offices of the company 
at 30 Rockefeller Plaza, New York, 
N.Y. 

Mr. Wiegand attended Sutlern 
High School and Pratt Institute. He 





C. Monroe Wiegand 


received a degree in Mechanical En- 
gineering from the latter. He also 
attended McGill University. For a 
time, Mr. Wiegand was in charge of 
the Avon Allied Plant in Canada 
and later was assistant factory man- 
ager of the company’s Suffern instal- 
lation. 


Forum With Store 
Modernization Show 


Five daily forums will be con- 
ducted by the New York U niversity 
School of Retailing in conjunction 
with the 3rd Annual Store Modern- 
ization Show. The show will be held 
at the Grand Central Palace, New 
York, N.Y., June 19-24. 









Martin Transferred to 
Chicago by Ungerer 


Joseph R. Martin, for the past two 
years a sales representative in the 
New York area for Ungerer & Co., 



































Joseph R. Martin 


New York, N.Y., has been trans- 
ferred to the Chicago office. His ter- 
ritory will be Chicago and Wiscon- 
sin. Mr. Martin joins E. M. ‘Tysdal, 
who has been a well- known figure in 
the Midwest for the past 40 years. 
The firm’s Chicago office is located 
at 325 West Huron St. The tele 
phone number is Superior 7-9844. 


Meredith, Simmons 
Announces New Officers 


Meredith, Simmons & Co., Ltd., 
the Canadian subsidiary of National 
Starch Products, Inc., New York, 
N.Y., has announced the election of 
Arthur B. Meredith as Chairman of 
the Board. Other officers include 
Frank Greenwall, president; Ron 
ald M. L. Francis, executive vice- 
president and general manager; and 
Ernest Hofmann, vice-president in 
charge of operations in Montreal. 


BIMS of Boston Hold 
Golf Outing 


The first golf outing of the year 
was held by ‘the BIMS of Boston at 
the Woodlawn Golf Club in Au- 
burndale, Mass., May 19. Prize win- 
ners were: First low net, M. E. 
Nourse; second low net, R. C. Chase; 
third low net, C. E. Ingham; first 
kicker’s handicap, H. J. Carr; sec- 
ond kicker’ s handicap, E.C. Bement. 

The second outing of the season is 
tentatively scheduled at the Weston 
Golf Club, Weston, Mass., July 27. 


BIMS of New York 


Announce Golf Tournament 


The BIMS of New York have an 
nounced the first golf tournament ol 
ihe year for June 21 at Baltusrol. 
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Shope Joins Merck Institute 
as Associate Director 


Dr. Richard E. Shope has joined 
The Merck Institute for Therapeu- 





Dr. Richard E. Shope 


tic Research as associate director. He 
was formerly associated with the 
Rockefeller Institute for Medical 
Research. Dr. Shope has been a 
member of the Institute’s Board of 
Scientific Advisers since January, 
1948. Associated with Dr. Shope will 
be Dr. Laurella McClelland. 


Fistere Becomes 
Mallinckrodt President 


Edward Mallinckrodt, Chairman 
of the Board of Mallinckrodt Chemi- 
cal Works, has announced the elec- 
tion of Joseph Fistere, vice-president 
and director, as president, to suc 
ceed the late Arthur C. Boylston. 
Mr. Fistere is the fourth president 
of the firm which was founded in 
1867. 


NBBMA Outing and 
Golf Tournament 


The 1919 Summer Outing and 
Golf Tournament of the National 
Beauty & Barber Manufacturers’ 
Association is to be held at the 
Huntington Crescent Club, Hun- 
tington, L.I., June 22. Suggestions 
on the outing should be sent to 
Frank Schaider, Conti Products 
Corp., Brooklyn, N.Y. 


Group Heads of 
Greater New York Fund 


George S. McMillan heads the 
Cosmetics and Drugs Group of The 
Greater New York Fund. Jean Des- 
pres is serving as chairman of the 
Cosmetics Division, while the Drugs 
Division is under the direction of 
Mr. McMillan. Among those serving 
on sub-divisions are: Barber and 
Beauty Shops, Alexander Jablow; 
Manufacturers and Distributors, 
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Jean Despres; Soaps, A. Mendleson; 
and Essential Oils, J. B. Magnus. 


Yardley Announces 
Personnel Changes 


Charles Normand, Yardley of 
London sales representative in San 
Francisco, has announced his inten- 
tion to retire after twenty-three 
years with Yardley. The Washing- 
ton and Oregon representative, 
George Hattie, will take over Mr. 
Normand’s territory. Lawrence 
Steussy will replace Mr. Hattie in 
Washington and Oregon. 


George Babcock Appointed 
by Owens-Illinois 


‘The appointment of George Bab- 
cock as sales manager of the Closure 
and Plastics Division of Owens-IIli- 
nois Glass Co., Toledo, Ohio, has 
been announced by Smith L. Rair- 
don. Mr. Babcock joined the firm in 
1934. He graduated from Princeton 
in 1929 and before joining Owens- 
Illinois was a member of the Guar- 
anty Co. of New York. 


Packaging Exposition in 
Enlarged Space 


Space used for the 18th National 
Packaging Exposition, conducted 
by The American Management As- 
sociation, was increased to 115,000 
square feet. The Exposition, held 
May 10-13, at the Atlantic City Au- 
ditorium, with 217 exhibiting com- 
panies, was attended by approxi- 
mately 15,000 representatives of vir- 
tually every type of business. There 
was a concurrent Conference on 
Packaging, Packing and Shipping. 


Lenz Joins Fritzsche 
25-Year Club 


Frank H. Lenz, a member of the 
shipping department of Fritzsche 
Brothers, Inc., New York, N.Y., was 
the most recent member to join the 
25-Year Club. F. H. Leonhardt, 
president, presided over the Anni- 
versary Luncheon, which was held 
at the New York Athletic Club. 


Weidlein Honored 


by AIC 


E. L. Weidlein, director of The 
Mellon Institute, was made an Hon- 
orary Member of the American In- 
stitute of Chemists in Philadelphia, 
June 2. The presentation was made 
by Lawrence Flett. The title of the 
speech of acceptance was “Chemistry 
in Industry.” 


Merck Announces 
Ten Fellowships 


The Merck Fellowship Board of 
the National Research Council has 
announced that ten fellowships have 
been awarded for the academic year, 
1949-50. The fellowships are avail- 
able under a $100,000 fund estab- 
lished in 1946 by Merck & Co., Inc., 
Rahway, N. J. 


Foster D. Snell 
Elects Officers 


L. C. Cartwright was elected sec- 
retary, Albert F. Guiteras, treasurer, 
and Louis J. Bowlby, Jr., assistant 
treasurer, of Foster D. Snell, Inc. 
New York, N.Y., at the corporation’s 
annual meeting. 


Insecticide and 
Disinfectant Meeting 


The National Association of In- 
secticide & Disinfectant Manufac- 
turers, Inc., held its 35th mid-year 
meeting at the Hotel Drake, Chi- 
cago, Ill., June 13 and 14. 


CAATAOM Golf 
Schedule 


The Chemical and Allied Indus- 
tries Association of Michigan has 
announced the following golf dates, 
at the Birmingham Country Club: 
June 28, July 26, August 23 and 
September 27. 


Chicago Chapter of 
SCC Installed 


Raymond E. Reed, president of 
the Society of Cosmetic Chemists, 
conducted the formal installation of 
the Chicago Chapter at its dinner 





Raymond E. Reed 


meeting on June 14. At the same 
time, George G. Kolar reported on 
the papers and discussions of the 
May meeting of the Society in New 


York. 


June, 1949 509 
























































CONDENSED CHEMICAL DICTIONARY. Compiled and edited by the 
Editorial Staff of the Chemical Engineering Catalog, under the 
editorial direction of Francis M. Turner. Lists 18,000 chemicals 
and their synonyms, formulas, colors, properties, constants, spe- 
cific gravities, melting and boiling points, solubility in water, 
ether and other solvents, preparation and ingredients, with proc- 
ess—indispensable for all who have occasion to work with chemi- 
cal products or raw materials. 756 pp. $12.00 postpaid. 


THE ESSENTIAL OILS, VOL. 11. By Ernest Guenther. Just off the press. 
This second volume gives data on several hundred of the more 
important constitutents of essential oils. Describes the structural 
formulas, occurrence, methods of isolation and identification, the 
physico-chemical properties of these compounds. Essential oil 
constitutents grouped according to the class of compound to 
which they belong: Hydrocarbons, Alcohols, Esters, Kezones, 
Lactones, etc. Maison G. De Navarre says: “In no other work is 
the treatment of essential oil constituents so complete and up-to- 
date.” 852 pages, illustrated and indexed. $10.00 postpaid. 


THE ESSENTIAL OILS. VOL. |. By Ernest Guenther. Covers (1) The 
Origin and Development of the Essential Oil Industry; (2) The 
Chemistry and Function of Essential Oils in Plant Life; (3) The 
Products of Essential Oils: Methods of Distillation, Enfleurage, 
Maceration and Extraction with Volatile Solvents: (a) Distilla- 
tion of Essential Oils, (b) Natural Flower Oils, (c) Concen- 
trated, Terpenless and Sesquiterpenless Oils; (4) The Examina- 
tion and Analysis of Essential Oils, Synthetics and Isolates. In- 
dispensable for up-to-date information on the chemistry, produc- 
tion, and analysis of essential oils. 448 pp. $6.00 postpaid. 


LE LIVRE DU PARFUMEUR. By Felix Cola. A general discussion of 
perfumes throughout the ages and in literature. There are chap- 
ters on Essential Oils, Chemical Compounds of Synthetic Per- 
fumes, the More Important Manufacturers, Bases of Special 
Products Used in Manufacture of Perfume, Formulae for a Great 
Number of Commercial Perfumes, Basic Composition of Special 
Perfumes, Formulae for Cosmetics and Beauty Preparations, 
Perfumes Used in Manufacture of Soaps, Etc. Also a list of 
manufacturers making perfumes, essential oils and other beauty 
products. $15.00 postpaid. 


THE LAW OF FOODS, DRUGS & COSMETICS. By Harry A. Toulmin, 
Jr. Working manual of Official Government Regulations, FDA 
Trade Correspondence Rulings, Official Forms and Charts. 
Thorough analysis of the decisions relating to: False and Mis- 
leading Advertising, Unfair Competition and Misbranding, In- 
formative Labeling. One large volume, 1460 pp. ( Will be kept 
up-to-date with pocket supplements for modest additional 
charge ). $17.50 postpaid. 


(NTRODUCTION TO EMULSIONS. By George M. Sutheim. Timely 
discussion of the principles, properties, methods of preparation 
and practical application of emulsions. Contains an extensive 
bibliography, and comprehensive list of emulsifying agents, the 
latter in table form, giving the trade names of emulsifying 
agents in current use, their chemical composition, the group to 
which they belong, the type of emulsion they help to produce, 
the pertinent bibliography and the manufacturer. 265 pp. $4.75 
postpaid. 


PERFUMES, COSMETICS and SOAPS. By William A. Poucher. 
VOL. I—DICTIONARY. Every substance used in the manufac- 
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ture of perfumes and cosmetics fully described. Vol. I puts at 
your command wide new resources for developing new products, 
and for effecting economies and improvements by choosing 
the best of all available materials. 440 pp. $8.00 postpaid. 
VOL. II-PRODUCTION, MANUFACTURE AND APPLICA- 
TION OF PERFUMES OF ALL TYPES. New edition covers 
in full the methods of production of perfumes, their chemistry, 
odor analysis, selection for various purposes, and compounding 
from various materials. Complete monographs explain all the 
floral perfumes, giving the botanical varieties, the odor classifica- 
tion, the chemical composition, practical suggestions for com- 
pounding, and the best ingredients. Additional chapters give 
many new formulas for fancy perfumes and toilet waters. 426 
pp. $8.00 postpaid. 

VOL. III—~TREATISE ON COSMETICS. The best of present- 
day cosmetics explaining in detail how to prepare them from 
commonly available materials by easily applied methods. Shows 
how to vary perfumes and colors to obtain any desired result; 
warns against specific causes of defective products. Each chapter 
covers the many varieties of a type of cosmetics, and is loaded 
with representative formulae. The most comprehensive book 
now available on cosmetics—indispensable to everyone in the 
field. 228 pp. $7.00 postpaid. 


MODERN COSMETICOLOGY. By Ralph G. Harry. Partial contents: 
Emulsions, Cleaning Creams, Milks and Lotions. Acid Creams, 
Face Packs and Masks, Mud Creams, Vanishing Creams, Powder 
Creams. Lubricating Creams. Astringents and Skin Tonics. Lip- 
stick. Make-up. Face Powders. Sunburn and Suntan Prepara- 
tions. Deodorants. Depilatories. Antitoxidants. Bath Preparations. 
Bath Oils and Emulsions. Foam Baths. Hand Creams and Lo- 
tions. Dental Preparations. Mouthwashes. Shaving Preparations. 
Hair Tonics and Lotions. Hair Creams and Fixatives. Permanent 
Waving Solutions. Hair Setting Lotions and Hair Lacquers. Hair 
Shampoos and Soapless Detergents. Manicure Preparations. Eye 
Lotions. Baby Preparations. Foot Preparations. Insect-Bite 
Preparations. Humectants. Acne Preparations. Coloring of Cos- 
metic and Toilet Preparations. 514 pp. $12.00 postpaid. 
MODERN COSMETICS. By E. G. Thomssen. Contents: Cosmetic 
Classification, Face Powder, Creams, Lotions, Deodorants, Bath 
Preparations, Make-up Preparations, Rouges, Eye Preparations, 
Lipsticks, Suntan Preparations, Hair Preparations, Hair Waving 
Preparations, Shaving Media, Dentifrices, Miscellaneous Cos- 
metics, Perfumes, Machinery and Equipment for Cosmetics, 
Packaging Equipment Layout, Layout of Cosmetic Factory. 644 
pp. $8.00 postpaid. 


NATURAL PERFUME MATERIALS. By Y. R. Naves and G. Mazuyer. 
Describes the raw materials used in the extraction, choice, puri- 
fication and recovery of volatile solvents; the preparation of 
tinctures and infusions; the treatment of concretes; resins and 
balsams; the extraction of the aromas of fruits and distilled 
flower waters; the manufacture of pomade and perfumed oils by 
the use of vegetable and animal fats and mineral oils, properly 
chosen and prepared; the processes of digestion and enfleurage 
on solid and liquid absorbents; and the extraction of decolorized 
absolutes and pomades from the diffused products. Contains 
much information on the chemical composition and analytical 
examination of extraction products; descriptions of plant and 
raw materials subjected to extraction. 355 pp. $6.75 postpaid. 
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N. A. Stavroudis Buys 
Renee Thornton 


‘The firm of Renee Thornton has 
been purchased by N. A. Stavroudis 
of Baltimore and New York. The 
firm, which will be known as Renee 
Thornton Cosmetics, Inc., has offices 
at 2 West 47 St., New York, N.Y., 
and is under the direction of R. M. 
Kadjar. Miss Thornton will con- 
tinue her interest in the firm. 


Purely Personal 


LAURA BENHAM is director of 
publicity for Guerlain, Inc., New 
York, N.Y. 


PONL is announcing a new proc- 
ess which will cut home permanent 
waving time in half. 


GEORGE W. MERCK, president 
of Merck Co., Rahway, N.J. has 
been elected Chairman of the Board. 


JACK BRENNEN, formerly sales 
manager of Bourjois, Inc., and Bar- 
bara Gould, Inc., has announced the 





formation of his own sales organiza- 
tion, specializing in chain store mer- 
chandising. Headquarters are lo- 
cated at 341 Madison Ave., New 
York, N.Y. 


OSCAR KOLIN, vice-president 
of Helena Rubinstein, is chairman 
of the campaign for the New York 
Heart Association for the cosmetic 
industry. 


F. W. FITCH COMPANY has 
been bought by Grove Laboratories 
James Grove reports. 


FRANCIS R. LOETTERLE has 
been made Pacific Coast sales man- 
ager for National Starch Products, 
Inc., with his office in San Francisco. 


RENDEX, a cream designed to 
blend with all shades of dye or tint 
for the hair, has been put on the 
market by Rendex, Inc., Denver, 
Colo. 


HILARY HERCHELROTH is 
planning a honeymoon trip to Ha- 
vana, Cuba immediately following 
his marriage to Miss Helen Dura 
which takes place October 8. Mr. 
Herchelroth is engaged in the essen- 
tial oil business in New York. 





Shown above is the new plant and head- 


quarters of Daggett & Ramsdell, Inc., lo- 

cated at 420 Frelinghuysen Ave., Newark 

5, N.J. The company was formerly located 
at 216 West 14 St., New York, N.Y. 


CHARLES P. LINEAWEAVER, 
formerly New England sales repre- 
sentative for Prince Matchabelli, 
Inc., has been appointed the com- 
pany’s Canadian representative. His 
headquarters are at 1010 St. Cath- 
erine St., West, Montreal, Canada. 


LADY BLUE COSMETICS CoO., 
INC., has been incorporated in Buf- 
falo, N.Y., with a capital of 100 
shares. Incorporators are William 
G. Harris, Leila Harris and Clark J. 
Twinn, all of Akron, N.Y. 


GERARD J. DANCO, INC. 


5 East 19th St. 


Telephone : Oregon 3-6790 


New York, 3, N. Y. 


Cable Address: Codan, N. Y. 


ORIGINATORS OF NEW PERFUME TONES 


Laboratories in New York and Grasse, France 


e FINE ESSENTIAL 


Exclusive Agents in 
the United States, Canada 


and Mexico for: 


AND FLORAL OILS 


e AROMATIC CHEMICALS 
e MUSK - CIVET - AMBERGRIS 


CAMILLI, ALBERT & LALOUE, S. A. 


GRASSE, FRANCE 


VICTOR HASSLAUER S. A. 
PARIS, FRANCE 


“Danco Quality Guaranteed by Reputation” 


SALES OFFICES: NEW YORK, MONTREAL, PARIS 
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PHENYLAL 
SYNAROME 


. when used in either a floral 
or woody compound P.S. raises the 
total perfume to a delightful intro- 


duction. 


rial that has proved its merit to 
many perfumers. If you are not 
using Phenylal Synarome, let us 


send you an introductory sample. 


BLISH “owen 
| '||||||| 136 Liberty Street 
New York City 





SOLE AGENTS 


j 
i 
\ 
‘ 
; 
j 
j 
\ 
; 
; 
; 
; 
; 
; 
‘ 
; 
; 
| 
‘ 
\ 
; 
Phenylal is a valuable raw mate- 


eee 
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S. F. THUNE has been made sales 
manager of the Mid-West Division, 
National Starch Products, Inc. 


GEORGE BURNETT, former 
president of the Flavoring Extract 
Manufacturers Association and an 
active worker in the association for 
| years is reported to be ill in 

Thomas, Virgin Islands, where 
he is now living. 


WILLIAM F. FISCHER, sales 
manager of Magnus, Mabee & Rey- 
nard Inc., New York, N.Y., is receiv- 
ing congratulations on the brilliant 
career being made by his son Ken- 
neth C. Fischer who recently 
achieved the rank of Colonel in the 
U.S. Marine Corps. He is stationed 
at headquarters in Washington, 
D.C. 


A. E. ILLES of the A. E. Illes Co., 
Dallas, Texas, who is also southeast- 
ern representative for F. Ritter & 
Co., was recently married to Mrs. 
Alice Carey Jones of Dallas. While 
honeymooning in the north Mr. and 
Mrs. Illes attended the meeting of 
the Flavoring Extract Manufactur- 
ers Association where the couple was 
honored at the annual banquet. 
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i J 
were at apir® 
\ 
\ 


Curtis Sanford, brother of Mrs. Illes, 
is credited with originating the idea 
of the Cotton Bowl where each year 
the football classic of the South is 
played. 


JOHN A. BOUTON, formerly of 
Dodge & Olcott Inc. and S. B. Pen- 
ick & Co. who recently acquired an 
interest in Southern Laboratories, 
Inc., Greensboro, N.C., announces 
that the company has begun pro- 
duction on several produc ts used by 
the food industry. The company 
specializes in food flavors. 


LA PLAYA PRODUCTS, INC., 
has introduced its new hair-color 
blending oil shampoo, “Colorvi- 
sion,” to the beauty shop trade. 


SHULTON has launched a per- 
fume sampling program through ad- 
vertising coupons. 


CORDAY has a new lotion for 
men, Jet for Jentlemen. 


STAR BRIGHT is the new shade 
for the Cutex line. 


CHARBERT’S new bath set is 
called Breathless Time. 


Shoppe aia) 


Obituary 


Arthur C. Boylston 


Arthur C. Boylston, president of 
the Mallinckrodt Chemical Works, 
St. Louis, Mo., died May 10, at the 
age of 67. Mr. Boylston became presi- 
dent of the company in 1941. He 
had been connected with the firm 
since his graduation from Harvard 
University in 1903. 


Harry S. Wells 


Harry S. Wells died at his home 
in Philadelphia on May 11. For the 
past 30 years, Mr. Wells had repre- 
sented Daggett & Ramsdell, cover- 
ing the South and East coasts. He 
was a charter member of the Phila- 
delphia Cosmetics Association and 
was recently honored by _ being 
elected an officer of that organiza- 
tion. 


Viscount Leverhulme 


Viscount Leverhulme died May 
27 in Minneapolis, at the age of 61. 
The viscount’s Unilever controls 
516 firms in forty countries. 






F.. Lovely Little Ladies 
—Lovely Little Bottles! 
Helen Pessl’s famous line 
selects Braun's stock 
Round Footed Bottles, “hee 
and ergo! Lovely Pack- 
ages! Have you seen 


Braun's stock lines? 





Our new catalog pic- 


tures most of them. 


GLASS CONTAINERS AND CLOSURES “WU. A is dh 7A 


i NORTH CANAL 
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METAL CONTAINERS and CLOSURES 
by 


BRIDGEPORT 


V anities Powder Boxes 

Jar Caps * ~~ Perfume Vial Cases and Caps 
Bottle Caps Lip Brushes 

Dry and Paste Rouge Cases Drawn Talc Containers 


Lipstick Containers—Swivel, Slide, Automatic 


a | 


Other Special Metal Products for the Cosmetic Industry 


THE Brioceport Meta Goons Mec. Co. 


BRIDGEPORT Established 1909 CONN. 





WHITE OIL 


This oil has been the standard for many of America’s very 
oldest cream manufacturers since their origin. It is water- 


white and crystal-pure . . . odorless and tasteless . . . of 





U.S. P. Acid Test and free of fluorescence . . . especially 


PLYMOUTH PETROLATUMS UL S. P. 


All Petrolatums are refined and straight filtered from 
Pennsylvania Crude. None are acid treated and all are 


refined for the cosmetic industry and as pure as a mineral 


oil can be made. Because of its extra lightness you should ens Cher end of U.S? quis. 
ia ; on . : Both soft, low melting point consistencies and pharma- 
specify it for the soft, light, fluffy creams demanded today. wiinedhcadeiies... . ancien ieauies amie tee 
y the drug and cosmetic industry. All grades are offered 
Other mineral oils of heavier body if desired. from Snow White to Amber. 


A Complete LINE OF COSMETIC RAW MATERIALS 


M. W. herrea 


and PLYMOUTH a OV EO et ™ ™ 
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MARKET REPORT 


Firmer Trend in Essential Oils 


UYING of essential oils and aromatic chemicals 

showed a moderate improvement over the past 
month. Individual sales were still conservative in size, 
however, and contributed very little to the decidedly bet- 
ter tone that developed in a number of oils. 

Nature, which is the controlling factor in determining 
the amount of various materials available for distillation 
of essential oils, appeared to be playing a leading part in 
bringing about a complete change in the market picture 
from the one that prevailed since the war. 

In the face of declining prices on many commodities, 
essential oils displayed greater resistance toward any fur- 
ther break in prices than at any time since the war. In 
fact the past month brought about several upward ad- 
justments in selling schedules and behind the advances 
was the growing belief that oil prices will continue to 
work higher. 

A drought in Ceylon is reported to have caused a seri- 
ous setback in citronella, and as a result local houses were 
forced to mark up their selling schedules in the face of 
dwindling spot supplies and an almost complete absence 
of offerings from the primary center. 

Some concern was expressed regarding future supplies 
ol Italian oils as heavy rains occurred in many sections of 
that country. Early plantings of the domestic mint crop 
responded favorably to a brief spell of real warm weather 
but toward the latter part of last month reports of frost 
damage in Indiana and Michigan served to have a 
strengthening influence upon the general tone of the 
market. 

While some trade observers were not inclined to take 
much notice of the reports of frost damage, another 
strong influence in the market was the appearance of ex- 
port inquiries for several hundred drums of oil. ECA re- 
cently allocated $750,000 to Great Britain for the pur- 
chase of essential oils and prior to the war Great Britain 
purchased a sizeable portion of our total annual produc- 
tion of peppermint oil. 

French floral oils displayed a firmer trend. Rising 
prices for Bourbon geranium were reflected in the rho- 
dinols and the rhodinyls. The hardening trend in gera- 
nium is attracting considerable attention since it now ap- 
pears that there can be little relief in the tight supply 
situation for another year or more. Hurricanes that hit 
the Island of Reunion in 1945 and 1946 and the heavy 
rains that struck the Island in January, this year have all 
had a serious affect upon production. The rains, it is ex- 
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plained, exposed the roots of the plants remaining un- 
touched by the hurricanes, thus resulting in further seri- 
ous damage. 

Among the citrus oils which have been enjoying a bet- 
ter demand, lime turned decidedly firmer. Inquiries 
reaching the market brought out the fact that unsold 
stocks of distilled lime oil are at a very low point. There 
is virtually no oil available for immediate shipment out 
of the primary markets. Distillation of new crop is only 
just starting in Mexico and new crop oil from the West 
Indies will not be available until August. Under the cir- 
cumstances unsold stocks will have to take care of the de- 
mand for the next thirty to sixty days during which time 
consumption of lime oil usually is at its peak. 

The trend in chemical solvents was downward. The 
sharp break in butyl prices that had been expected in 
April took place in the first few days of May. Instead of a 
sharp break, prices were reduced only by a cent a pound 
but some observers feel that further reductions will be 
seen in both butyl alcohol and buty] acetate. 

Other price developments in the chemical solvent 
group included a reduction of 3 cents a gallon in coaltar 
toluol, and declines in cresol and cresylic acid, the former 
being cut 214 cents and the latter by 25 cents a gallon. 
Dibutyl phthalate was also reduced and because of ample 
stocks and a narrow demand there is some talk of early 
reductions in tricresyl phosphate and phthalic anhydride. 

Prospects of obtaining another sizeable export order 
served to have a strong influence upon crude glycerin. 
Smaller soapers and fat splitters were generally holding 
crude material at a premium over the prices at which 
larger refiners were able to pay on the basis of domestic 
selling prices for refined material. The war in China 
brought about a sharp rise in menthol with some pre- 
dicting further advances in the market and others sound- 
ing a warning that a further increase in quotations would 
virtually price the article out of the market. In a special 
report to the trade a prominent selling agent here stated 
in part “the New York market is well supplied. Nearly 
80,000 pounds of menthol arrived in New York during 
the past three weeks. One consumer alone rec eived 60,- 
000 pounds. Therefore there is no shortage of menthol 
in this city. Additional large quantities are on the way 
from Brazil and China so that in my estimation there 
should be enough menthol to go around for the next six 
months, if consumers do not build stockpiles at present 
high prices.” 
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OIL ORRIS ROOT LIQUID ABSOLUTE 
ORRIS CONCRETE 
ORRIS OLEORESIN (Resinoid) 


Experience demonstrates that none of the substitutes for Orris 
are wholly satisfactory in giving the characteristic Orris note. 
It is therefore fortunate that these well known. Bush specialties 
are now readily available. 


W. J. BUSH @& CO.,, Inc. 


ESSENTIAL OILS ... AROMATIC CHEMICALS .. . NATURAL FLORAL PRODUCTS 
11 EAST 38TH STREET, NEW YORK 16, N. Y. 


LINDEN, N. J. NATIONAL CITY, CAL. 
LONDON MITCHAM WIDNES 





NOW READY... 


Vol. Il of this monumental 
work on essential oils! 


THE ESSENTIAL OILS, Vol. Il 


by Ernest Guenther, Ph.D. and Darrell Althausen, 
Ph.D. 852 pages, illustrated and indexed, cloth, 6 x 9 
inches. $10.00 per copy. 


In this, the second volume, data on several hundred of the 
more important natural constituents of essential oils have 
been assembled. Describes the structural formulas, occur- 
rence, methods of isolation and identification, the physico- 
chemical properties of these compounds. Essential oil con- 
stituents grouped according to the class of compounds to 
which they belong: HYDROCARBONS, ALCOHOLS, 
ESTERS, ALDEHYDES, KETONES, LACTONES, ETC. 
Also INCLUDED in the volume: a series of those terpenes, 
sesquiterpenes, and other compounds that have been de- 
scribed in literature, but the constitution of which is still 
unknown. 


Maison G. de Navarre says: “In no other work is the 

treatment oj essential oil constituents so complete and 
9 

up-to-date. 


Order your copy of VOLUME II today at $10.00 each. 
Copies of VOLUME I also available at $6.00 each. 


Standard 


SPECIALTY & TUBE CO. 


New Brighton, Pa 





Moore Publishing Co., 9 East 38th St., New York 16, N.Y. 
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PRICES IN THE NEW YORK MARKET 


AuenneenseenneneneeesnnegensneunnanneenennncsucnenanncnnseccnnnsecaneennnseenouensnneenenansnmeeesseceesuenenneueeonenennneennUenpuueeesneeeDOaeeeDOGeeSOOGAEOUUUEEOUERAUAOEROOUOGROUUOGUOGULETANEOOOONCAONERONOOROOONEDENOREOONOGAONODAOENON DOGO OUOCOUOCEONORCDOGRCROOEECHEOORODONCOHONCTDOROSrDONONoTTONN OCG cooEROveCopnOEIUOOvOONy 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS 


Almond Bit, per Ib. ...... 4.50@ 4.85 
DE oven saaban eyeews 4.50@ 5.25 
Ewe cuceccuses 85@ 1.00 
Apricot Kernel ......... 50@ = 58 

Amber, rectified .......... Nominal 

Angelica Root ........... 150.00@190.00 

eee. Ws te Be. 4<vanewues 80@ 1.00 

Aspic (spike) Span. ...... 100@ 1.65 

DEE -c05s 664 cekee wR 110@ 1.50 

aac ie 130@ 2.00 

OE. vccncevhaee Kees 4.00@ 4.25 
BED. edecewedsesnes 2.10@ 3.00 

CE ic cecenecd anes 2.50@ 7.50 

Birchtar, crude ........... 115@ 1.35 

Birchtar, rectified ......... 4.00@ 4.75 

CR pice ecncncene 2.85@ 3.05 

Ss Oh. Ok Ee tencercnuees A0@ 65 

CE Ve akeceuscecnenee 2.00@ 2.50 

CD. ceindveusaws cuwen 20.00@ 25.00 

Camphor “white” dom. ... 40@ _ .60 

Camamgn, MAGVE .ccccccccs 2.35@ 3.00 
PD. civecndontovews 3.00@ 3.85 

CIEE ccsccccevecdecses 5.00@ 5.50 

COIS civcccscccacuaves 48.50@ 52.00 

Cassia, rectified, U.S. P. .. 190@ 2.30 

RENEE xcenkousvdnceeka 140@ 1.70 
we ce kuaveradcccesen 2.00@ 2.25 

eer WIGUEE k.ixcuns saxeens A0@ ~~ SS 

GM Sictnecketienesicany 15.00@ 16.00 

Chamomile Roman ....... 250.00@280.00 


Cinnamon bark oil ....... 


35.00@ 43.00 


FORSTER 


912-920 Broadway 


Citronella, Ceylon ........ 80@ 1.00 Cs sneer ddinceaes 30.00@ 37.00 
PD ccsnddadnauws winks 1.45@ 1.75 Orange, bitter .......ccce 3.40@ 3.85 
Cloves, Zanzibar .......... 1.30@ 1.50 RT ta cakaddnruee 85@ 1.25 
CI ciincdcicocnvndes 35.00@ 38.00 Ce OUND 6 dncaneacnacts 80@ 1.75 
EL: -ewexewtccdaives 8.50@ 12.00 Orris Root, abs. (0z.) ..... 105.00@125.00 
Cy cwensannannsceucs 480@ 5.25 PUNE adds ea dadecacs 36.00 Nom’l 
CE Sa cuca aduuuwae cant 7.00@ 7.60 Pennyroyal, Amer. ....... 3.25@ 4.10 
ED, dere neue Kaeheuee 7.50@ 8.50 MUNG ce canadevcceded 2.50@ 3.00 
I cciusscakipacnus 4.85@ 5.25 Peppermint natural ....... 5.85@ 6.25 
DOU inccnvndenneeenn 65@  .90 PN Natdtuedneead 6.30@ 6.75 
Fennel, Sweet ............ 2.85@ 3.25 POEs vettcccwccdcns 2.85@ 3.50 
Geranium, Rose, Algerian . 10.50@ 12.00 Pimemte Berry ....ccccess 5.00@ 5.75 
DG secicvricwesens 13.00@ 14.50 Pinus Sylvestris ........... 2.50@ 2.65 
ED) andedveeckceuns 6.50@ 7.85 WU cidind Cdceuwseids 3.25@ 4.10 
I vii tacdeadae deans 12.00@ 13.50 Rose, Bulgaria (0z.) ..... 20.00@ 45.00 
Guaiac (Wood) .......... 1.90@ 2.50 Synthetic, Ib. ........... 10.80@ 16.00 
DONE cccunecevcrecaes 2.25@ 3.00 Rosemary, Spanish ....... 85@ 1.10 
PU THIS cc cesccceser 3.25@ 5.00 SO, P66 écdaccecous 1.50@ 2.00 
ROE TOO eu cauneccerccws 12.00@ 15.00 Sage, Dalmation ......... 2.85@ 3.35 
I chee ces chguawas 155@ 1:90 Sandalwood, N. F. ........ 13.75@ 14.50 
Lavender, French ........ 2.25@ 4.60 Sassafras, artificial ........ 50@ «47 
Ri COM cnvicceceucs 2.85@ 3.00 MN NUD waueeseccwacanc 18.75@ 20.00 
swat cewecceewnces 2.95@ 5.00 WING edacecdescaces’ 3.85@ 4.60 
Lemongrass .............. 1.75@ 2.00 WM facecctienecdas 2.25@ 3.00 
Limes, distilled ........... 6.00@ 6.50 WM aetencdadceaccawas 2.40@ 3.35 
RI catadennsnecer 7.00@ 10.00 WOME Kwdativtacducacas 30.00@ 55.00 
CE ca tuy cedian ohn eens 2.75@ 3.10 Vetivert, Haitian ......... 10.75@ 13.00 
EEE OTE CT ore 95.00 Nom’ DNR coveasnvdaadaad 12.50@ 15.00 
I i ca when dun anand 3.75@ 4.80 Mi eee 4.00@ 12.00 
Neroli, Bigarde P. ....... 185.00@200.00 WOE si daduccccdewes 3.25@ 3.75 
ere ce 120.00@165.00 Ylang Ylang, Manila ..... 38.00@ 43.00 
DEE cs ccusunabwarcuaeds 3.75@ 4.50 Ns antediankunucad 10.25@ 11.25 
Ocotea Cymbarum ........ 55@ 80 
GND cscs cecweuccdans 6.25@ 10.50 (Continued on page 519) 
USINES de L‘'‘ALLONDON 5S. A 
e . ° 
offer their 
‘ a 
An excellent addition to any odor for a men’s line 
Send for a working sample and pamphlet 
COMPANY, INC. 
Sole Distributor for the New York 10, N.Y. 
United States and Canada 
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21 Irving Place New York 3, N. Y. 


PRIVATE FORMULA 
MANUFACTURERS OF 
COSMETICS AND TOILETRIES 
















coamelic oN 






BULK AND COMPLETE PACKAGING SERVICE 







container Skilled Factory Employees 





Progressive Management 






Personalized Service 
Perfected Details 






REPUTATION BASED UPON PAST PERFORMANCE 








s small capacity ‘“‘Sealed- 
Disc’ Filter positively removes 
all undesirable impurities. Es- 
pecially designed for light man- 
ufacturing or small batch work, 
it is completely enclosed, leak, 
and drip-proof. The entire filter 
can be taken apart for easy 
cleaning by simply removing the 
Nandle on top. Available in ca- 
® acities from one to six gallons 
ver minute and built of suitable 
materials to handle all liquids. 
Larger ‘“Sealed-Disc’’ Filters 
are available in capacities up 
to thousands of gals. per hour. 
Write for complete information. 


ALSOP ENGINEERING 
CORPORATION 


106 Rose Street 
Milldale, Conn. 


TINS SeA GUT 


Filters, Filter Discs, Pumps, Tanks, Mixers, Agitators 
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(Continued from page 517) Benzophenone ........... 150@ 1.85 Den CL ie ccaccaceccdss 18.25@ 20.00 
Benzyl Acetate ........... 70@ ~~ 85 —— ee 
ess ~ Benzyl Alcohol ........... 80@ ~~ 90 Pre cevncees vedandiaaus 8.25 t 
a oe Benzyl Benzoate ......... 105@ 1.20 Se vesresweeeeuceana 5.35@ 6.60 
EE: oc cncuvaravencwur 9.50@ 13.00 Benzyl Butyrate ......... 2.00@ 2.25 IE ecnecveceeeees 1.55@ 1.70 
Grapefruit .............+- 65.00@ 68.00 Benzyl Cinnamate ........ 3.35@ 4.00 Iso-butyl Acetate ......... 1.00@ 1.75 
DAE. n6kaspennnns wees 7.25@ 16.00 Benzyl Formate .......... 2.00@ 2.30 Iso-butyl Benzoate Miweadss 1.35@ 2.50 
LEMON ..cccccccccccsccces SOOO 41.00 Benzyl-Iso-eugenol ........ 9.25@ 10.00 Iso-butyl Salicylate ....... 2.15@ 3.00 
Lime, OB. cccccccccccccces 70.00@ 75.00 Benzyl Propionate ........ 1.70@ 2.25 DOIERE gauudacececene 3.35@ 3.85 
| eee 42.00@ 45.00 Benzylidene Acetone ...... 2.40@ 2.85 INGE dicecanccceserded 2.00@ 2.80 
Orange sweet ............ 70.00@ 98.00 Bromstyrol .............. 5.75@ 635  Limalool ......... aeeeeees 1.50@ 7.00 
DOONIIND sccccncsacuccs 11.60@ 13.50 Butyl Acetate, normal .... .1544@ .16%4 Linalyl, Acetate 90% ..... 4.35@ 5.25 
EE aici nw aeeeenn ane 600@ 7.25 Cinnamic Alcohol ........ 3.00@ 3.75 PEE sided hewinxciwuns 4.00@ 5.10 
BOUIN. akccesendedekeus 7.00@ 8.60 Cinnamic Aldehyde ...... 115@ 1.35 Linalyl Benzoate ......... 10.50@ 
Cinnamyl Acetate ........ 3.85@ 4.90 pee DOMED ciccneaces ere ye 
SRIVATIVES GENS setsincconsens 3.75@ 435  Linalyl Propionate ....... 50@ 
DERIVATIVES AND CHEMICALS Ce 3.40@ 4.10 DN n ceeds cinvecéctes 9.50@ 9.80 
Acetaldehyde 50% ....... 190@ 2.75 Citronellyl Acetate ....... 3.95@ 5.40 Methyl Acetophenone weaw's 1358 1.15 
Acetaphenone ............ 150@ 1.75 GE cnatendebicences 3.00@ 3.25 Methyl Anthranilate teens 2.40 @ 2.65 
Me Me © vcaccacecesas 240@ 3.00 Cuminic Aldehyde ....... 7.75@ 10.00 Methyl Cinnamate ........ 1.60@ 2.25 
Me PD ivccktveevevsnsedese 14.004 Diethylphthalate .......... 30@ ~=«32 Methyl Benzoate .......... 60@ 1.00 
GOD cckucunecevautesnas 2.40@ 3.00 Dimethyl Anthranilate .... 5.00@ 5.75 Methyl Heptenone ........ 6.25@ 7.00 
Ce -nuetewncketastanwes 14.50@ Ethyl Acetate ..........-- 28@ 35 Methyl Heptine Carbonate 45.00@ 60.00 
UD -Ninenkencaneeeueaes 2.40@ 2.85 Ethyl Benzoate .......... 5@ .90 Methyl Naphthyl Ketone .. 3.25@ 4.75 
Bees G © iscacavscvcs 9.50@ 11.25 Ethyl Butyrate ........... 10@ = 85 Methyl Phenylacetate sees 1.30@ 1.85 
Cea baviucatebiaduscees 17.50@ 19.00 Ethyl Capronate .......... 3.40@ 3.85 Methyl Salicylate ......... H@ AS 
Gel cachesiscususedincns 7.00@ 8.50 Ethyl Cinnamate ......... 2.45@ 2.80 Musk Ambrette .......... 5.65@ 7.10 
RU. grnkiauusanskeass 19.25@ 22.00 Ethyl Formate ........... 65@ «75 Ketone .........-.-+++- 4.95 5.20 
Ge eel ics re ee 14.00@ 16.00 Ethyl Propionate ......... 715@ 1.00 Xylene trl Pia ad walae t 1.75@ 1.85 
C14 (Peach so-called) .. 7.00@ 8.75 Ethyl Salicylate .......... 85@ 1.00 Neroline (ethyl ether) .... 7 7 
C 16(Strawberry so-called) 7.25@ 8.20 Ethyl Vanillin ........... 6.75@ 6.80 Paracresyl Acetate ........ oo a 
Amyl Acetate ............ 55@~ «75 EES OT 1.70@ 2.25 Paracresyl Methyl Ether .. — 3! 
Amyl rere 85@ 1.10 PE Dc dvsnavadreaakaed 1.60@ 2.25 Paracresyl Phenyl-acetate ; a 5.25 
Amyl Propionate ......... 100@ 1.60 Geraniol, dom. ........... 3.25@ 3.75 Phenylacetaldehyde 50% .. oe a 
Amyleinnamic Aldehyde .. 2.55@ 3.00 Geranyl Acetate .......... 2.75@ 3.50 100% serene teen eeeeees 4.6 an 
Amyl Formate ...... iaeat 100@ 1.25 Geranyl Butyrate ........ 5.75@ 6.75 Phenylacetic Acid ......... oe <.40 
Amyl Phenyl Acetate ..... 3.75@ 4.10 Geranyl Formate ......... 5.60@ 7.00 Phenylethyl Acetate ...... 1.70 @ 2.50 
Amy] Salicylate ........... 85@ 1.00 Guaiac Wood Acetate ..... 6.00@ 6.75 Phenylethyl Alcohol nese —- 1.80 
Amy] Valerinate ......... 175@ 2.15 Heliotropin, dom. ........ 3.25@ 3.85 Phenylethyl Anthranilate . 16.00@ 
I a 80@ 95 Hydrotropic Aldehyde .... 6.75@ 7.25 ae es 
Anisic Aldehyde ......... 2.50@ 3.00 Hydroxycitronellal ....... 6.75@ 8.50 (Continued on page 521) 












MACK PLASTIC 
MOLDED CLOSURES 
AND PACKAGING 
SPECIALITIES 


STANDARD SIZES DELIVERED FROM 
STOCK — FAST SERVICE ON CUSTOM 
PACKAGING AND SEALS 


Count on MACK for quick delivery 
of molded closures — in all sizes and 
in any quantity. Choose from an in- 
teresting variety of modern stock 
designs. And for special packaging 
ideas, consult MACK technicians. 
Their sales-proved experience cover- 
ing products of every kind is avail- 
able to you without obligation. Sam- 
ples of closures and prices sent on 
request. Just call or write Mack 
Molding Company, Inc., 160 Main 
Street, Wayne, New Jersey. 


THREE FULLY EQUIPPED 
PLANTS TO SERVE YOU 
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Metamorphosis from illusion to reality takes only 


a chemical formula.... 


Our cosmetic laboratory can develop your dream product into a salable 


item packed with merchandising appeal. 


Private label customers we have served for over 


stuff that dreams 


40 years have learned that our 


methods of developing their products and 


are made of... 


approaching their problems offer them the greatest advantages. 


Make your dreams pay. Use our experience, 


skill and imagination in cosmetic formulation to YOUR advantage. 


RLINKER 


MANUFACTURING COMPANY 
9210 BUCKEYE ROAD + CLEVELAND 4, OHIO 


Manufacturers of Private Label Cosmetics Since 1900 


Nya’s 
Sualish Laveuder 


has that real “fold colo- 
nial” charm that will par- 
ticularly please you. A 
distinctive asset in the 
manufacture of your Toi- 
let Waters, Sachets, Pow- 
ders, Creams, Brillian- 


tines, and de luxe Soaps. 


OTHER NYA SPECIALTIES INCLUDE: 


ROSANTHOLS 
FLORIANOL 


LAVENDONE 
GAMMA NEUTRALIZER 


Your inquiries are invited. 


NEW YORK AROMATICS CORPORATION 


Essential Oils—Aromatic Chemicals 


5 Beekman Street, New York 7, N. Y., Barclay 7-0875, Cable: NYKALMBACH 
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Elko Perham Bases 


for Perfumes, Toilet Water, Colognes, Lotions, 
Powders, Creams, Lip Sticks & Deodorants 


COLORODORS 


(Combined Color & Perfume Oil) 
for Bath Salts, Bubble Bath, Hair Oils & Deodorants 
(Any Odor & Color Combination) 


$5.00 & $2.50 Per Pint $36.00 & $18.00 Per Gallon 


WATER SOLUBLE PERFUME OILS 


for Sprays, Liquid Shampoos, Deodorants & Disinfectants 
$2.00 Per Pint $14.00 Per Gallon 


SERIES 300 OILS 


for Low priced Toilet Waters, Hair Tonic, Hair Oils, 
Lotions & Liquid Soap 
$3.25 per Ib. in 5 Ib. quantity $3.00 per Ib. 


Exquisite PERFUMES IN BULK 


Samples cheerfully furnished 
Write for our price list 
For 30 years we have served a satisfied clientele 
Our Consulting Department is always ready to 
assist in solving your problem 


kK. M. Laning Company 


433 Stuyvesant Ave. Irvington, N. J. 


The American Perfumer 
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4.00@ 
3.65@ 
4.60@ 
6.004 
4.104 
60a 
3.50@ 
2.20a 
4.00@ 
3.00@ 
3.00@a 
30.00@G 
7.45@ 
2.15@ 


Phenylethyl Butyrate 
Phenylethyl Propionate ... 
Phenylethyl Salicylate 
Phenylethyl Valerianate 
Phenylpropyl Acetate 
Safrol 
Seatol C. P. (0z.) 
Styrolyl Acetate 
Vanillin (clove oil) 
(guaiacol) 
Lignin 
Vetiver Acetate 
Violet Ketone Alpha 
Yara Yara (methyl ether) . 


BEANS 


0G 
1.75@ 


Tonka Beans Surinam .... 
Angostura 
Vanilla Beans 
Mexican, whole 
Mexican, cut 
Bourbon 
Tahati 


4.254 
1.004 
3.75@ 
2.75@ 


Geobe 


SUNDRIES AND DRUGS 


Acetone 

Ambergris, ounce 

Balsam, Copaiba 
Peru 

Beeswax, bleached, pure 
Se ie Micodsnensecacew 
Yellow, refined 

Bismuth, subnitrate 

Borax, crystals, carlot ton .. 


Boric Acid, U. S. P., ton 


09@ 
8.50@ 
0a 
20a 


10@ 
.61@ 
2.30@ 


61.25a 


4.80 
4.50 
5.00 
6.75 
4.85 
.68 
4.10 
3.00 
4.50 
3.05 
3.05 
37.50 
10.50 
2.60 


14 
18.00 
85 
1.05 


73 
63 


81.25 


. + -129,00@133.50 


Calcium, phosphate 
Phosphate, tri-basic ..... 

Camphor pwd., domestic .. 

Castoreum, nat., cans 

Cetyl, Alcohol 

Chalk, precip. bags, clts ... 

Cherry Laurel Water, jug, 
gal. 

Citric 

Civet, ounce 

Cocoa, Butter, bulk 

Cyclohexanol (Hexalin) 

Fuller’s Earth, Mines ton .. 

Glycerin, C. P. 

Gum Arabic, white 
Amber 

Gum Benzoin, Siam 
Sumatra 

Gum Galbanum 

Gum Myrrh 

Henna, pwd. 

Kaolin 

Labdanum 

Lanolin, hydrous .......... 
Anhydrous 

Magnesium, carbonate .... 
Stearate 

Musk, ounce 

Olibanum, tears 
Siftings 

Orange Flower Water, gal. 

Orris Root, Italian 

Paraffin 

Peroxide (hydrogen U.S. P.) 


bbls. 


08@ . 
0660@ | 


12@ 
10.50@ 
1.50@ 
02%@ 


1.50@ 
2414@ 
5.50@ 
39a 


. 21%4@ 


27.00G 


5.00@ 
29a 
31@ 
11@ 
35@4 


15.00 
42 
22 

30.00 

2514 
395 

1334 

3.85 
A5 
1.00 
42 
ae 
07 
7.00 
30 
32 


12% 


25.00@ 55. 


264 
11G 
1.75@ 


Petrolatum, white ........ 4 


Quince Seed 

Rice Starch 

Rose flowers, pale 

Rose Water, jug (gal.) .... 
Rosin, M. per cwt. ........ 


Nominal 


0@ 
2.25@ 
7.30@ 


00 
3.00 


Salicylic Acid 
Saponin No. 1 
Silicate, 40°, drums, works, 
100 pounds 
Sodium Carb. 
58% light, 100 pounds .. 
Hydroxide, 76% solid, 100 
pounds 
Spermaceti 
Stearte Zinc U. S. P. 344 36 
Styrax 140@ 1.85 
i. vw” ener 3444@ 35 
Tragacanth, No. 1 2.85@ 3.40 
Triethanolamine ......... 214%4@ 22% 
Violet Flowers 2.00 Nom’ 
Zine Oxide, U.S. P. bbls. .. .1644@ .16%4 


160@ 2.70 
3.05@ 4.20 
39@ ~~ «37 


OILS AND FATS 


Castor cold-pressed tanks .. 
Cocoanut, crude, Atlantic 

ports, tanks 
Corn, crude, Midwest, mill, 

RN ca wivavecuawasnede 124%@ 124 
Corn Oil, refined, tanks ... .155g@ 
Cottonseed, crude, tanks ... .1144@ . 
Grease, white ..........0.. .0454@ 
Lard, Chicago 
Lard Oil, common, No. 1 

WN sc diavecedcausdue’ 10%@ . 
Pe GNOE bade cccdaeeiae 19144@ 
Peanut, refined, tanks .... .16°4@ 


Red Oil, single distilled 
@ 13% 


drums 
Stearic Acid 
Triple Pressed .......... -165%4@ .17% 
Double Pressed ........ 144@ 154 
Tallow, acidless, drums .... .10@ .10% 
RE GUN fe ccnccccedens: 4 0544@ 
Whale oil, refined Nominal 








THE AMERCHOLS ARE NATURALLY pifFeRENT! 


CHOLESTEROL IN ITS MOST ACTIVE AND EFFICIENT FORM 


These non-ionic, surface-active agents are NATURALLY good for the skin. Of biological origin, they repre- 
sent odorless, color-free forms of cholesterol and related rare sterols which we isolate from animal tissues. 
The Amerchols are efficient, highly active emulsifiers, penetrants and emollients for cosmetics and pharma- 


ceuticals. 


WE KNOW OF NO CASE OF ALLERGY DUE TO AN AMERCHOL 


Here is complete information: 


WRITE ON YOUR LETTERHEAD FOR OUR NEW TECHNICAL BOOKLET 


Contains technical data on the use of the Amerchols in o/w and w/o emulsions. 
Formulas for cold creams, vanishing creams, antiperspirants, shaving preparations, 
emollient creams, ointments, lotions, hair preparations, etc. 


OUR RESEARCH LABORATORIES ARE AVAILABLE TO YOU FOR ADVICE AND 
INFORMATION AT ALL TIMES. 


AMERICAN CHOLESTEROL PRODUCTS, INC. 


oe ee | 
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PERFUME 


BASES 


C ONSTANT research, skillful blending and 
development of subtle aromatics by the 
Perfume Chemists of N.B.W. 
quality of its Essential Oils, Aromatics and 





assures the 


Floral Creations. 


To be sure of constant high quality and lasting 
consumer acceptance of your products ... 
Rely on NEUMANN-BUSLEE & WOLFE, Inc. 
where RESULTS have merited your repeat 


business since 1920. 


NEUMANN-BUSLEE « WOLFE 


ie 
226 W.Huron St. 


Chicago 10, Ly 


APPLIES GUMMED LABELS 
TO FLAT OR SEMI-ROUND 
BOTTLES IN SIMPLE 


2-MOTION OPERATION 


t F.O.B. N k, N.J. 
° Peres, ewar 
ni 


for 10 days! 


Send for Trial Offer Plan 
and descriptive literature. 










Territories Available 


MANDEL PRODUCTS CO. 
207-15 Astor St. 
Newark 5, N.J. 
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CLASSIFIED ADVERTISEMENTS 





Rates, per line, per insertion: Business Opportunities, $1.00; Situations 


Wanted and Help Wanted, 50c. Please send check with copy. 





BUSINESS OPPORTUNITIES 


WANTED: 2—Dry Powder Mixers; 2—Pony Mixers; 2—Tablet 
Machines; 1—Filler; 3—Kettles; 2—Filling Machines. No deal- 
ers. Write Box 2353, The American Perfumer and Essential Oil 
Review, 9 E. 38th St., New York 16, N. Y. 


WANTED Chemicals, Colors, Pigments, Resins, Solvents, Oils, 
Aromatics, Other Raw Materials & Supplies, Machinery & Equip- 
ment. CHEMICAL SERVICE CORPORATION, 80 Beaver St., 
New York 5, N.Y., HAnover 2-6970. 
MANUFACTURERS of cosmetics, specialties, ointments, packag- 
ing service. Your inquiries solicited. Mount Vernon Laboratories, 
Pelham, New York. 

CHIEF PERFUME CHEMIST, head of perfume department of 


world known company, desires to join solid, reliable cosmetic 


| consultant company for consultant work in his spare time on a 





commission basis. Write Box 2832, The American Perfumer, 9 E. 


38th St., N. Y. 16, N. Y. 


FOR SALE 
FOR SALE:—6—Colton 3DT single punch, Tablet Machines, 
5%”, belt drive, 4% HP motor; 2—Colton F, 34” belt; 1—Colton 
#44, 1144”; 5—Stokes Rotary RD1 and RD4, 1”; 1—Stokes Ro- 
tary DD dbl. hopper, clutch pulley and 5 HP motor; 8 Dry Pow- 
der Mixers, 504% to 20004; 3—-Package Machinery Co. F9 
Cellophane Wrapping Machines; 1—Standard Knapp #429 Auto. 
Carton Gluer—Compression Unit; 9—World or Ermold Semi- 
automatic Labeling Machines; 2—World Rotary Automatic La- 
bellers, motor driven, late serial number; 1—Stokes 79-80 Filler, 
Closer, Clipper, motor driven; 60—Stainless Steel, Aluminum, 
Copper, Glass lined, jacketed Kettles, some agitated; 1—Karl 
Kiefer Rotary 8-spout Vacuum Filler; 1—No. 2TH Micro-Pul- 
verizer; 1—No. 4TH; 66—Tanks; 26—Stainless Steel, 250, 350 
gal.; 40—Aluminum 800, 650 and 250 gal. 3—Package Machin- 
ery Type F9 Cellophane or Wax Wrapping Machines. Send for 
latest copy of Consolidated News listing complete stock. We buy 
your Surplus Equipment. CONSOLIDATED PRODUCTS CO., 
INC., 14-15 Park Row, New York 7, New York, Phone: BArclay 
7-0600. 


HELP WANTED 


SALESMEN—UNUSUAL OPPORTUNITY—ATTRACTIVE OF- 
FER. Well established manufacturer of Aromatic Chemicals, Es- 
sential Oils and Perfume Compounds has openings for salesmen 
with knowledge of the business and a following in the trade. Re- 
plies will be treated confidentially. Our staff knows about this ad. 
Box #2803, The American Perfumer, 9 E. 38th St., New York 16, 
mM es 


Founded 1854 


FEZANDIE & SPERRLE, Inc. 


205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS 
ROUGES 

FACE POWDERS 
MASCARA 
SOAPS 


PERFUMES 
LOTIONS 
SHAMPOOS 
CREAMS 


Exc. 
e 


Your inquiries are invited 


The American Perfumer 








FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building 
New York 16, N. Y. 


44 Years of “RESULT PRODUCING” Service 
Proves Our Worth. The TRADES" Recognized 
CREDIT and COLLECTION AGENCY. 


“TRAVELING ADJUSTORS == RESULTS” 


CENTRAL CONSULTING LABORATORIES 


Specialists in Foods, Drugs and Cosmetics 





Chemical, Microbiological and Biological Tests and Assays—F.D.A. Applica- 
tions Toxicological and Allergenic Tests Jevelopment of New Products, Per- 
fumes, Food Flavors Pac e Design and Labelling—Clinical and Consumer 

action Problems—Control Procedures—Industrial Applications. 


umes, Food 
Testing—Produ 


16 CLINTON STREET 


BROOKLYN 2, NEW YORK 


| GEORGE W. PEGG Ph. C. 
Consultant 
, Cosmetics—Drugs—Industrial Alcohol—Fiavoring Extracts 
. Labeling—Advertising—Formulas 
152 W. 42nd St., N. Y. 18, N. Y. Tel.: Wisconsin 7-3066 


Washington address: 2121 Virginia Ave. N.W., 
Washington 7, 0.C., c/o Or. George W. Hoover 


) RESEARCH CHEMISTS & ENGINEERS 


A staff of 75 including chemists, engineers, bacteriologists and 
medical personnel with 10 stories of laboratories and a pilot 
plant are available for the solution of your chemical and engi- 
neering problems. 
WRITE TODAY FOR BOOKLET NO. 2A 
“The Chemical Consultant and Your Business” 


FOSTER D. SNELL, INC. 
29 WEST 15TH STREET NEW YORK 11, N. Y. 


NOW AVAILABLE! 


COSMETICS & HOW TO MAKE THEM 


By Robert Bushby 
Third Edition, 1945 . . . $3.00 postpaid 


MOORE PUBLISHING CO. 
Book Dept., 9 East 38th St., New York 16, N. Y. 


Established 1858 FRUIT JAR CO. 


NEW BRUNSWICK, NEW JERSEY 


AM 
C onsoLipaten 


SHEET METAL GOODS : SPOUTS : SPRINKLER TOPS : DOSE CAPS 
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PROFESSIONAL SERVICE 

















METHYL 
HEPTINE 
CARBONATE 


Announcing availability 


of this interesting 
violet note 


SUPERIOR QUALITY 
NEW LOW PRICE 


Samples Available on Request 


Farchan Research Laboratories 


609 EAST 127th STREET DEPT. P 
CLEVELAND 8, OHIO 








@ A 100% pure, uniformly textured, white bees- 
wax that always retains its quality and consist- 
ency. Will not settle, turn watery or give a curdled 
appearance—emulsions remain stabilized even 
during long periods of shipment, storage and 
display. Write for complete information. 


Spermaceti Stearic Acid Ceresine Hydistear 
Composition Waxes RedOil Yellow Beeswax 


Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 


Isopropyl! Quinoline °¢ Ethyl Anthranilate 
Isobuty! Quinoline © Skatol 
Buty! Anthranilate 
Tertiary Butyl Quinoline ¢ Butyl Betanaphthol 


EAIRMOUN) 


CHEMICAL CO., INC. 
New York 6, N. Y. 





136 Liberty Street + 
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B-W LANOLIN U.S.P. 


EVENTUALLY—For better creams, with economy 


B-W Lanolin the superior quality puts into your cream that which gives the 
skin that smooth soft velvety feeling. 


B-W Lanolin will never cause your cream to darken, is best by test and con- 
tains over 15% free and combined Cholesterol. 


No other base used in your cream, equals the merits of B-W Lanolin. 


B-W HYDROPHIL (Absorption Base) Made in U.S.A. 


BOPF-WHITTAM CORPORATION 


Executive Office, Laboratory 
and Factory: Linden, N. J. 
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America’s Original Lanolin Producer 


ESTABLISHED 1914 


Sales Office: 509 Fifth Ave. 
New York, N. Y. 


The American Perfumer 
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